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When the operator pours it on... 
the COMET pours it out! 


The entire Comet is engineered to meet today’s composing- 
room needs for a fast, simple line-casting machine. Over 65 
years of experience and research are behind the Comet, assur- 
ing unbeatable dependability and production. 


For instance, there’s nothing to compare with the Comet key- 
board. It has the instant response and smooth fast action that 
operators appreciate when deadlines are close. When the rush 


of work requires, they can really “pour it on.” 


The installation of manually operated Comets today is an in- 
vestment in the future, because these machines are quickly 
converted to high-speed Teletypesetter production, when you 
need it. Your Linotype representative can show you why Comets 
are right for your composing room. Mergenthaler Linotype 
Company, 29 Ryerson Street, Brooklyn 5, New York. 


Blue Streak Comet 


“Speed when you need it!’’ 





¢ LINOTYPE - 


The Model 31 is available for 
those composing rooms requir- 
ing Teletypesetter production 
from three or four magazines. 


Set in Linotype Spartan Family 
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Ludlow ‘Gathering™ 


helps reduce compesition costs oe” 


Ludiow Typograph Company - 












Motion is Lost Profit 




















‘Some Reasons Why 
Printers Prefer Ludlow’ 


That's the title of the big, new 32-page booklet 
we have just completed. It outlines in detail some 
outstanding Ludlow advantages and operating 
economies which you should know about. 


This new booklet graphically illustrates and 
describes the way in which the Ludlow helps to 
solve such printing plant problems as type short- 
ages, type breakage, scarcity of spacing matenal, 
excessive press make-ready, press work-ups, con- 
gested floor space, multiple forms, and ruleform 
composition—to mention just a few. 


LUDLOW TYPOGRAPH COMPANY 


2032 Clybourn Avenue, Chicago 14, Illinois 


Set in members of the Ludlow Tempo family 

















As you go through this booklet you will realize 
some of the reasons why so many progressive 
printing and publishing firms, specialty printers 
and others have discarded the old, time-honored 
typesetting methods and have changed to the 
improved Ludlow system of all-slug display and 
job composition. 


Send for your free copy of this new 32-page 
booklet—it will give you a better understanding 
of Ludlow’s contribution to efficient composing 
room production. It is real information for you. 

















» ae gs ae dk cae 
\ when 


you 
recommend 








YOUR CUSTOMERS 
because Weston papers 
are noticeably better yet 


cost no more. 


YOUR PRESSMEN 
because every Weston 
paper is easier to print, 
easier to handle — all 
the way through the shop. 


YOUR SALESMEN 
because the Weston name 


gvarantees an extra mar- 
gin of value that swings 


more business their way. 
SPECIALTIES 
100% Rag Content 
WESTON'S 
DIPLOMA PARCHMENT 
50% Rag Content 
WESTON'S 
FINGERPRINT INDEX 


50% Rag Content INDEX BRISTOLS 
WINCHESTER LEDGER : 
100% Rag Content 


MERIT BOND 
LENOX LEDGER 


BOND PAPERS 

Extra N | MERIT OPAQUE 
} % New Rag RESEARCH BOND 
HAMPSHIRE B 


DEFIANCE INDEX 


25% Rag Content 
BLACKSTONE LEDGER VULCAN INDEX 


ND 


Ou. 
] % Rag Content 
DEFIANCE B 


LEDGERS 


mn and Linen Rags 
ON WESTON CO 
LINEN RECORD 
! % Rag Content 
DEFIANCE LEDGER 
75% Rag Content 
WAVERLY LEDGER 
CENTENNIAL LEOGER 


APPRAISAL LEDGER 
50% Rag Content 


COURT LINEN LEDGER 


MACHINE 
ACCOUNTING 
50% Rag Content 

WESTON'S 

MACHINE POSTING LED 
25% Rag Content 

TYPACOUNT 

POSTING LEDGER 


BYRON WESTON COMPANY 


Makers of Papers for Business Records Since 1863 
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WESTON’'S MACHINE 
POSTING INDEX 
LENOX INDEX 
WINCHESTER INDEX 
GER 25% Rag Content 
TYPACOUNT INDEX 
MERIT INDEX 


e Dalton, 


Rag Content 
WESTON'S 
OPAQUE SCRIPT 


25% Rag Content 
BY WESCO 
MANUSCRIPT COVER 
SUPERIOR 
MANUSCRIPT COVER 


Massachusetts 
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If you have wondered what today's book 
papers are made of, how to select the 
correct one for the job, then don't over- 
look the lead article this month; begin 
it on page 35. How to do selling on a 
competitive basis is discussed on page 
38 by David Markstein, and be sure to 
see Oren Arbogust's “short” on ways to 
sell printing on page 39. Dry offset is a 
subject a great many offset printers are 
interested in these days; don't overlook 
the story of the Van Vechten Press, now 
doing considerable specialty work in this 
field; page 40. If your union contracts 
have a clause which bases wages on the 
government's cost-of-living index, then 
don't fail to read what you'll have to do, 
now that the government has changed 
the index plan; written by one of the 
nation's leading economists—on page 42. 
Have you ever considered how much 
Europe has influenced today's American 
type faces? A. Raymond Hopper, nation- 
ally-known typographer, will enlighten you 
on page 44. And another Typographic 
Clinic this month; it's on pages 64-65. 
Many good departments this month, too. 


Next month 


One subject arousing much interest these 
days is Work Simplification. Next month 
we begin a series of articles on that sub- 
ject by Lillian Stemp, nationally-known 
safety engineer in graphic arts, who has 
made an extensive survey of new methods 
for doing the job easier. The series will be 
well illustrated with concrete examples of 
Work Simplification as done in various 
printing plants of the country. Printing 
Industry of America, Inc. is studying pos- 
sibilities for more work in this field. 
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The beauty of hand typography 


with the economy of machine composition, 


available only with 


MONOv- 


LANSTON MONOTYPE MACHINE COMPANY, 24th at Locust St., Philadelphia 3, Pa. 


BRANCH OFFICES: 116 Spring St., N. W., Atlanta 3, Georgia « 170 Summer St., Boston 10, 
Massachusetts « 216 W. Jackson Blvd., Chicago 6, Illinoig e 441 Lexington Ave., New York 17, New York 
55 New Montgomery St., San Francisco 5, California 


IN CANADA: Monotype Company of Canada, Limited, 77 York St., Toronto 1, Ontario, Canada. 


This ad set in Monotype Hess Old Style, No. 242, 8 point and 12 point. 
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SERVICE! 











ACCURATE 


Pertorating 


Punching Dies 
(Steel Rule) 


ACCURATE < 


DIE CUTTING JACKETS 


(For temporary conversion of ZA 

your cylinder of platen printing te, 

press into © die cutting press) f LY 
bz 


ACCURATE 


WIGH LABEL DIES { L 
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21st St DIE MANUS aw 
Intelligent Pei New York 10, pik UFACT URERS 
© the Printing Industry F CHelsea 2-0860-] 

or Over 22 Ye 
ors 





BRANDTJEN & KLUGE, INC. 
SAINT PAUL 3, MINNESOTA 





How 
One Printer Reduces 
Vibration and Noise with 


(k) 
Wad Ss WH acaien 
Mountings 


One printer installed machines on UNISORB, then checked up to see 
how much vibration and noise were actually eliminated. Several 
types of presses, folding machines, stitchers and cutters were mounted on 
UNISORB. Then sound engineers measured the “noise rating”’ of 
the plant. The results of the study are given in the folder shown here. yp SEND 
Return the coupon today for your free copy COUPON 


You Reduce VIBRATION, NOISE, MAINTENANCE TODAY 
with UNISORB Mountings 


@ no bolts, no lag screws, no holes to drill, no floor damage. 
@ Felters adhesive holds for keeps, yet permits repositioning of machines 
@ UNISORB is also available pre-coated with adhesive, but is not THE FELTERS COMPANY, 209 South Street, Boston 11, Mass, 


recommended for use with machines that require shimming. | Please send my free copy of the folder “Why One Printing Com- 
pany President Mounted His New Plant on UNISORB.” 


The FELTERS Company Name —_— Title 


209 South Street, Boston 11, Mass. Company 

Offices: New York, Philadelphia, Chicago, Detroit, St. Louis 

Sales Representative: San Francisco. Mills: Johnson City, New York; Address 
Millbury, Mass.; Jackson, Mich.; New York City 
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for excellent ink receptivity 


You'll appreciate their performance through the press 
and their faithful reproduction of type and artwork. 


ke HAMILTON BUSINESS PAPERS % HAMILTON TEXT & COVER PAPERS 


HAMILTON BOND HAMILTON ANDORRA 
HAMILTON BOND SCRIPT HAMILTON VICTORIAN 
HAMILTON LEDGER HAMILTON LOUVAIN 


HAMILTON MIMEO le aeliai HAMILTON FINE LINE 
AMILTON DUPLICATOR oe eae 

HAMKTON BUPLIC PS CE HAMILTON SHEFFIELD 
OLD TREATY BOND tog conten) Letterhead Style Book. HAMILTON GAINSBOROUGH 
MONTGOMERY BOND Write us for a copy. 

mourooneny 1ee0tR HAMILTON WEYCROFT 


MONTGOMERY MIMEO HAMILTON KILMORY 











HAMILTON OFFSET ¢ HAMILTON OPAQUE « HAMILTON VELLUM 


WwW. C. HAMILTON & SONS, MIQUON, PA. 
Offices in New York, Chicago, Los Angeles 
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One COMMON 


impression cylinder 


rovides easy 
ink control. 

















per costs? 


Shed your shackles the way thousands of other printers do. 




















Consolidated Enamel Papers can actually save you as much as 
$50 to $80 per ton on identical quality. 
These savings are possible because Consolidated makes and 
coats enamel papers in a modern one-step operation. Consolidated 
has eliminated the many costly steps still needed—and 
charged for—by makers of old-style, premium-priced enamel papers. 
Our 20 years’ experience in coating enamel papers the 
streamlined, low-cost way is your assurance of the best values 


in enamel paper today—regardless of coating method. 


AAS Next time, save with Consolidated. 


free help! A generous supply of Consolidated Enamel 
aper will be given you with our compliments. Run this paper 
along with your next fine printing job, comparing it with any 
enamel paper at any price. If the results aren't all we claim, 
you haven't lost a thing. I they are, you ve found a good way to reduce 
your customers’ printing bills and increase your own profits. 

Ask your Consolidated Paper merchant to send your free supply now. 


o ENAMEL 
PAPERS 


PRODUCTION GLOSS « MODERN GLOSS + FLASH GLOSS +» PRODUCTOLITH - CONSOLITH 
CONSOLIDATED WATER POWER & PAPER CO. + Sales Offices: 135 So. La Salle St., Chicago 3, Ill. 
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Write “<< : 
FOR THIS Z ‘ : “ : : This catalog is an 


‘ eo — excellent example 
N EW cia sees} i of the better qual- 
‘ ‘ pre Wikis ity printing that 

Fs cre ey e , y Pak , ; can be produced 

BOOK fi ; a piece ek ame ? i at lower cost by 
PE ee i. F don i using Vandercook 


Minimum Make- 
ready Method. 





See for yourself the Improved Quality 





any printer can now obtain — at Big Saving 





in Starting Time —by using Vandercook’s 
Minimum Makeready Method . . . 





% VANDERCOOK 219AB 
TEST PRESS "7 










No matter how closely you study the reproduction of the many fine 
screen halftones, the tints and the type in this 24-page book, we 
know you will agree that the over-all presswork is far superior to the 
average good commercial quality. And yet, the book was printed at 
normal press speed with a total makeready that did not exceed 002". 
The same results can be achieved in any printing plant by adopting 


the Vandercook Minimum Makeready Method! 


Write us for your copy of this new book and judge the quality 


of its printing for yourself. We will also send you full information 
6 VANDERCOOK 32-28 


TEST PRESS 


on the Vandercook Minimum Makeready Method. 





VANDERCOOK & SONS, INC. 


\y* 
General Offices, Research Laboratory, Demonstration Room & Factory 
900 North Kilpatrick Avenue, Chicago 51, Illinois Phone: EStebrook 8-1400 
Eastern Sales, Service & Demonstration Room 
216 East 45th Street, New York 17, New York Phone: MUrray Hill 2-3387 
Western Office 
* VANDERCOOK 42-28 3156 Wilshire Boulevard, Los Angeles 5, Calif. Phone: DUnkirk 8-9931 


TEST PRESS 
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--- Or any Other color that you want matched 


Color matching a sample of printing ink is a job of decimal proportions. 


IPI craftsmen test each match as it progresses on a Vandercook No. 4 proof press. They pull 
proofs on the same stock to be used in the actual press run. The split fountain or roller 
permits the two inks—the original and the new batch—to be run off simultaneously in 


exactly the same ink-film thickness for a true comparison of color and strength, 


To eliminate guesswork when inking the plate—to measure out correct amounts of the two inks 


onto the roller—IPI technicians use an instrument called a Volumeter. 


This device—seen at left—closely approximates the ink fountain settings on a production press. 
It establishes an accurate basis for predicting actual commercial press results from laboratory 
proofs. Thus, [PI customers are assured greater color uniformity with ink that has been tested 


and proven on the press before shipment. 


IPI service at work for you 


IPI complete ink service facilities are at your disposal in printing centers from coast to coast. 
Local IPI service stations and branches are staffed by local people who know your special 
printing problems intimately and are ready to help you solve them, That's why you can always 


rely on IPI for ink service that will help make your printing better. Don’t fail to call on us! 


IPl and IC are trademarks of Interchemical Corporation 


INTERCHEMICAL CORPORATION 


Printing Ink Division «+ 67 West 44th Street, New York 36, New York 


tdenbinbnbeteialiinheme. ada i fiif pope | 


RELY ON IPI FOR LEADERSHIP IN INK RESEARCH 


yA 














These Big 17 x 22 
Record Sheets With 


Grantland Rice’s Selections 
For All-Time All-Star Pitchers 


Attractively illustrated . . . beauti- 
fully printed, these big record sheets 
list the top pitching greats of all 
time as picked by Grantland Rice. 
As many of these sheets as you can 
use for your customers or prospects 
are yours for the asking! 


How To Use Them 
Use these sheets as door openers. . . 
conversation starters. Any baseball 
fan will welcome you with a couple 
of these big sheets under your arm. 
Then you start talking pitching — 
end up pitching printing. 


End Up 
“Pitchin 
Printin 


Free...for your prospects. 









VP 
























How To Get Them 
Easy!! Just ask your Eastern mer- 
chant or write Eastern Corporation, 
Bangor, Maine. Your supply of these 
attractive Grantland Rice Record 
Sheets will be sent promptly .. . and 
without obligation. 

And Don't Forget 
Atlantic Bond (the business paper 





that 12 of America’s largest railroads 
prefer) is the only business paper ad- 
vertised in both LIFE and SATUR- 
DAY EVENING POST... plus 
Time, U.S. News & World Report, 
Business Week and Printers’ Ink. For 
greater acceptance . . . better jobs, 
recommend and use Atlantic Bond. 





tlantic Bond 






tastiee 


juin Da rye 


MADE BY EASTERN CORPORATION, 


per MAINE 


Watch for the Atlantic Bond Walter Johnson Ad in the April issues of 
LIFE, SATURDAY EVENING POST, TIME, U.S. NEWS & WORLD REPORT, BUSINESS WEEK and PRINTERS’ INK 
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Die-Cutting And Scoring 
With Steel-Rule Dies 






fo} a a -X3- @ J ol-\aer ifodays 


IN ONE RUN 





Numbering Along Or 
Across The Web 
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Slitting And Cutting 





Finished Product Delivered Cut Off, 
Rewound, or Zig-Zag Folded 












Every one of these operations can be done in one run, on one 
basic New Era Press, with one pressman—at speeds to 7,500 
impressions per hour. 








The New Era Bulletin shows you how the New Era Roll-Fed* 
Flat Bed Press and Auxiliary Units can be set up to complete 
almost any job in a single run; using flat electros, type or rubber 
plates. Such jobs include snapout and continuous forms, tags, : 

booklets, tickets, labels, cartons, display cards, advertising mat- Manufacturing Company 
ter and many others. Write for your free copy of the New Era 
Bulletin today! *Paper in rolls available from any paper supplier 








376 Eleventh Avenue, Paterson, New Jersey 
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Low-cost Scan-a-gravings enable you to offer your 
customers a complete printing and engraving serv- 
ice at prices that compete with other methods of 
reproduction. These plastic halftones are made 
right in your shop with a Fairchild Scan-a-graver. It 
is easy to operate, requires no special skills, and 
permits you to sell quality letterpress printing with 
illustrations produced under your own control. 


; Here's the Picture £& A ‘ -GRAVINGS 





Sn! 


| 


We Promised 
You 


versatile SCAN-A-GRAVINGS can increase your business 


| 
Ss 
f 


Versatile Scan-a-gravings can be silhouetted, mor- 
tised, used for duotones, spots, decorative patterns, 


borders, tint blocks, and other illustrative devices. 


Full information about the Fairchild Scan-a-graver and how it 
can help you increase your business and profits is available. 
Write today to Graphic Arts Division, Fairchild Camera and 
Instrument Corporation, Robbins Lane, Syosset, Long Island, 
New York, Department 100-49FI. 


10 MISS! 
$A PUY @ sou cave arroRo 
PICTURE +0 PLAT 


WERE 
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Number Seven in a series of textural studies designed to show the quality of reproduction possible with fine materials 





and, Spey 


hu Por Ni 


COATED BOOK 


Satin Proof Enamel 
Hingefold Enamel 

Refold Enamel 

Hamilton Enamel 

Falcon Enamel 

Format Enamel 
Wedgwood Cooted Offset 
Templor Coated Offset 
All Purpose Litho 


CAST COATED PAPER 


Kromekote Enamel 
Kromekote Label 
Kromekote Litho 


Kromekote Cover 
(Cast Cooted | Side) 


Kromekote Cover 
(Cost Coated 2 Sides) 


Kromekote Postcard 
Kromekote Box Wrap 


Kromekote Colorcast Box Wrap 
Kromekote Colorcast Gift Wrap 


COATED COVER 
Hingefold Cooted Cover 
Refold Offset Cover 


DULL COATED BOOK 
Dullofold Coated 


UNCOATED BOOK 
Garamond Antique 
Garamond English Finish 
Goramond Text (W. M.) 
Golden Text Bible 
Wedgwood Offset 


UNCOATED COVER 
Ariel Cover 
Cordwain Cover 


ENVELOPE PAPER 
Colored Wove Envelope 
Radiant White Envelope 
Foldur Kraft Envelope 
Groy Kraft Envelope 
Suntan Kraft Envelope 
Ne'er Tear Envelope 


COATED POST CARD 


Campaign Postcard 


BRISTOLS 
Inventory Index 


Canton Postcard Bristol 


TAG 
Tuf-Tear Tag 


BOND, MIMEOGRAPH 


Ariel Bond 
Scriptic Mimeograph 


PAPETERIE 


Wedgwood Papeterie 
Goramond Papeterie 
(Embossed ond Printed) 


PRESSBOARD 


Champion Pressboard 
Imitation Pressboard 


SPECIALS 


Cigarette Cup Stock 
Food Container Stock 
Coffee Bag 

Tablet Papers 
Drawing Papers 

Red Patch Stock 
Stencil Board 

Pattern Board 

End Leaf Paper 


“Tht Champion: ro ond, Fbe Ch 


General Office: Hamilton, Ohio 


MILLS AT HAMILTON, OHIO... CANTON, N.C... PASADENA, TEXAS 


For full information on how this advertisement was produced, write our Advertising Department, Hamilton, Ohio 
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New Speed-Flex presses 

are in the making! 

Western Gear Works and Orville Dutro 
& Son, Inc., operating jointly, are 

in the process of developing several 
new pieces of printing equipment — 
equipment that will provide new 
opportunities in the printing industry. 


WESTERN GEAR WORKS 
AND ORVILLE DUTRO @ SON 


e dev li i 
to Keep Pace with Tremendous Demand ——taaiertand progressive printers. 


Keep in touch with these Speed-Flex 
developments. These streamlined presses 
will be engineered for convenience, 
accuracy and consistent production at 
incomparable speeds — presses that 
reflect the pride of ownership — 

the satisfaction of having the best. 


MODEL D SPEED-FLEX PRESS prints 
on one or both sides of the paper. 
numbers and imprints in an additional 
color, perforates longitudinally and 
tynwoed sede a" on crosswise, pastes on carbon and cuts off 
PE RODY CRE sabia aatidbs sheets 17” long by any width from 
West of the Mississippi , ™ 5” to 15” at speeds up to 20,000 per hour. 
Makes you competitive on snapout 
jobs and leaves your competition trailing 
on ordinary form work. 


direct inquiries to 


Orville Dutro & Son, Inc. 
WESTERN PRINTING PRESS SALES AND SERVICE 


1206 Maple Ave., Los Angeles 15, California 
PRINTING PRESS RICHMOND 9377 


MANUFACTURERS 





NEW YORK, N.Y. CHICAGO, fit, 
1133 BROADWAY 119 SO, DEARBORN ST. 
OREGON 5-9014 RANDOLPH 6~7971 
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“Here's why ‘SPHEREKOTE’ Tympans 
protect makeready two ways...” 


“ORDINARY TYMPANS 


are made of soft material that ; 
gives little protection to make- Ordinary 
ready. Bulky top sheets like ft . spr Sse g enn, Tympan 
this beat down after but limit- ae er 

ed service—necessitate fre- 

quent press stops to freshen up 

makeready and replace tym- 


pan.’ 








“BUT ‘SPHEREKOTE’ 
TYMPANS combine a smooth 


glass bead surface with a high- 

ly calendered base stock. This 

means double makeready-pro- 

tection during all types of press 

runs! One: Their highly-com- "Spherekote”’ 
pressed backing resists inden- f 

tation, won’t beat down. And ee } IT OS Tympan 
two: Their hard glass surface 

effectively prevents damage 

from edges and rules. Try these 

‘Engineered Top Sheets’ your- 


self. You'll never change back he f° Ay - 
to conventional tympans!” «fs Cia Makeready 


Quick Facts on Type 17-C “SPHEREKOTE” TYMPANS: Protect makeready on longest runs e Print 
sharper halftones on all cuts @ Hold close register on color jobs @ Print on rough stocks @¢ Run numbering jobs 
without chewing top sheets @ Schedule quick backups without smudging @ Reduce static @ Prevent offset spray 
buildup e Allow washups without softening packing. 








POSSSSSSSSSSSSSSSSSSSSS SOS SSSSseseesssesessesere4” 


FREE SWATCH! wanes Mfg. Co. 


Printing Products Div., St. Paul 6, Minn. 


R86 US. PAT OFF 


Please send me FREE ‘Spherekote’’ Tympan swatches plus 


full information. 


Made in U.S.A. by MINNESOTA MINING & MFG. CO., St. 
Paul 6, Minn.—also makers of ‘“‘Spherekote”’ Brand Frisket Papers, 
” Brand Sensitized-Aluminum Photo-Offset Plates, ‘‘Scotch- 
»”’ Reflective Sheeting, ““Scotch’’ Brand Pressure-sensitive Tapes, 
“Scotch” Sound Recording Tape, ‘‘Underseal’’ Rubberized Coating, 
“Safety-Walk’’ Non-slip Surfacing, ‘““3M"’ Abrasives, ““3M’’ Adhe- 
sives. General Export: 122 E. 42nd St., New York 17, N. Y. In 
Canada: London, Ont., Can. 
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If you’re planning on lithography for a medium that 
will run into thousands of copies, and require many 
full-color illustrations—a recipe booklet, for example, 
or a travel folder—it will pay you to look into MOISTRITE 


OrrseT and SNOPAKE OFFseT. These Mead Papers are 


ae a ee gs 


especially made for flawless lithographic reproduction 
at moderate cost. 

Your lithographer or your printer—and, behind him, 
America’s leading paper merchants —will tell you that 


Mead Papers mean business. Ask for evidence. 


MEAD 


THE MEAD CORPORATION “Paper Makers to America’ [papers], 


Sales Offices: The Mead Sales Co., 118 W. First St., Dayton 2« New York+Chicago+ Boston+ Philadelphia+ Atlanta 


This advertisement, in full color in Time and Business Weck, helps you. 











PROCESS 


COLOR PLATE 
COMPANY 





522 S. Clinton Street © Chicago 7, Illinois ¢ Phone WEbster 9-0522 DAY & NIGHT 








Fa Sad 
Ai Se Webrit »! pid! bal 


. 
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baggt whiter, brighter paper 


No order of Nekoosa Bond 
ever leaves our mills until 

it has passed scores of exacting 
tests for strength, appearance 
and finish. Litthe wonder 

that Nekoosa Bond has become 
one of the largest selling 
business papers in the world— 
a leading choice everywhere 
for letterheads, envelopes, 

office forms and many other 
printing purposes. 


Available in white and eleven 
attractive colors 
* 


Nekoosa-Edwards Paper Company 
Port Edwards, Wisconsin 


NEKOOSA BOND 


in the YELLOW wrapper with the BLUE stripes 








4A ” @ We purchased our first Lake Erie press in 

To mole the finest 1946,’ says Mr.H. H. Farrington, President 

of The Cresset Company of New York 

@ 6 City. “It was so efficient and dependable 

plastic plates, we installed iii ive since pirciised 10" more 

presses from Lake Erie. We now have 6 

& Ai ACRAPLATES and 5 DIRECTOMATS in our 

the best equipment plant. These 11 molding presses have 

proved conclusively that they have every- 

thing it takes to produce the highest quality 
products at the lowest possible cost.” 


... it’s a smart policy say Cresset officials. 





PLATES 1. The Cresset molder lays a 2. It is then rolled into a Lake 3. The female mold of perma- 
sheet of thermosetting plastic mate- — Erie ACRAPLATE where precise — nently set plastic material is re- 


rial over the patrern plate heat and pressure are applied. moved from the Lake Erie press. 








4. The mold is covered with 5. The plate is then placed in 6 The plastic plate is removed. 7. The plate is trimmed and 
granular thermoplastic plate mate- — a Lake Erie ACRAPLATE press and — Thickness will be checked with — carefully inspected prior to ship- 
rial which ts heated unul soft. molded. a micrometer, ment by The Cresset Company. 










@ ACRAPLATE—The favorite rubber and plastic plate 
molding press. Five models available with capacities from 
115 to 550 tons and platen sizes from 17"x 22” to 36"x 44" 


@ DIRECTOMAT—The outstanding direct pressure mat 
molding press. Two models available with capacities of 800 
and 1000 tons, and platen sizes of 324)"x 24" and 34”x 26", 


@ Write for 
descriptive literature 
Bulletin No. 350 
describes the 
ACRAPLATE. Bulletin 
No. 349 describes 
the DIRECTOMAT. 





LAKE ERIE ENGINEERING CORP. 
504 Woodward Avenue, Buftalo 17, New York 


Offices in Principal Cities and Foreign Countries 


* 


@ Leading manutacturer of hydraulic presses — 3,500 designs 


~ 5 to 22.000 tons capacity —rubber and plascc plate molding E N GIN FERING CORP 


.mat molding...plasucs molding...laminating...die sinking 
...metal working ...forging...metal extrusion ...wallboard and 
plywood... rubber vulcanizing... die casting and special purpose BUFFALO. NY. ew: 


LAKE ERIE ® DIRECTOMAT ® ACRAPLATE ® 
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right... 
from beginning 


to end 


Well begun, half done . . . fine art, 
the best of plates and top presswork— 
all done with paper in mind, because paper 


is the base of the job. 


jNPog paysiuly of 





a“ 


& 


Yavternational Dp. per 


PAPERS FOR PRINTING AND CONVERTING 


420 East 4204 Street; New VYoerk 17, 6. Y 
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‘A knows that a fine 
performance requires control of every 
step. The production of fine paper 
requires the same thing. 


)EGINNING with the growing of trees in 
) 


ot. Regis’ forests. every step in the 
production of St. Regis Papers is under 


exacting quality control, 


Printers, Lithographers and Converters 
can rely on St. Regis as a dependable 
source for the kind of paper they need— 
with the certainty that all St. Regis papers 


are of uniform high quality. 


St. Regis is regularly supplying many 
large and small paper users throughout 
the country with a broad range of grades. 
Whatever your requirements, you can 
depend on St. Regis for the right 


paper for a better job. 


Commercial Printing Papers 


Publication Papers 


Lightweight Catalog & Directory Papers . ' 
Converting Papers 


Specialty Papers 


comes the raw material to be processed, 


under rigid, step-by-step control, 


les Subsid St. Regis Paper Company 
into a complete line of classifications ie Rial Bitten the kI7N.Y 
and grades, each uniform in its 230 N. Mict See her's Seren 
consistently high quality, 8 Martin Brown B L v 2; % 





a shadow 
of a doubt 


CRAFTSMAN 
Line-Up and 
Register Tables 






Craftsman Standard 
Line-Up and Register 
Table. Available in 

five sizes, with working 

surface from 28” x 39” 

to 62” x 84". 














Only Craftsman offers 





From laying out original copy to lining up 






press work and registering color, Craftsman . 
Tables can meet all your line-up and register you all these time and 
requirements ... giving you highest accuracy, money saving features 






saving countless hours, and cutting costs. 

Two metal straightedges, set at perfect right 
angles and operating on machine cut geared 
tracks, insure “Jewelers’ Accuracy” and unvary- 






e Two straightedges at perfect right angles 





e Machine cut tracks and gears 














ing precision. The fine workmanship and top e Straightedge raising and lowering lever 
quality materials that go into each Craftsman e Sheet side guide 

Table assure you of long, dependable service. e Sheet stops and grippers 

Many Craftsman Tables are still in use after a a 








more than twenty-five years. 





e Graduated stainless steel scales 
Get a Craftsman Table ... save time, cut e Special ink markers 

costs, get highest accuracy. Send for 
complete catalog information today. 


CRAFTSMAN LINE-UP TABLE CORP., WALTHAM, MASS. 











Craftsman Line-up Table Corp. 
57-D River Street, Waltham 54, Mass. 


Please send free Craftsman Catalog. 







AY al 


raftsmom Name.............. eNaiiaceeanicincbinadinnsumetaaninl 
! Company silat 
Catalog today iia Cn Ea aN ae 













Everybody benefits when you use 


















Are you getting the 
benefits offered by 


ANSCO REPROLITH ORTHO 
VINYL BASE FILM 


e 


< 
Ss 


You get all the advantages of Ansco Reprolith 
Ortho’s high contrast orthochromatic emul- 
sion plus the extreme dimensional stability of 
the vinyl base material. This special-purpose 
product is highly recommended in all photo- 
mechanical operations where accurate size- 


holding ts of great importance. 





Ansco Film 





Here’s what will happen if you ask each of 
the specialists in your shop «hy he prefers 
Ansco film. The photographer will give 
you one set of reasons; the stri pperanot her, 
and the dot-etcher still different ones. But 
on one thing they a// agree~ Ansco films 
make their jobs easier. And because Ansco 
makes the work easier for so many individ- 
uals, it speeds up production all through 
your plant. This improves the overall qual- 
ity of work, and thereby builds greater 
customersatisfaction. Add that all together 
and it gives you some special, personal 
reasons for preferring Ansco, too! 











For best results 
develop in 


ANSCO REPRODOL 





Ansco Reprodol is especially designed to pro- 
duce the maximum density and high contrast 
required for fine photomechanical work. De- 
veloping time runs from 2 to 3 minutes with 
Reprolith films. Available in laboratory-pack- 


aged 2- and 10-gallon sizes. 


INTHE GRAPHIC FIELD 11rs ANSCO 


ANSCO, Binghamton, N. Y. A Division of General Aniline & Film Corporation. “From Research to Reality.” 
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Compare 


Yes, compare the facts, Mr. Printer. 
Facts, not claims prove points. 
Compare the Heidelberg to other 
best known platen presses. See why 
the Heidelberg is rated 20 years 
ahead in design and efficiency... 
why it has become the top choice of 
printers the world over. Let us 
arrange for a Free Demonstration. 





ORIGINAL HEIDELBERG 


; es m 
Distributors of Heidelberg Automatic Presse 


HEIDELBERG EASTERN SALES CO. . on 
45-45 Thirty-Ninth St., Long Island City 4, N.Y. 


227 North 3rd St., Columbus 15, Ohio 


HEIDELBERG WESTERN SALES CO. 
118 E. 12th St., Los Angeles 15, Calif. 





jot CLAIMS 


CHECK CHART ON 3 MOST POPULAR PLATEN PRESSES 





STANDARD EQUIPMENT AND FEATURES | ,, ORIGINAL 


HEIDELBERG 


| 


PRESS PRESS 
A | BB 





One piece cast frame and hackbed YES 


| 
a nnn a | 


Toggle Impression 

Impression catety device 

Side arms and impression cams 

Non-offset Spray gun — built in 

Single adjustment impression control YES 
Central “one shot” lubrication YES 
Cylinder ink distribution YES 
Single stroke pump YES 
Replaceable roller tracks | YES 
Adjustable roller tracks | YES 
Two-up feeding attachment | YES 
Aero-dynamic delivery YES 
Drop ink disc | - NO 

13” feed and delivery 

Automatic press stop 

Automatic impression throw-off 

Built-in wash up device 

Vibrator roller 
Built in feeder (not attached) 
Drep fountain 
Rotary feed system NO 


Maximum Speed 


+ 


0 


NO 
NO 
NO 


NO 
NO 
NO 
NO 


EXTRA | EXTRA 


NO 


NO 
NO 


NO 
NO 


NO 
NO 


5,000 HR. 3,600 HR. 2,600 HR, 
HEIDELBERG SOUTHERN SALES CO. HR 8 600 HR 


120 N. Sampson St., Houston 3, Texas 




















“Impression throw-off not required on Heidelberg as press automatically stops 











Bronzing is now just 
another high speed, 


profitable operation 





The Christensen High Speed Bronzer can add to your press 
earnings 


Bronzing opens up new profit potentials in the plant 
equipped to do it. 

Labels, posters, greeting cards, covers — are some of 
the many printing jobs on which the process can be 
used to improve the product and the profit alike. 
Attached to the offset, rotary or flatbed press, the 
Christensen High Speed Bronzer is geared to bronze 
the product at up to 3,000 sheets per hour. 

Machine is cylinder gripper type. 

Sheets are under positive control throughout both 
bronzing and dusting operations, assuring uniform 
high quality at any speed. 

Sheets are dusted both sides. 

Exhauster reclaims waste bronze and makes for clean 


pressroom. 


Sheets are evenly jogged and delivered face up. 


With a Christensen High Speed Bronzer you can widen 
your range of preferred jobs and get better prices for 
any part of your product on which this process can be 


used to advantage. 


Dexter Folder Company 
General Sales Offices 
330 West 42nd Street, New York 36, N. Y. 


Boston, Philadelphia, Washington, Cleveland, Chicago, St. Louis 
Agents in principal foreign countries 
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This straight line trimmer does 
away with needless rehandling 


and assures unqualified accuracy 


—_ ——-= . — 





The Brackett Safety Trimmer 


Accurate, uniform trimming and cutting apart of 
booklets, catalogs and other bound work is recognized 
as being just as important as accurate register on press 
or accurate folding on folders, if the quality of the job 
is to be maintained. 


Accuracy is even more important in trimming and cut- 
ting of circulars, labels, forms and other flat work 
where margins are close and exact size is required. 


Trimming of labels, booklets, catalogs, inserts and 
other flat work is handled by the Brackett at double 
or triple the speed of the conventional cutter. 


On the Brackett, work moves in a straight line, away 
from the operator, without waste motion or needless 
rehandling. 

The use of mechanically set spacer shafts insures fine 
accuracy without even the tiniest variation. This ac- 
curacy is maintained from start to finish, no matter 
how large the run. 


For jobs that repeat, settings may be retained, with 
important savings in time otherwise required for reset- 
ting. 

The Brackett handles work up to 2514” in width and 
50” in length. 

Standard equipment includes two spacer shafts. Extra 
shafts for permanent set-ups can be supplied. 


Write for literature. 
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Gathers and stitches. Speeds 
booklet and catalog production, 


even in the smallest binderies 





The Christensen Pony Gang Stitcher 


To keep jobs moving through to completion without 
costly delays, your gathering and stitching must keep 
pace with your high speed folders. 

In the smallest, as well as the largest binderies, the 
Christensen Pony Gang Stitcher matches the speed 
of the modern folder; gathers and stitches in a single 


operation at up to 9,000 signatures an hour — sizes 
from 214 x 5” to 12 x 27”. 


This machine works quietly, accurately and econom- 
ically — as fast as operators can feed it — and delivers 


the product neatly stacked. 


When booklets of one signature are to be stitched, 
signatures may be placed on the saddle by one girl; 
or if two girls are used, the machine may be speeded up 
and each girl drops a signature on every other carrier, 
thus getting full production from the machine. 


For multiple signature booklets one girl for each 
signature is placed at each station. Signatures are 
gathered until book is complete, after which it is 
stitched automatically. 


Ask us to show you how the Christensen Gatherer 
and Stitcher can expedite work passing through your 
bindery, at the same time effecting economies you can 
hardly afford to overlook. 


Automatic feeding for this machine is available with the McCain 
Signature Feeders. To the combination of the Christensen Gather 
and Stitcher and the McCain Signature Feeders may be added the 
McCain Three-knife Shear type Trimmer. This three-machine 
combination makes it possible to feed, gather, saddle-stitch and 
trim in one automatic continuous operation. Further information 
will be sent on request. 


Dexter Folder Company 
General Sales Offices 
330 West 42nd Street, New York 36, N. Y. 


Boston, Philadelphia, Washington, Cleveland, Chicago, St. Louis 
Agents in principal foreign countries 





TOOLS... not TALK... 


improve the standard of living 


‘fiLa+ Ris = NG a 


Talk never produced a better automobile or washing 
machine or suit at a lower price... promises never 
ave vou a better home . .. contracts never improved 
the quantity and quality of your food. Only tools well 
used by intelligent workmen can produce, improve, 
increase —— only tools well used can give you a higher 


standard of living, and the weapons to preserve it. 


Tools take raw materials useless in themselves 
and turn them into conveniences that make life com- 


fortable, safe, healthful. 


The more modern the tools and the better they are 


used, the more of everything for everyone. 


And modern toéls, which help workmen earn more 
with less effort, can be bought only with the money of 
people who save and invest with hope of profit. The 
wise workman uses his tools well, for his own benefit 

and sees to it that his company makes a profit out 
of which constantly better tools can be bought so he 
can constantly earn a constantly better wage. 


There’s not much “standard of living” for you in an 
ingot of steel; there’s a lot of living in a new car. 
Tools 


well used make the difference. 





ROCKLAND LIGHT AND POWER CO 


DEXTER FOLDER CO 


PRECISION SHAPES, INC 





This is one of a series of advertisements that have been run 
cooperatively by Dexter Folder Co. and two other Rockland 
County, N.Y. industries over the past four years. The advertise- 
ments have appeared every two weeks in six local newspapers. 
The text has been made available through the courtesy of Warner 
& Swasey Company, manufacturers of machine tools which are 
used in the production of graphic arts machinery. 
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Inaddition to designing and constructing submarines, 
General Dynamics produces jet and piston engined 


airplanes as well as electric motors and generators. 


GD 
be 


CENERAL DYNAMICS 


Give your letterhead 


dynamic QUA ITY! 


“There are many who believe that the laying of the keel of the world’s 
first atomic-propelled vessel, the submarine NAUTILUS, on a shipway 
of our Electric Boat Division, is the beginning of an historic era of 
rare significance...inaugurating a new age in the application of 
atomic power for the service of mankind,” says John Jay Hopkins, 
Chairman and President of the General Dynamics Corporation. 

As one of the oldest companies contributing to the defense of the 
United States, General Dynamics believes it is only sound that it should 
apply the experiences and knowledge it gains in this production to 
the improvement and betterment of mankind in a peaceful world. 
With its impressive background and its vision, General Dynamics 
brings to every phase of its operations, a well-founded belief that from 
the largest to the smallest details, only quality can serve its purposes 
hest. One indication of this belief is its selection of Strathmore Letter- 
head Papers to carry the messages of its United States divisions. 
Dynamic is the word for quality in a letterhead, too. For it can express. 
hy the very feel of the paper and by its appearance, the impression of 
quality you wish to convey. Let Strathmore say quality for your com- 
pany. Specify it to your supplier when next you order letterheads! 

Strathmore Letterhead Papers: Strathmore Parchment, Strathmore Script, Thistlemark 


Bond. Alexandra Brilliant, Bay Path Bond, Strathmore Writing, Strathmore Bond. 
Envelopes to match converted by the Old Colony Envelope Company, Westfield, Mass. 


MAKERS 
OF FINE 
PAPERS 


Strathmore Paper Company, West Springfield, Massachusetts 
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Prominent Users of Strathmore Letterhead Papers: No. 104 of a Series 
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S ha lhmore 


ADVERTISEMENTS 


in national magazines tell 
your customers about the 
letterheads of famous Ameri- 
can companies on Strathmore 
papers. This makes it easier 
for you to sell these papers, 
which you know will produce 


quality results. 


x kk 


mye ° 
This series appears in: 


we TIME 


NEWSWEEK 





BUSINESS WEEK 


PRINTERS’ INK 





ADVERTISING AGE 


ima SALES MANAGEMENT 





PURCHASING 








170 Summer St. 


LAWSON 


HEAVY DUTY 


SPACER CUTTER 
with hydraulic clamp 


(patent applied for) 





LP Laws lo: 
MAIN OFFICE: 426 WEST 33rd ST., NEW YORK 
BOSTON PHILADELPHIA 


Bourse Building 


CHICAGO 
628 So. Dearborn St. 


The Mnited States Printing & Lithograph Co. 
Baltimers - Cincinnati - Evie - Mineola 
Redwood City - Bt. Charice 


February 27, 1953 


E, Pe Lawson Co., Ince 
426 West 33rd Street 
New York |, New York 


Dear Mre Schulikind: 


The United States Printing & Lithograph Company tekes 
particular pride In the extreme accuracy of the labels 
thet we furnish to our customers. We are aware that 
modern labeling equipment demands close cutting toler- 
ances. We are, therefore, always on the look-out for 
the most effective cutting equipment. 


You will be Interested In knowing that the Lawson Electronic 
Specer Cutter, (model 52=-T-76), Installed by us an July 30 
1951, has met our requirements for accuracy. The 76" length 
of the beck table of your 52" cutter enables us to handle 
long sheets with ease. 


Our operators are particularly plessed with the hydraulic 
clamp and the precision of the "magic eye" Lawson Electronic 
Spacer Cutter. 


You cen certainty add the name of the United States Printing 
& Lithogreph Company to your list of satisfied Lawson users. 


Cordially yours, 






VICE PRESIDENT 
_PURCHASES 


ee) 


SOME OTHER RECENT INSTALLATIONS 


Consolidated Litho Corp. Carle Place, N. Y. 
Gibson Art Co. Cincinnati, O. 
Cuneo Press Chicago, Ill. 
Drury Printing Co. Dayton, O. 
Multi-Color Type Co. Cincinnati, O. 
Nevins-Church Press Clifton, N. J. 
Western Printing & Litho Co. Racine, Wisc. 
Providence Litho Co. Providence, R. |. 
Perfect Finishing Co. New York, N. Y. 









Printer’s ink 
is the great apostle 
of progress, whose 


pulpit is the press. 


Horace Greeley 








THE LEADING BUSINESS AND TECHNICAL JOURNAL OF 
THE WORLD IN THE PRINTING AND ALLIED INDUSTRIES 
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MODERN BOOK PAPERS 


*% “Modern” is a somewhat elastic 
term sometimes defined as “not 
ancient, antiquated, or cbsolete.” As 
applied to book paper it would com- 
monly connote paper made by ma- 
chine, for now very little paper is 
still being made by hand. 

The first American paper machine 
was a single cylinder machine, built 
by Thomas Gilpin, at Wilmington, 
Delaware, in 1817, to make writing 
and book paper. The first Four- 
drinier was imported by Henry Bar- 
clay of Saugerties, New York, in 1827, 
and two years later, such a machine 
was built in South Windham, Con- 
necticut, for Amos H. Hubbard's 
mill in Norwich Falls, Connecticut. 
This forecast the decline of the hand 
process in the United States, which 
flickered out with the closing of the 
Dard Hunter paper mill at Lime 
Rock, Connecticut, in 1933. 

The results of modernization of 
papermaking in America are strik- 
ingly shown by the rise in per capita 
consumption of paper from one 
pound in 1810, to approximately 400 
pounds in 1952 of all kinds, includ- 
ing paperboard. This astounding in- 
crease could not have occurred until 
after the introduction of wood fibres; 
soda pulp in 1854, groundwood pulp 
in 1866, and sulphite pulp in 1882. 

Today, less than two per cent of 
all fibres used in American paper are 
derived from rags and raw cotton, 
very little of which is to be found in 
book paper. In order to comply with 





This reproduction is taken from the March leaf 
of the 1953 calendar of the Kimberly-Clark Cor- 
poration, Neenah, Wisconsin. It features an 
original drawing by Chicago artist Everett Mc- 
Near and the quotation of a famous American, 
characteristic of Kimberly-Clark calendars since 
1949. Typography of calendars is by the Fred- 
eric Ryder Company, Chicago, and the printing 
was done by E.F. Schmidt Company, Milwaukee 





by W. B. Wheelwright 


the requirements of contemporary 
printing for opacity, smoothness and 
high gloss coated paper, anywhere 
from ten to thirty per cent of the 
materials composing modern book 
papers consists of clay, or other min- 
eral matter. Even in 100 per cent 
rag, machine finish book paper, 
made to comply with U. S. Govern- 


taken in the preparation and beating 
of the stock, it would be possible in 
many respects to make by machine, 
as good a quality of book paper as 
could be made by hand. The paper 
would be better adapted for machine 
printing operations, but it would 
lack something of the subtle charm 
of hand-made paper. It would take 
three men working twelve hours 
to form and reams of 
paper, at a cost that 


press five 
hand-made 





A good many printers and printing salesmen know very little 


about how book papers are made and how they should be used; 


here are facts on today's book papers and how to choose them 





ment specifications, as much as 15 
per cent mineral is allowed. 

The question naturally arises as to 
whether paper made by machine can 
be equal in quality to paper made 
by hand. The answer will depend 
upon what may reasonably be con- 
sidered the correct interpretation of 
the word “quality.” 

In the field of book papers there 
is no sheet as handsome as a well 
fabricated all-rag, hand-made paper. 
Each sheet has certain individuality 
which can not be otherwise pro- 
duced. The slight variations are also 
reflected in the thickness from sheet 
to sheet. Such differences are of little 
inconvenience when printing also is 
done on a_ hand 
strength of impression does not de- 
pend, as in the case of power presses, 
upon an unalterable mechanical ad- 
justment. The hand operator, fur- 
thermore, is restricted to making 
paper in sheets, and modern printing 
often calls for paper made in rolls. 

Provided the same kinds of rags 
were used, and the same care were 


press, since the 


places it distinctly in the luxury 
class. The great advantage of the 
machine is wide diversification of 
product and low cost of manufacture. 
The most marked structural dif- 
ference hand-made and 
machine-made paper is the disposi- 
tion of the fibres within the sheet. 
Fibres flowed over the moving, end- 
less wire screen of a Fourdrinier pa- 
per machine, have a tendency to 
point in the direction of current 
water in which they are suspended. 
This imparts a distinct grain to the 
paper, and especially so in the case 
of paper made on cylinder machine 
molds, which unlike the hand mold 
cannot be shaken so as to cross the 
interlaced fibres. 
On a Fourdrinier 
shake of the hand mold is imitated 
by a mechanical attachment which 


between 


machine, the 


imparts a sideways shake to the 
frame of the machine. This diverts 
obliquely the floating fibres. As the 
water drains through the wire 
screen, the web of paper forms upon 
its surface with the fibres interlaced, 
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Natural surface of uncoated paper is an irregular mat of interlaced 
fibres with high and low spots; will not take fine screen halftones 
by letterpress; suitable for line cuts, type, coarse screen halftones 


Penetration of Hard Fibre 


ink particles rejects 


below surface ink 





When printing ink is applied to an uncoated paper, some of the ink 
particles are forced below the surface into holes between the fibres. 
Some of the fibres also tend to reject printing ink. These hard fibres 
are the cause of grey solids and poor halftone contrast in letterpress 


but there is still a perceptible grain 
direction 

The extent of the crossing of the 
fibres is much affected by the speed 
of the machine, and is favored by 
running slowly. As can be observed 
by tearing a piece of newspaper, 
which is run at very high speed, the 
sheet will tear nearly straight in the 
grain direction—far straighter than 
a book paper made on slower run- 
ning machines 

Grain in paper results in giving 
more strength in the grain direction, 
and greater flexibility crosswise of 
the grain. This has its disadvantages, 
particularly in the grades of book 
paper low in strength. 

Cedric Chivers, an English au- 
thority on bookbinding, once made 
the statement that “as the result of 
testing the paper of some five thou- 
sand books, an average difference in 
strength was discovered between the 
machine way of the paper and the 
cross direction, of no less than 45 
per cent.” On this account he recom- 
mended that books be made so that 
the grain of the paper should run 
across the page, at right angles to 
the fold of the book 

His reason for this advice is that 
the stitching would then pass around 
the bundles of fibres instead of be- 
tween them, thus making a stronger 
binding. There is no doubt that in the 
case of pamphlets wire-stitched, the 
middle signature is less likely to 
pull out if the grain of the paper is 


of the fold. The disad- 


crosswise 
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Uncoated Paper 


(irregularities exaggerated) 





Coated Paper 





(irregularities of base stock exaggerated) 








y Alliance Paper M Limited, Toro 


low spots Ink film 


do not receive all on 


ink surface 


vantage, however, both for book and 
pamphlet binding, is that a stiffer 
volume results. This stiffness makes 
a book uncomfortable to hold open, 
and the pages will automatically 
close if the grip is released. This 
rigidity tempts the thoughtless read- 
er to seize the volume in both hands 
and bend it to make it more flexible. 
Such action usually breaks the back 
of the binding. 

It is a question whether this cure 
for stiff books is not worse than the 
complaint. The right alternative is 
to use paper strong enough even in 
its weaker dimension, to withstand 
normal wear and tear. It is also de- 
sirable to avoid using ultra thick 
paper; thickness affects flexibility 
unfavorably. Thickness should bear 
a sensible relation also to the size of 
page and the number of pages. 

The thickness of paper depends 
upon two factors: its substance 
weight and its finish. These two fac- 
tors are also modified by the kind 
of fibre, the absence or presence of 
mineral filler, and the processes of 
treatment. In the case of book papers, 
the standard substance weights are 
expressed on the basis of 500-sheet 
reams cut to sheets 25 x 38 inches. 
The ream weights range from 40-lb. 
to 100-lb. in uncoated book papers, 
and from 50-lb. to 150-lb. in the 
coated papers generally carried in 
stock. Special papers can be made 
both lighter and heavier than these 
standards. Bible paper, for example, 
is made in basis weights from 25- 





In coated papers, the fibres are completely covered and the irregu- 
larities have been eliminated. Most coatings consist of clay or min- 
eral fillers, provide good surface for fine screen halftone plates 


nto 


Some penetration 
of excess 


varnish 








The holes between the particles of a coated paper are smaller than 
ink particles, thus the coating acts as a filter, allowing the varnish 
to penetrate, but all the pigment stays on the surface, giving better 
solids, brighter colors and good halftone reproduction by letterpress 


lb. to 30-lb. The normal weights of 
book paper (uncoated) range from 
45-lb to 80-lb. The thicknesses, de- 
pending upon how much the paper 
is smoothed, or calendered, would 
vary within this range of weights 
from 800 to 200 pages per inch in 
bound volumes. 

The bulk of a paper of any given 
finish will vary in direct proportion 
to its basis weight. Its strength also 
varies, though not in direct ratio 
to the weight. All these factors have 
to be taken into consideration in 
planning the manufacture of a book. 
But first of all, the finish to be speci- 
fied will depend upon the character 
of the printing to be done. 

Modern book papers are aimed 
chiefly to satisfy typical printing re- 
quirements, too often at the lowest 
price consistent with a profit to the 
manufacturer. The tendency to man- 
ufacture books down to a market 
price, rather than up to a rational 
quality, is partially a result of ignor- 
ance on the part of the public as to 
what constitutes good paper and 
good bookmaking. An_ indiscrimi- 
nate purchaser is reluctant to pay 
prices consistent with high quality. 

Of course, there is much to be said 
in favor of cheapness of magazines 
or books, since it brings them within 
the purchasing ability of the masses 
At the same time it is desirable from 
the viewpoint of lending libraries or 
book lovers, that books of reference 
or of permanent interest should be 
available in editions of good quality. 
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It has been suggested that before 
the forms for trade editions are run 
off, a certain number of copies of 
desirable books should be printed 
on high grade paper from unworn 
plates or type. Although this practice 
might add a dollar a copy to the 
price, libraries could better afford to 
pay the difference because in the 
long run it is cheaper, the same as 
in getting a good pair of shoes. 

Unfortunately, the fibrous constit- 
uents of modern book paper com- 
pare with those of the era before 
wood pulps, as shoddy wool with 
newly-spun fabrics. The fibres are 
shorter and apparently less elastic; 
even those which are nearly pure 
cellulose do not stand up as long un- 
der repeated folding or handling. 
That is why modern books grow 
weaker sooner, and add to the main- 
tenance costs in lending libraries. 

In justice to 20th century paper- 
makers, it should be recognized that 
they are called upon to meet certain 
printing requirements unknown be- 
fore the day of halftone printing. In 
order to make paper suitable for this 
process, the fibres have to be beaten 
shorter, so that the formation of the 
paper will be closer and the sur- 
face more level; but in order to make 
paner level its pores must be well 
filled with fine, powdery mineral, 
which has no strength-giving prop- 
erties and increases the relative 
weight of the paper. In seeking to 
produce the maximum — surface 
smoothness, the process of coating 
paver was introduced. This gives, in 
effect, a veneered paper, one third 
of its weight being caused by the 
mineral filler and enamel surface. 

Regardless of the quality of the 
fibrous body, a durable paper cannot 
be made with an artificial mineral 
surface. The coating is apt to crack 
on folding and if moistened the pages 
stick together. In humid climates, 
the adhesive in the coating deteri- 
orates. Only from the viewpoint of 
certain printing requirements is the 
use of such paper admissible. 

Another unfortunate requirement 
of many publishers, in the case of 
paper for unillustrated books, is the 
demand for high bulking paper. This 
paper necessarily extremely porous, 
has little strength. The stitching 
easily pulls loose, and after a few 
lendings the volumes go to pieces 
and cannot be resewn. They occupy 
unnecessary space on book shelves. 
This presents a serious problem to 
growing libraries, if not in homes 
and small apartments. It is merely a 
trick of the trade to give the illusion 
of thickness to books of only mod- 
erate length. This baneful practice 
should be discouraged 





INSIDE STORY 


of 


BRISTOLS 





BRISTOLS are either “solid” or multi-layered. In this case “solid” means 


a homogeneous thick sheet usually made on a Fourdrinier paper machine, 
while “multi-layered” stocks may be paste-laminated, made on a twin-wire 
machine or a cylinder machine. Each has its advantages, disadvantages and 


special characteristics briefly outlined below. 


SOLID BRISTOLS are made on a Fourdrinier machine in one layer. The 
weight or thickness is limited by the machine's characteristics, thus heavier 
weights can seldom be made solid. In some lines the lighter weights are made 
solid and the heavier weights are paste-laminated. The chief advantage of a 
solid bristol is that it is less likely to “split” at the edges—the disadvantages 
are limited weight and difference between wire and top side. 


PASTED BRISTOLS are made by laminating two or more sheets together 
with a strong paste. They have excellent snap and stiffness and more uni- 
formity of surface because the wire sides are pasted together, exposing 
only the top or better side. When well pasted they do not split readily. To 
test to see whether a bristol is pasted, burn one corner and the plies will 
separate. The highest grades of index and wedding bristols are usually pasted 


TWIN-WIRE BRISTOLS are made on a Fourdrinier machine having two 
wires, the two sheets being pressed together in a wet state. They are uniform 
on both sides, can be made thicker than ordinary Fourdrinier sheets at much 


less cost than the separate operation of pasting 


CYLINDER BRISTOLS are made on a machine having two or more cylindrical 
wires as opposed to the flat wire of a Fourdrinier machine. Each cylinder 
deposits a layer of wet paper, the first layer on a wool blanket and subsequent 
layers on top of each other. The number of lavers can be varied from two 
up to the number of cylinders, and each layer can be of a different color or 
fiber content. The usual variations are white front with manila back, white 
front with news back, and white front and back with either manila or news 
center. When the center differs from the outside faces, the term “filled 
board” is applied. Cylinder boards and bristols have pronounced grain 
direction, but are relatively smooth, and thus most printing bristols boards 


and blanks are made by the cylinder machine 





Not only printers but their customers as well have a great deal of trouble with the various 
kinds of paper. The Howard Smith Paper Mills, Limited, of Canada recently sent out an 8!/oxI1- 
inch card (on one of their own bristols, of course) outlining the above information on bristols 
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Let's Do Some COMPETITIVE Selling 


Each one of your competitors has some basic advantage. 


Consistently successful salesmen gather information for 


competitive selling, Here are three steps for doing it 


*% Pete Smith—that’s a name by 
which we will call this printing 
salesman here—had counted upon 
the X Company for many years as an 
in-the-bag account. And indeed, it 
was. On most jobs, the copy went 
out to Pete automatically, and many 
times without even asking the price 
in advance. 

One day, X Company’s printing 
buyer called Smith in. “We have a 
big catalog to do,” he said, “and I’m 
asking bids from a couple of your 
competitors. Here are the specifica- 
tions. Look them over and give me 
a price in writing.” 

Two weeks later, Smith heard 
again from his friend, the printing 
buyer. “I don’t know how to tell you 
this. Pete,” the buyer said after 
Smith had exchanged initial pleas- 
antries in the customer’s office, “but 
we're not going to give you the job.” 
He held up his hand placatingly as 
Smith started to speak 
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“Not that your price wasn’t okay, 
you understand. It was right in line 
with the lowest, and for the tiny dif- 
ference I'd have given it to you for 
old times’ sake, except for one thing. 
I have to look out for the best inter- 
ests of my company, and one of your 
competitors has shown me how his 
more complete plant equipment en- 
ables him to work on shorter sched- 
ules than you work—that gives our 
production people here needed extra 
time in which to do their work. May- 
be it puts the pressure on the other 
fellow, I don’t know, but I do know 
it takes that pressure off some of us.” 

“And, durnit, he’s right,” said 
Smith ruefully as he explained the 
lost sale to his plant’s owner an hour 
later. “That other plant has a strong 
competitive advantage there. We 
both know this shop couldn’t work 
on such a tight schedule.” 

Every printing salesman has lost 
jobs in just that way—because of 


competition he couldn’t buck. And 
most times, the reason for inability 
to buck competitive selling is lack of 
preparation for it, lack of knowledge 
of the competition’s weak points and 
strong ones. 

Some football coaches have repu- 
tations for winning games every year 
that their teams have no business 
winning. Usually, they do so because 
they are prepared with complete in- 
formation on the seemingly stronger 
opponents’ weaknesses, and with 
plans for making the most of those 
weak spots. 

There is a direct parallel in selling, 
whether the product being sold is 
printing or panties. Every competi- 
tor has some advantages. One big 
secret of consistently successful 
salesmen, as it is with consistently 
successful coaches, is the gathering 
of competitive information for com- 
petitive selling. 

There are three steps in preparing 
to sell competitively, Pete Smith’s 
boss explained to him. They are: 


Sy David Markstein 
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1. Analyze the opposition—and 
yourself. 

Competitive selling is like football 
in more than one way. Just as the 
smart football coach constructs an 
offense around the opponents’ de- 
fensive weaknesses, so he also con- 
structs a defense of the weak to 
handle the expected offensive 
strength. Merely finding weak spots 
in competitors’ set-ups won't do the 
job. That kind of information equips 
a salesman merely to knock his op- 
position—never a wise practice in 
any sort of salesmanship. Knowing 
where the other salesmen will attack 
you, your service, quality, speed or 
equipment is necessary in order to 
keep competitors from running 
roughshod for selling touchdowns. 

2. Find an angle of superiority 
YOU possess. 

“Everybody, and that goes for 
every business as well as every in- 
dividual, has some one point of su- 
periority in which he really shines,” 
a noted psychologist said recently. 
“The man who goes places in this 
world is the one who finds that point 
of superiority which he _ possesses, 
and then exploits it to the fullest.” 

Printing shops, too, have individ- 
ual angles of superiority. Perhaps 
the set-up of your press equipment 
enables you to give particularly 
speedy service on certain kinds of 
long run, big quantity work. Per- 
haps the gearing of your compos- 
ing room permits some savings in 
typographic composition. Maybe you 
have the biggest selection of type 
faces in town. It may be that sched- 
uling is so efficient that no job has 
ever been delivered later than the 
promised date. Whatever it is, find 
this point (or these points) of su- 
periority—and exploit them to the 
fullest in competitive selling. 

3. Know why the customer buys, 
and appeal to that motive. 

Some buyers are price-conscious 
only, and buy from the standpoint of 
dollar savings alone. 

Others want quality, and to heck 
with what it costs. Some are seeking 
sales when they buy printing. Others 
want their office systems improved 
through the use of more efficient 
forms. The motives that lie behind 
customers’ purchases of printing are 
as varied as people themselves, and 
what motivates a buyer when he is 
ordering a Christmas catalog may be 
far from the principal motivation of 
the same man when he orders a rou- 
tine purchase of tags or labels. 

It’s here that knowledge of the op- 
position and of your own points of 
superiority can pay off. 








Ways to Sell Printing 


Third of a Series 


By Oren Arbogust, Editor of Notebook of a Printer 


Ive a story to tell to you. 

It’s a story Pd like you to read and 
challenge and remember . . . whether 
you are president of your printing 
. whether sten- 
printer's 


plant or pressman 
ographer or typesetter . . 
devil or salesman. 

The story is about selling, the selling 
of printing. 

All of the profitable future of your 
company depends upon it... all of the 
pavehecks that each. of you carries 
home depend upon it... and all of 
the future of you and your wives and 
your kids depend upon it..... 

. depend upon selling, depend 
upon the things that the printing buy- 
ers of your town think of you and of 
your printing abilities. 

If you will, Mister, you can control 
the things they think ... can make them 
think what you want them to think . . 
and SELL .. and get rich. 

So, sit closer and still and listen with 
all of your ears and eyes, and never 
say a word until this tale reaches 30. . 
then read it again. 

For it tells of almost the only way 
that any salesman sells printing. 

It tells that buyers of printing buy 
almost invariably from the man and 
the print shop that they know and 
believe in and like .. . and never do 
they buy, willingly, from any other 
kind of printer, 

That’s the way YOU buy 
everything that you buy. 
Compare the “theory” above with 
you and your ways of buying anything 
that you buy. Start close to home. 

WHERE do you get them? 

Invariably, you buy from the man 
and the company that you know and 
believe in and like! 

There aren't any ifs nor ands to that. 
You buy where you believe, provided 
that you like him, too. You'll go blocks 
out of your way, go past a dozen stores 
or a dozen offices that sell exactly the 
commodity you want... to the store 
or to the office of the man and his 
company that you know and _ believe 
in and like. 

Don't doubt it; don’t forget. Build 
the theme into every mind in’ your 
plant and office: into every letter you 
write, into every advertising folder or 
booklet you mail, into every sales pres- 
entation you make (oral or written), 
into every package of printing you 
wrap to deliver to a printing buyer. 
Keep striving to make them like and 
believe in you. 

Mister Salesman, if you create belief 
in minds in the quality of your print- 
ing and the integrity of yourself and 


company ... and negelect to create a 


warm and kindly liking, too... they'll 
never willingly buy from you. 

If you make them like you and fail 
to make them believe in all you say 
and do and print and price... they'll 
never willingly buy from you, 


How YOU ean sell for 


your company. 


Tomorrow morning, just before you 
leave for the plant, go to a mirror and 
take a look at you. Are you neat, 
sloppy, gawdy? Does your breath 
smell? Do you have to have a cigarette 
while you are talking to a buyer? Are 
your hands clean? Shoes decent? 
Would you make a good impression 
out selling? 

And, when you'd get an audience... 
do you talk too much, or do you listen 
to the limits of your ability to make 
him talk and explain what he wants? 

When it comes your turn to answer 
queries, to talk, how well informed are 
you? Do you know printing processes, 
letterpress, litho? do you know papers? 
do you know color and combinations? 
do you know type, “old-fashioned” and 
today’s? do you know engravings and 
how to specify them? do you know 
design and layout, at least enough 
to sketch your suggestions if neces- 
sary? do you know folding, gathering 
trimming, stitching? saving paper costs 
with right size for folders, for book- 
lets? do you know postal laws? Can 
you explain those and forty other 
hurdles to a puzzled printing buyer? 
As you explain, can you use a tone of 
voice and such understanding, amen- 
able ways that the buyer sighs, loosens 
up, and says (to himself): “Boy! I've 
found my printer, at last.” 

Of course it will take you years to 
master those and the forty other things. 
But, son, you are young, young, no 
matter how old you are. 

So get you a pleasant, set jaw. Get 
yourself a pleasant, fighter’s way of sell- 
ing, keep circling, keep punching. 
Make them KNOW and LIKE and 
BELIEVE in you and in your printing 
company. 

Spend hours daily, and days week- 
ly, and weeks monthly in the shop 
watching, querying, doing, learning. 
Hunt up night schools or correspond- 
ence courses that will teach you to han- 
dle a soft pencil, do tissue designs and 
layouts. Buy books on layout, printing, 
paper, ink, selling subscribe to 
sales magazines and... THE INLAND 
PRINTER .... 

. and now, or soon, you'll be a 
SALESMAN of printing, well paid, 
well fed, and ..... 
sometimes a golfer. 
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George W. Van Vechten, president of the 
Van Vechten Press, Inc., medium-size combina- 
tion plant in Metuchen, N.J., doing dry and 
wet offset work, letterpress and embossing 





plus rubber plate printing all on one press 


*% Versatile is a good one-word de- 
scription of the work done by Van 
Vechten Press, Inc., of Metuchen, 
N. J. Running a medium-size plant 
in a town of 10,000, George W. Van 
Vechten, president, and William J. 
secretary-treasurer, are 













Peticolas, 
production-wise owners who use 
more than one process to build sales 

Theirs is a combination operation, 
letterpress and offset, composition, 
rubber platemaking for themselves 
and for the trade, plus fine book 
printing. They further add to their 
service, on occasion, by making spe- 
cialized printing machines for speed- 
ing operations and cutting down 
handwork in manufacturing plants 
in nearby towns. 

Thus versatility, which reflects the 
varied capacities of the plant owners, 
reaches beyond the daily run-of-the- 
hook work, and into a field which 
at first glance seems to have nothing 
to do with commercial printing. 
customer was 










For example, a 
manufacturing electronic resistance 
coils and identifying them with dots 
of color hand-brushed on each end 
of the coil. This was meticulous, 
time-consuming work, and the cus- 
tomer thought there must be a 
speedier way to do it. Van Vechten 
Press found it; they devised a ma- 
chine which prints, automatically 
and at fast speed, a yellow printing 
ink dot, one-sixty-fourth inch in di- 
ameter, on each end of the three- 
sixteenth inch coil 

So it is easy to see why the part- 
ners are interested in equipment 
that helps promote efficiency in pro- 
That prompted 
install a Dual 


interest 
Davidson 


duction 
them to 


jersey Shop Does Wet -Dry Offset, 


Letterpress, Embossing on One Press 





Removable segments permit press to be changed from wet to dry offset 


without destroying usefulness for regular offset or letterpress work 





press two years ago. They still op- 
erate, along with other equipment, 
a Universal press which happens to 
be one of the presses Frederic W. 
Goudy owned. “It’s still doing a good 
job,” said Mr. Van Vechten, who 
once worked with Goudy. 

The partners saw the Davidson as 
a one-machine exponent of versa- 
tility, a press easily converted from 
wet offset to dry offset printing from 
a rubber blanket that gets its im- 
pression from high-etch relief plates. 
Another advantage is that the press 
combines dry offset and embossing 
in one operation. “We do dry and wet 
offset, letterpress and embossing, 
and rubber plate printing, all on this 
one press,” said Mr. Van Vechten. 

Dry offset is not new. The new 
angle is that presses are now avail- 
able for doing both wet and dry 
offset work. Before these presses 
came along, widespread use of dry 
offset was handicapped by the in- 
ability of conventional three-cyl- 
inder offset presses to accept relief 
plates of the thicknesses that are 
usually needed. 

Plates with large non-image areas 
had to be etched deeply so that the 
ink would not “bottom” on those 
areas. To allow for such deep etch, 
the plate had to be two to three times 
as thick as would be acceptable on 
a conventionally under-cut plate 
cylinder. So the press owner had to 
machine his plate cylinder to smaller 
diameter 

The Davidson Dual may be shifted 
to dry offset by means of a special 
cylinder which carries the dry offset 
plate for running without destroying 
the usefulness of the press for regu- 
lar offset and day-to-day letterpress 
applications. 

According to Mr. Peticolas, the 
press can be quickly changed over 
from offset to letterpress work. It has 


By Leslie H. Allen 


Eastern Editor, The laland Printer 


two cylinders. One, twice the diam- 
eter of the other, carries a plate seg- 
ment and an impression segment. 
The smaller cylinder carries the 
blanket, and makes two revolutions 
while the larger cylinder is making 
one. On the first revolution, the 
blanket picks up the impression from 
the plate. On the second revolution 
of the blanket cylinder, the paper is 
pressed against it by the impression 
segment. Thus the impression is off- 
set to the paper. 

Van Vechten’s dry offset plates 
are .035 thick and non-printing areas 
are etched to .020 by the Davidson 
Service Agency in Newark, N. J. 
The plates look like line plates, but 
the characters are not in reverse. 
The plate segment has seven parallel 
slots two inches apart. This arrange- 
ment permits the use of small plates 
on jobs requiring only a small print- 
ing area. The end of the plate is 
hooked into any one of the seven 
slots. 

The plate is mounted by inserting 
the 4” bend, at the bottom of the 
plate, in the proper segment slot. 
Then it is curved around the seg- 
ment, and punched holes at the top 


Davidson Dual duplicator set up for dry offset 
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Diagram of Davidson Dual press plate seg- 
ment, impression segment and blanket cylinder 


are hooked into hook clamps. Wing- 
nuts on the hookbar tighten the 
plate against the segment surface. 
There is no conventional make- 
ready; any build-up that is required 
is quick and easy. After running a dry 
offset job, the press can be changed 
back to wet work in a few minutes’ 
time without any difficulty. 

Plates are filed in cabinets, elimi- 
nating the holding of type forms. 
They can be run many times and 
still show no appreciable wear. After 
running one plate around 300,000 
impressions some of the engraver’s 
blue still showed. Another example 
was a letterpress job, 30,000 impres- 
sions a month. Experiment proved it 
could be run dry offset with as good 
or better results. 

Mr. Peticolas mentioned the ad- 
vantage of simple operation, citing a 
nearby private plant using David- 
son Duals to dry-offset hundreds of 
thousands of Jersey Turnpike tickets 
a week. Girls with no previous print- 
ing experience operate the presses. 
“Anyone who can learn the funda- 
mentals of a fairly simple machine 
can turn out good work on this 
press,” Mr. Peticolas said. 

“It requires less attention on dry 
than on wet offset. There’s no bother 
about maintaining balance between 
water and ink. There are no litho 
chemical problems. 

“Dry offset can be done on a wide 
range of stock, coated and ordinary 
antique finish as well as offset. Any 
kind of ink except rubber-base (be- 
cause it won’t transfer off the rubber 
blanket) can be used, according to 
the paper requirements. Ink control 
on wet offset runs is a ticklish prob- 
lem, but on dry offset jobs good color 
control is just as easy as on any job 
of letterpress printing. 

“We can do almost all types of 
work commonly done with litho 
plates, except fine screen halftone 
reproduction. We can run more jobs 
in a short time than by letterpress, 


meaning fewer manhours per job, 
and with less spoilage. The only con- 
tact with the impression plate is 
made on rubber, and at very light 
pressure. So there’s no sign of any 
paper abrasion.” 

The Van Vechten Press partners 
described printing and embossing in 
one operation. Two identical dry off- 
set plates are made. One is used for 
embossing, the other for printing. 
The embossing plate is mounted on 
a segment similar to the normal plate 
segment and locked on the press to 
replace the regular impression seg- 
ment. It serves as both impression 
and embossing areas. The printing 
segment is set up the same as for 
normal dry offset. 

When impression and ink roller 
settings have been adjusted, the 
press is ready for installing the em- 
bossing segment. All of the register 
corrections are made by moving em- 





bossing down, or 
embossing plate from side to side. 
On the run, the embossing plate (in- 
stead of the normal impression seg- 
ment) hits the back of the stock 
and pushes it into the inked blanket, 
which thus becomes the female die. 
So the impression segment does the 
embossing at the same time that it 
picks up ink from the blanket. The 
job is done without using dies, and 
the cost of the dry offset plate is 
much less than the cost of dies. 
“Experience has shown,” Mr. Peti- 
colas summarized, “that for emboss- 
ing as well as other jobs, dry offset 
produces results that are marked by 
high fidelity of reproduction even 
on long runs. Couple with this the 
advantages of versatility, minimum 
manhours for preparing jobs and 
seeing them through the press, and 
you have a set-up that helps a plant 
expand its services to its customers.” 


segment up or 


Top half of picture shows the plate installed on the plate segment. Bottom section shows the 
embossing plate being mounted on embossing segment; both operations are done at one time 
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New Cost-of-Living Index Creates Problems 


%® Because the government has re- 
vised its Cost-of-Living Index, as 
of January, 1953, a great many em- 
ployers in the printing industry are 
faced with union problems they 
never expected, They are the em- 
ployers who thought they had solved 
their labor problems for a while by 
agreeing to a contract clause which 
ties their wages to the cost of living. 

The revision of the Index makes 
almost every one of these clauses ob- 
solete and, in some cases, inopera- 
tive. Each affected employer will 
have to sit down with his union very 
soon to negotiate contract changes. 


By Herbert Unterberger 


S$. Herbert Unterberger and Company 
Industrial and Labor Economists 
Washington, D. C. 


(a) The number of items included 
in the “market basket” is substan- 
tially increased and the relative im- 
portance of the items is 
changed. 

(b) Prices in smaller cities, down 
to 2,500 population, are included. 

(c) Changes in the cost-of-living 
are measured in relation to the aver- 
age for the years 1947-49, which are 


various 





Employers in printing industry are faced with union prob- 


lems they never expected because government's new cost-of- 


living index may affect contract clauses concerning wages 





To bargain successfully about this 
complex, and somewhat technical 
subject, the employer should know: 

(a) How the newly Revised Cost- 
of-Living Index differs from the 
Index used in his contract, 

(b) The various courses of action 
open to him, and 

(c) The three steps which must 
be taken to adapt his Cost-of-Living 
clause to the Revised Index. 


How the Revised Index Differs 

The U. S. Department of Labor’s 
Cost-of-Living Index (technically 
titled the Consumer Price Index) 
has been compiled since World War 
I by using the same basic method. 
They take the average “market 
basket” of moderate income families, 
that is, the volume of the principal 
goods and which those 
families buy, and price them peri- 
odically. The average change in 
these prices is shown by the Index. 

Improved methods were intro- 
duced in 1935, 1940 and January, 
1950. Since January, 1950, two In- 
dexes have been issued, the so-called 
“Old Series Index,” based on the 
1934-36 “market basket,” and the 
“Adjusted Series Index,” based up- 
on an adjusted market basket used 
during the interim period until the 
work on the Revised Index could be 
completed. Both of these — series 
measure changes in the cost-of-liv- 
ing in relation to the average cost in 
the years 1935-1939, which were 
taken as the base years. The average 
in those years is considered 100. 

The principal changes in the Re- 
vised Index are: 


services 
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taken as the base years. The average 
in those years equals 100. 

(d) At least for 1953, Revised In- 
dexes will also be issued on the 
1935-1939 base. 

(e) Previously, separate Indexes 
were issued for 34 cities. Revised 
Indexes will be issued for only 20 
cities. For six of these cities, they 
will not be issued for exactly the 
same months as before. 

({) The Revised Index will ap- 
pear as a direct continuation of the 
“Adjusted Series Index.” The “Old 
Series Index” was originally planned 
to terminate as of December, 1952, 


TYPE FACES 


As the Artist Sees Them 


Eleventh of a Series 


Raleigh Cursive 











but by Presidential Directive has 
been continued through June, 1953. 
Because of the delays resulting 
from the change of plan, January, 
February and March, 1953, indexes 
will be issued behind the regular 
schedule. 


Courses of Action Available 

The precise course of action to be 
followed by the parties to a cost-of- 
living escalator clause when the In- 
dex is changed may be set forth in 
the union contract. Most frequently, 
it provides that any change in the 
Index shall make the clause a sub- 
ject of negotiation. Even if the con- 
tract does not contain this provision, 
some action will generally have to 
be taken because the continued use 
of the old clause is likely to yield 
results which would not conform 
with the original intentions of the 
parties. The following three courses 
of action are available: 

(a) They may agree to discon- 
tinue the cost-of-living clause en- 
tirely. In that case, they will also 
have to agree on whether to incorpo- 
rate all, part, or none of the previous 
cost-of-living increases into the basic 
wage rates. 

(b) They may agree to discon- 
tinue the old-cost-of-living clause 
and begin again by writing a new 
clause based directly on the Revised 
Index. In this case, also, they will 
have to agree on whether to incor- 
porate all, part, or none of the pre- 
vious cost-of-living increases into 
the basic wage rates which will 
thereafter change with changes in 
the cost-of-living. 

(c) They may agree to adapt the 
old clause so that it can continue to 
be used in the future with the Re- 
vised Index. The steps to be followed 
in adapting an old clause to the new- 
ly Revised Index are set forth below. 
There are other methods of adapta- 
tion which will give approximately 
the same results, but the method de- 
scribed herewith is applicable to 
every kind of situation. 


Adapting Old Clauses to New Index 

STEP 1. Determine how soon the 
adaptation must be made. If the old 
clause used the Old Series Index for 
the total U.S., either with or with- 
out an allowance for the under- 
statement of rents on new housing, 
the adaptation should be made before 
the effective date of the first adjust- 
ment based on an index after June, 
1953. Because the indexes for Janu- 
ary, February and March, 1953, will 
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Index Used in Old Clause: 


be late, it may be necessary to ar- 


range a postponement of the effective Month Old Series Adjusted Series 
date of any adjustments based on July 1952 0.5930 0.5981 

them and it may also be necessary to pee eee 5944 a 
arrange for these adjustments to be Seahiniiver 5961 » 
retroactive. To avoid these complica- fittahns 5963 * 

tions, it may be preferable to convert Mavember 5966 

to the use of the new Revised Index Piecesahien 5974 ” 


at once. 

If the old clause used the Adjusted 
Series Index for the total U. S., the 
adaptation may be delayed some- 
what longer. This delay is possible 
because the Revised Index is con- 
sidered a direct continuation of the 
Adjusted Index and will continue to 
be issued at least through 1953 on 
the 1935-39 base. In this situation, 
the most logical time to make the 
shift to the use of the Revised Index 
is when the contract is reopened or 
renegotiated during 1953. 

If the old clause was one of the 
less common clauses which used a 
city index, adapting it involves a 
somewhat more complicated pro- 
cedure which cannot be explained 
adequately here. 

STEP 2. Select the “Conversion 
Factor.” To shift from the Index 
used in the old clause to the Revised 
Index requires the use of the proper 
conversion factor. It is the figure 
which, multiplied by any of the in- 
dex numbers used in the old clause, 
will give the equivalent number for 
the Revised Index. 

The selection of the proper “con- 
version factor” depends on the par- 
ticular index which was used in the 
old clause. 

If the old clause used the Old 
Series Index, the conversion may be 
based on any month through June, 
1953. The most logical times to make 
the shift to the use of the Revised 
Index are (a) the month of the last 
index which was used to determine 
whether or not a cost-of-living ad- 
justment was due, or (b) the month 
before the contract is reopened or 
renegotiated, or (c) June, 1953, the 
last month for which the Old Series 
Index will be issued. 

Where the conversion factors 
based on (a), (b) and (c) differ by 
more than a minor amount, use of 
the lower conversion factor will (to 
the extent of the difference) increase 
the possibility of uoward adjust- 
ments and decrease the possibility of 
downward adjustments in the fu- 
ture. Use of the higher conversion 
factor will have the opposite effect. 

If, in the old clause, the Adjusted 
Series Index was used only one con- 
version factor need be considered. 

The conversion factors for shifting 
from the U.S. (national) Old Series 
and Adjusted Series Indexes to the 
U.S. Revised Index are as follows: 


For January through June, 1953, 
the conversion factors for the old 
series can be calculated as_ the 
monthly indexes are issued by di- 
viding the Revised Index (1947-49 
100) by the Old Series Index (1935- 
39-100) for the same month. 

STEP 3. Apply the “conversion 
factor” to the part of the Cost-of- 
Living Escalator Clause which sets 
forth the relationship between 
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By R. Randolph Karch 


Answers to these questions have appeared 
in THE INLAND PRINTER and in other 
sources of information at various times 
How retentive is your memory? How many 


questions can you answer without consulting 


the answers on page 75? 


QUESTIONS 
1. Most of Goudy’s type faces ear- 
ried his name, Can you name 
a face that carries his name, but 
was not designed by him? 
. Jannon (from Garamond’s orig- 


to 


inal) designed Garamond. But 
who redesigned the face for our 
use in America? 

. Bodoni’s Bodoni dates from the 
1780°s, but who redesigned it 


ne 


for our use? 
1. Did Goudy design Century Ex. 
panded, an 1895 face? 
Here are a few faces, with de- 
signers at right. Mateh the de- 
signer with the correct type 
face: 
5. Caledonia. 
6. Cornell. 
7. Balloon. 
8. Centaur. 
9, Contact. e. Reiner. 
10. Corvinus. f. Rogers. 
Here are a few more popular 
faces. Match the designer with 


a. Kaufman. 
b. Riley. 

ce. Dwiggins. 
d. Trenholm. 


the correct type face. 
ll. Bulmer. a. Trafton. 
}2, Cartoon, b. Powell. 


13. Grayda. c. M.F, Benton. 


14. Kabel. d. Riley. 
15. Lydian. e. Chappell. 
16. Onyx. f. Koch. 








hi _S 





changes in the Index and changes 
in the amount of the cost-of-living 
adjustment. 

To shift from the index used in the 
old clause to the Revised Index, it is 
necessary only to select the proper 
“conversion factor,” multiply it by 
the index numbers shown in the old 
clause, and the result is the equiva- 
lent clause for use with the Revised 
Index. 

In addition to index numbers, 
many clauses include references to 
a certain number of index points 
(e. g., “one cent adjustment for each 
1.2 points change in the index”). 
Similarly, multiplying the conver- 
sion factor by the number of index 
points on the index used in the old 
clause gives the equivalent number 
of index points on the Revised Index. 

The equivalent index numbers and 
number of index points in the Re- 
vised Index should be substituted in 
the clause. 


How’s Your Internal Set-Up? 

The backbone of the average 
business house sound 
management and active merchan- 
dising. The successful printer knows 
and uses these principles consist- 
ently to improve his business. 

He maintains a good cost and ac- 
counting system. He prices his work 
on a sound basis of costs. He keeps 
up a constant advertising program 
He maintains a list of regular custo- 
mers and has a workable follow-up 
system for frequent contact with 
these customers. He has instilled 
the “service spirit” throughout his 
organization so that all employees 


consists of 


know the importance of service to 
the customer. He keeps his person- 
nel sold on the idea of working as a 
team. He knows that selling in the 
printing business is 85 per cent con- 
fidence, reputation, service and qual- 
ity of workmanship! 

The good printer knows the print- 
ing business is important because he 
is selling something that plays an 
important part in the lives and busi- 
ness of the whole country. 

Remember, the success of operat- 
profitable printing business 
still hinges on good management, 
merchandising and a_ wide 
awake sales department. — BENJA- 
MIN S. Berkowitz in The Centralite. 


ing a 


good 
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Hou Much Has Europe Influenced 
Today's American Type Faces? 


% Just how much has Europe influ- 
enced American type design? That 
is not as simple a question as it looks, 
nor as easy to answer. It is analogous 
to asking how much any person is 
influenced by his parents. For the 
comparison is strict and consistent 
throughout. Certainly, the parentage 
of typography of any modern coun- 
try is in Europe, for type as we know 
it began in Germany and roman type 
in Italy. 

The bed-rock of our type design 
naturally was drawn from Europe; 
obviously had to be. The history of 
type already had rolled up about 
300 years when this country was in 
its swaddling clothes. Caslon was the 
type of the day in our Mother Coun- 
try, so it became that here. When it 
lost favor in England temporarily, 
we dropped it too, and ran after the 
new god Bodoni, from Italy, just as 
all Europe was doing. And we seem 
to be still running! 

So we must chalk up to Europe’s 
credit both Caslon and Bodoni be- 
coming elemental in our current 
repertoire. Not only have we adopt- 


Sy Raymond Hopper 


Editor's Note: Mr. Hopper is an old-timer in 
agency and advertising field, and has done 
typography features for graphic arts trade 
journals since 1921. He is now associated with 
Lewin, Williams & Saylor, Newark, New Jersey 


ed them and cut our own interpreta- 
tions of them here; we have since 
discovered the beauties of Janson, 
kindred to Caslon; advanced a step 
with Baskerville, another credit for 
England, and made it a permanent 
member of our family; and carried 
on brief and not very serious flirta- 
tions with Didot and Bayer, one from 
France, the other Germany. 

But for many years we grew up 
principally on Caslon, Bodoni, and 
Baskerville, except for diversions of 
our own thankless and by now 
anonymous creations growing out 
from those three. Then we decided 
the subject was mastered and em- 
barked on a program of plebeian 
productions chiefly noted, in the 
light of subsequent saner moments, 
for down-to-earth vigor, perhaps 


literally nourishing but far from 
palatable. 

Well, most other countries had to 
go through the same stage of evolu- 
tion. When roman type was born in 
Venice, it for many years copied 
manuscript hands as closely as possi- 
ble. Only gradually did faces dis- 
tinctively type dare to compete with 
the calligraphy of the scribes. Or 
was it that the very conception of a 
purely type style had to have time to 
evolve? 

However, it took such Englishmen 
as William Morris of the Kelmscott 
Press, Cobden-Sanderson of the 
Doves Press, and Emery Walker, de- 
signer of the long-famous Doves 
type, to set us on a new path. Their 
efforts directly inspired our wide- 
spread use of Bookman and Jenson, 
which we thought in our ignorance 
resembled Morris’ Golden Type. The 
sturdy and long-lived Cheltenham 
sprang from the same tribal thought. 

In fact, the late 19th century Eng- 
lish faces used Nicolas Jenson’s 1470 
Italian type as their model, and this 
directly governed our own Frederic 


Pages of “Lady Willoughby's Diary” printed in 1844 by Charles Whittingham, Chiswick Press, from types cast from original mats by Caslon Foundry 


the Firft. 





Imprinted for Longman, Brown, Green, & Lonc- | 
I “ : Birch Leaves. ‘Took down my By4/e ; found the 


Mark at the 103d P/a/m; read the fame, and 
return’d ‘Thanks to 4/mighty God that he had 


mans, Paternofler Row, over againtt War- 
wick Lane, in the City of 


London. 1844. 


So much of the D/A RY of 


| LADY WILLOUGHBY 
| as relates to her Domeflic Hiflory, 


Reign of Cuarves 


& to the Eventful Period of the 


7 


Some Paflages from the Diary 
of Lady Willoughby. 


1635. 


sRofe at my ufual houre, fix of the 1635 


W/9 clock, for the firft time fince the 
Birth of my little Sonne ; opened 


May 12, 


Tutlday 


~ the Cafement, and look’d forth 
upon the Park; a drove of Deer paff’d bye, 
leaving the traces of their Footfteps in the dewy 
Grafs. The Birds fang, and the Air was {weet 
with the Scent of the Wood-binde and the freth 


brought me fafely through my late Peril and 


K Extremity, 
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Goudy’s interest in the Venetian 
sources. So deeply did he love them 
that their reflection is seen, more or 
less, in nearly everything Goudy 
ever did, whatever the immediate 
inspiration for any of his creations. 
This soundness of appreciation un- 
doubtedly was the rock on which his 
reputation was built. 

Cloister, which ATF introduced 
about the same time as it did Goudy 
Oldstyle and Goudy Bold, also was a 
revival of the 1470 Jenson. Ludlow’s 
Eusebius and Bruce Rogers’ Centaur 
were both from the same source. 

Then the directing hand left Italy, 
and ATF’s Garamond became the 
popular idol, a design from 17th, not 
16th, century France. Monotype then 
brought over Fournier, another re- 
vival of a French face. 

In 1914, the Peignot foundry in 
Paris created Cochin and Nicolas 
Cochin, named in honor of Charles 
Nicolas Cochin, an 18th century 
copperplate engraver. ATF  intro- 
duced them here the next year; Con- 
tinental Typefounders brought over 
the inline version of Nicolas Cochin 
called Mercure, and a modification 
in similar spirit called Narcissus; and 
Mergenthaler cut the latter under 
the name Narciss. 

George Jones, an English artist- 
printer, designed for Mergenthaler a 
Garamond of 16th century inspira- 
tion and the foundry christened it 
Granjon, after a French contempo- 
rary of Garamond. 

So, up to this time our typographic 
style was ruled chiefly by revivals 
or interpretations of designs from 
Italy, England, and France. Then 
came the conquest by Germany. 
During all this period, what was 
produced here, indigenous to Amer- 
ica, was sterile, bread-and-butter 
style, esthetically unattractive, or so 
inconsequent even to ourselves that 
they often were known only as suc- 
cessive numbers following the mys- 
tic words Modern or Oldstyle. 

The only distinctive exceptions I 
can recall were the rugged faces of 
the turn of the century: Roycroft, 
Pabst, Post, Tabard, Hearst, and sev- 
eral similar ones, and the ubiquitous 
Cheltenham. This was designed as a 
rather ornate face of Gothic-archi- 
tectural influence, but so modified 
in the founding that it became pedes- 
trian enough in its utilitarianism to 
sweep not only this country but also 
the Eurovean continent. It was our 
first. and in such magnitude our only, 
contribution to our typographical 
ancestral halls. It showed notably 
our growing strength, but we had 
still a lone way to go. 

The 1920’s were almost gone, when 
the modern art movement in Europe 
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Page from Jensen's Eusebius, 1470 (New York Library); inspiration for Cloister, Jenson, Centaur 


flowered in a German type design 
called Kabel. This came to America 
through Continental Typefounders. 
Almost simultaneously, Bauer Type 
Foundry brought over another Ger- 
man sans serif called Futura. Both 
of these, particularly the latter, pro- 
foundly affected typography in the 
United States. 

Hitherto, sans serifs here were 
only the Gothics, and one would have 
been thought ignorant or insane to 
propose using them for text types, 
though we have since then made a 
fetish even of that. But by the early 
30's we were ready to adopt these 
two new Teutonic arrivals into our 
national repertoire .as we had in 
early days done with Caslon, Bodoni, 
and Garamond. 


Kabel eventually was taken over 
as Monotype Sans Serif. Futura was 
cut by Intertype under its own name, 
and by American Type Founders and 
Mergenthaler as Spartan. Monotype 
rechristened it Twentieth Century. 
These all were the original German 
designs. 

We so adored them that our own 
designers played around with varia- 
tions. Intertype had Vogue; Ludlow 
had Tempo; W. A. Dwiggins made 
Metro for Mergenthaler. The popu- 
larity of the sans serifs induced ATF 
to add the Bernhard Gothics, the 
work of the German artist Lucian 
Bernhard, but done in this country 

The sans serifs paved the way for 
another German invasion, the square 
serifs. First there came Continen- 
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GROS CANON. 


Lacrainte del Eternel eft 


le chef de {cience: mais les 
fols mefprifent fapiece & 
inftruétion. Mon fils, ef- 
coute l'inftruation de ton 
pere, &ne delaifle point 


lenfeignemet de ta mere. 
ITALLQVE GROS CANON. 


Car ils Jeront graces enpilees 
enfermble a ton chef, v7 car- 
quansa ton col. Mon fils, les 


pecheurs te veulent attratre, 
net y accorde point. 











Booklet page by Jean Jannon, 1621, whose type, shown therein, was forerunner of Garamond 


Bauer’s Beton. 
Continental brought in City Contact, 
called Metro in Europe. The war 
prevented City Contact having time 


tal’s Girder, then 


to catch on 

Beton, 
stopped, had been cut by Intertype 
Girder became Cairo for Intertype, 
Memphis for Mergenthaler, and Kar- 
nak for Ludlow. But while the initi- 
ative certainly was from Germany, 


before Bauer's imports 


we were able this time to keep in 
step. ATF brought out Stymie and 
Tower, which Monotype also has 
now, and these faces have probably 
equalled the popularity the Girder 
cuttings enjoyed 

This ended the definite stage of 
European influence on this country’s 
type design. Before the accumulat- 
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ing war clouds completely separated 
the two 
brought over the Egmonts from Hol- 
land, Bauer brought Weiss 
Germany, and Intertype cut them 
both for the machine. But while both 
were widely accepted, they had lit- 


hemispheres, Continental 


from 


tle opportunity to exert any influ- 
ence on our own style. ATF has 
taken over the importation of the 
Typefoundry Am- 
sterdam, and it remains to be seen 
whether American designers will 
extend their charm into indigenous 


Egmonts from 


creations 
Before the war, a number of other 
foreign faces made their appearance 


here. There were the Hungarian 
Imré Reiner’s Corvinus cast by 
Bauer: Allegro, Lilith, Legend, 





Phyllis, Eve, and Offenbach from 
Germany; and Atrax, Bifur, Sylvan, 
Diane, Ariston, Orplid, Discus, 
Sketch, and Scribe from France. 

Corvinus was adopted by Monotype 
and renamed Glamour; Offenbach 
has its counterpart in the ATF Lydi- 
ans, created by Warren Chappell; 
Eve was adapted in modified form by 
ATF as Rivoli and its bold face as 
Paramount. But beyond this, all of 
these, so far as their influence here, 
have been dead-end streets of vary- 
ing length. We use them all, but 
nothing indigenous springs from 
them. 

Several years ago, American Type 
Founders brought over Rondo, Stu- 
dio, Gracia, and Libra from Type- 
foundry Amsterdam. Libra is an 
uncial style of letter which Conti- 
nental had introduced briefly before 
the war. Even earlier Peignot, and 
only a few years ago Hammer, both 
of the same nature, had appeared 
here, but, useful as Libra and its 
kind may be, and though for occa- 
sional applications it may persist for 
some time, it is doubtful that this 
sort of type can ever become an 
integral factor in American thinking. 

We now take from foreign sources 
with little sense of the former par- 
ent-child relationship, and we are 
gradually evidencing our own ability 
to create soundly. 

In the body type field, Intertype’s 
Cornell by Trenholm, Linotype’s 
Fairfield by Ruzicka, Caledonia by 
Dwiggins, and Monticello all are 
purely indigenous, certainly owing 
tribute to no foreign source. ATF 
display offerings, Huxley Vertical, 
the Balloons, the Kaufmans, Stencil, 
Park Avenue, Brush, Empire and 
Grayda, and the Bernhard Moderns 
for both display and body, are the 
work of American artists which was 
not inspired by any European in- 
fluence, but the U. S. scene. 

Our national typographic consci- 
ousness has become reasonably ma- 
ture. We can expect from now on to 
give as well as take. While it would 
he too much to say that any national 
style has emerged definitely, there 
is certainly a growing pattern of 
typography as well as type that can 
be properly regarded as American, 
distinct from those native styles we 
instantly recognize as Italian, Ger- 
man, French, or English. 

We shall continue to love these 
foreign originations for what they 
have given us in sound typographic 
principles and worthy aims. But 
there is crystallizing in America a 
very definite character to its type 
design which the rest of the world 
has seen manifested in other fields. 
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Poster advertises mineral water bottled in Eptinger; Bien Dispose in French means good humor; Herbert Leupin, artist. Center, Reyn Dirksen's 


prize-winning poster for ECA, representative of rehabilitation work in war-torn Europe. Right, Engrais (fertilizer) —story told in simple illustration 


‘New Ideas From the Old World’ Invade U.S. 


* “One picture is worth ten thou- 
sand words” is a Chinese proverb 
that has long been an accepted prin- 
ciple of American advertising, but it 
seems to have been left to the Euro- 
peans to realize the full significance 
of this concept in practical terms. 
At least, this is the impression one 
gains from the unique exhibit cur- 
rently being presented in key cities 
in the United States, under the spon- 
sorship of leading paper merchants. 
Shown in two parts, the exhibit is 
titled “New Ideas From the Old 
World” and brings to the advertising 
and printing fraternities examples of 
outstanding work in Europe. 

“New Ideas From the Old World,” 
presents hundreds out of a collection 
of four thousand pieces of advertis- 
ing from nine Western European 
countries. There are specimens of 
letterpress, offset and gravure re- 
production, as well as linoleum and 
wood block printing, die-cutting and 
embossing. Included are striking ex- 
amples of use of metallic inks and 
printing on metal foils, and there 
are unique instances where finger- 
painting techniques have been used 
by artists working directly on litho 
plates. Water colors, wash drawings, 
oil paintings, and line drawings by 
Europe’s foremost artists are among 
illustration techniques reproduced. 
There are posters, travel folders, 
brochures and pamphlets, unusual 


J.D. van Karnebeek, Netherlands consul gen- 
eral, looks on as Betty Craig displays one of 
posters in ‘New Ideas From Old World” at 
San Francisco show sponsored by Zellerbach 


boxes, menus, anniversary books and 
commemorative pieces, direct mail 
pieces and envelope stuffers. Hand- 
craft being an old European tradition, 
bindery techniques are extraordi- 
nary. The exhibit involves tip-ins, 
die-cuts, pop-ups, short folds, trans- 
parent overlays, tear-outs and many 
combinations of these uses of paper. 

Wherever it has been shown, the 
“New Ideas” exhibit has excited the 
interest of lithographers, platemak- 
ers, printers, bookbinders, 
advertising managers and advertis- 


artists, 


ing agency personnel, connoisseurs 
who have come by the thousands to 
in European ad- 


see “what’s new” 








vertising and graphic arts reproduc- 
tive processes. 

The exhibit pieces were collected 
personally by the late Garnet James 
Weigel, head of the San Francisco 
Merchandising 
during a three-month 


advertising 

Factors, Inc., 
tour of Western Europe which cov- 
ered twenty thousand miles. Speci- 
many 


agency, 


mens were collected from 


well-known printers, lithographers, 


artists and advertising agencies in 
England, France, Italy, Spain, Ger 
many, Belgium, Switzerland, Hol- 
land and Denmark 

At the entrance of the exhibit is a 
large easel holding an artist’s canvas 































err rTetts 


"New Ideas From the Old World” exhibition in San Francisco's Palace Hotel, and scheduled for 
many other major cities, highlights the finest printing being done in nine European countries 


with a brilliantly colored poster, the 
prize-winning ECA design by the 
noted Dutch artist, Reyn Dirksen 
The over-all effect of the exhibit is 
striking in its contrast with Ameri- 
can printing and advertising. Though 
the exhibit is not intended to con- 
trast European and American ad- 
vertising, it appears that European 
advertising, as represented by the 
“New Ideas” specimens, is a bit less 
wordy, more dramatic and less ob- 
viously commercial than our own 
The artist and the creative printer 
have been given far more freedom 
than is the case in America. A typi- 
cal European poster will say little 
more than the name of the product 
being advertised and perhaps will 
add the manufacturer’s name, but 
will tell the story of the product in 
the illustration. Colors are used lav- 
ishly, in subtle ways which leave 
lasting For example, 
some deluxe brochures appear to be 


impressions. 


in four or five colors, but employ ad- 
ditional runs in variations of each 
color to achieve striking depth and 
nuances. Product fun-poking and 
whimsy appear quite often in the 
designs 
Switzerland has 
emerged as a center of graphic arts 
and a leader in the West European 
advertising field. Herbert Leupin, 
the poster artist whose designs have 
attracted international attention, 
works in Switzerland and some of 
the most striking and original post- 
ers come from this tri-lingual coun- 
try. One reason for this interesting 
development is undoubtedly the fact 
that the Government controls posting 
space and requires changes of copy 


particularly 


at frequent intervals 
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The first part of the exhibit has 
already been shown in Chicago, Los 
Angeles, San Francisco, Phoenix, 
Arizona, Washington, D. C., Roches- 
ter, Buffalo, Seattle, and Portland, 
Oregon. The second part of the ex- 
hibit will tour these cities during 
1953, and both parts have been con- 
tracted for by other paper merchants. 


Primary Colors Preferred 

The great mass of people prefer 
the primary colors (red, green, blue, 
yellow) over the tints, shades, or 
“off colors.” People who prefer pas- 
tels, shades, and the like are the 
more reserved, the more “educated,” 
those most sensitive to convention 
and vogue 


Unusual Typographic Work 
Exhibited by Paul Fisher 


A display of typographical work 
by Dr. Paul Fisher, director of the 
University of Missouri Linotype 
School, is being featured by the 
Christian College Art Department, 
Columbia, Mo. 

Dr. Fisher, who also teaches ty- 
pography at Missouri’s School of 
Journalism, did much of the work on 
an old-style hand-fed 10x15 Chan- 
dler and Price platen press with no 
ink fountain. Some pieces necessi- 
tated registering as many as five 
impressions. 

Most of the later work was done 
on a 12x18 Little Giant automatic 
cylinder press. None of the pieces 
displayed has been sold or offered 
for sale. 

Work done by Ye Tabard Inn, an 
informal writers’ group to which 
Dr. Fisher belongs, bears the im- 
print, “Press of the Crippled Turtle.” 
That done for the Journalism School 
bears a “Linotype School” imprint. 

Also displayed are 11th and 13th 
Century manuscript Bible pages 
from Dr. Fisher's collection. Pieces 
of his own design include several 
University of Missouri bulletins, 
“1952 Missouri Newspaper Adver- 
tisers’ Clinic Addresses,” greeting 
cards, certificates, and diplomas. 

Books both written and designed 
by Dr. Fisher include his Annotated 
Check List of Some Typographic 
Sources, American Essays, Consider 
the Lowly ’Prentice, and An Uncom- 
mon Gentry, a book about the life 
and times of the tramp printer 


Three Christian College (Columbia, Mo.) students are shown examining part of a typographical 
display in the Art Department. The exhibit consists almost entirely of work designed and printed 
by Dr. Paul Fisher, director of the University of Missouri Linotype School in Columbia, Missouri 


THE INLAND PRINTER for April, 1953 








? 


‘ 


t 


BOOKS FOR. 
THE PRINTER 


Ink, Paper in Printing Process 

INK AND PAPER IN THE PRINTING PROC- 
ess, by Dr. Andries Voet, is a scholarly 
213-page volume by the director of ink 
research of the J. M. Huber Corp. The 
book concerns the physics and chemis- 
try of ink, and its interaction with paper 
in the printing process. (THE INLAND 
PRINTER Book Department, $6.25.) 

During a lecture series at New York 
University, Doctor Voet discovered the 
need for a text on this subject. The re- 
sult is this book, written for experienced 
graphic arts students who possess a 
basic understanding of science. It dem- 
onstrates that the age-old art of ink- 
making is maturing into a science; the 
book is an important contribution. 

Part I is devoted to “Ink and Press,” 
while Part II discusses “Ink and Paper.” 
The text is a combination of factual 
material—which the author, an inter- 
nationally-recognized authority on 
printing ink, has collected—and _ per- 
sonal views acquired from an exacting 
study of the industry. 


The Art of Hand-Lettering 

THe Art oF Hanp-Letrertnc—Its 
MASTERY AND Practice, by Helm Wotz- 
kow, has recently been published. (THE 
INLAND PRINTER Book Department, $6.35.) 
It has been written and illustrated by 
a letterer-teacher for students, teachers, 
professional letterers and buyers of let- 
tering. The book includes material on 
the history and appreciation of letter- 
ing, how-to-do it and why-it-is-done 
chapters, standard lettering alphabets, 
samples of present-day applications of 
lettering, type specimens, and miscel- 
laneous information, such as tricks of 
the trade. The author is now foreign art 
director of the Colgate-Palmolive-Peet 
Co., Jersey City, with which company 
he has been for the last 18 years. 


Chemistry of Lithography 

THE CHEMISTRY OF LITHOGRAPHY, by 
Paul J. Hartsuch, is a new textbook 
published by the Lithographic Techni- 
cal Foundation, 131 East 39th St., New 
York 16. One free copy went to each 
member, and only 1,200 extra copies 
were produced. Members may secure 
the book at a discount, but to non-mem- 
bers the price is $12 plus 55¢ for han- 
The paper-bound book has 256 
is authoritative and thorough. 


dling. 
pages; 





Books reviewed in this department may be obtained from The Inland Printer Book Depar 





tment, 309 
W. Jackson Boulevard, Chicago 6, Illinois, unless otherwise noted. Price listed inciudes a 35-cent 
handling charge, postage and packing. Please be sure to send money order or check with book orders 


Annual of Advertising Art 

THE 31st ANNUAL OF NATIONAL ADVER- 
TISING AND EprTorIAL ArT has again been 
issued as a collection of the best of 
American work as presented in the 31st 
National Exhibition of the New York 
Art Directors Club in May, 1952. Editor 
is Arthur Blomquist of the J. Walter 
Thompson advertising agency. (THE IN- 
LAND PRINTER Book Department, $10.35.) 

Assembled in the modern designer 
styling, there is much to ah and oh at in 
the 35 sections and 260 pages with the 
376 top selections and award winners. 
Edmond Witalis did the design work. 

A distinguished group of authorities 
“say what they think about various 
facets of advertising,” in the book. 


Pressmen’s Ink Handbook 

PRESSMEN’S INK HANDBOOK, by Herbert 
J. Wolfe, has been published by Dor- 
land Books. (THE INLAND Printer Book 
Department, $4.85.) Mr. Wolfe, who is an 
authority on inks, discusses the back- 
ground, composition, and applications 
of letterpress, lithographic and intaglio 
inks. Easy-to-grasp text, plus halftones, 
tables and charts, definitions of terms 
and a glossary make the manual useful 
to ink purchasers and printing students 
as well as pressmen and pressroom su- 
perintendents. 

Early chapters review physical char- 
acteristics and general types of inks, 
and tell how they are made. Other 
chapters cover purchasing, estimating 
consumption for offset and letterpress 
jobs, advantages and disadvantages of 
making your own, color matching, stor- 
age and shelf life, reducers, driers and 
varnishes, how to improve ink body; 
inorganic, and organic and black pig- 
ments; testing equipment and methods, 
causes and solutions of ink problems, 
new types of ink, such as thermo-set- 
ting, synthetic, litho, hot wax, etc. 





New Book List Out 


The Inland Printer has just completed 
a new Book List containing many stand- 
ard books just published on printing 
and related material. The list is di- 
vided according to subject matter. 
Send for your copy today. 
THE INLAND PRINTER 
Book Department 








309 W. Jackson Bivd., Chicago 6 


Penrose Annual, Volume 47 

THe Penrose ANNUAL, VOLUME 47, 
one of the major publishing events of 
the printing industry's year, is again 
being offered in this country. This 
“review of the graphic arts” is edited 
by R. B. Fishenden, and was printed and 
bound by Lund Humphries & Co. Ltd., 
in England. (THe INLAND Printer Book 
Department, $8.85.) 

For many years the standard refer- 
ence work of the printing and allied 
trades, the Annual contains 43 articles 
of both general and technical interest 
written by both American and English 
authorities. P. K. Thomajan, frequent 
contributor to THe INLAND PRINTER, 
writes on “Printing for Commerce in 
the U.S.A.,” and Beatrice Warde, Amer- 
ican-born head of promotion for the 
English Monotype Co., writes on “The 
Pencil Draws a Vicious Circle.” Mrs. 
Warde, widow of the late Frederic 
Warde, English type designer, will visit 
this country in May. 

The technical section of the Annual 
is particularly impressive, containing 21 
articles. The volume is a magnificent 
work and should be in the library of 
those interested in the development of 
the graphic arts. 


United States GPO Style Manual 

THE UNITED STATES GOVERNMENT 
PRINTING OrFice STYLE MANUAL has just 
been issued in a newly revised edition. 
Published for its own use, the GPO book 
has for many years been used as an 
authority by printers, publishers, 
writers and students. Every proofroom 
should have a copy. (THE INLAND PRINTER 
Book Department, $2.60.) 

Besides a large section devoted to 
practices on the Congressional Record 
and other Government jobs, there is 
plenty of generally useful information, 
such as preferred spelling of words, 
guide to capitalization, compounding, 
punctuation, and abbreviations. There 
is also a section on foreign-languages 


Screen Printing or ‘Mitography” 

MitroGRaPpHY—THE ART AND CRAFT OF 
ScrEEN Process PrintinG, by Albert 
Kosloff, has been published by the 
Bruce Publishing Co., (THe INLAND 
Printer Book Department, $3.60) 

Kosloff, a prolific writer and a well- 
known authority in the screen process 
field, has coined the new word from 
the Greek mitos, meaning “threads” and 
graphein, “to write.” 

The book is a basic and comprehen- 
sive work, giving detailed instructions 
and information about this “most ver- 
satile and adaptable printing process 
existent, since it can print on any sur- 
face.” The book is suitable for use as 
a text for student use as well as a ref- 
erence book for screen men or printers 
who want to add a new department 


How Budgets Affect People 

Tue Impact oF Bupcets ON PEOPLE is 
a 34-page and cover booklet published 
by the Controllership Foundation, Inc.; 
$1.50 to members of the Controllers In- 
stitute and $3 to others 
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BY H. D. BUMP 


Now Hear This! 
Important 
Georgia’s House of Representatives 


news from the news! 


has decided that the legal conjunc- 
should be 
Life says that this “almost 


tion “and/or” simply 
“andor.” 
certainly” was the first effort of a 
lawmaking body in the U. S. to leg- 
islate the English language. (To 
keep the record straight, Life had 
“law-making,” but we can’t talk 
about a platemaker in one paragraph 
and a law-breaker in the next.) Any 
simplification of legal language 
should be applauded. If Georgia 
starts a trend, who knows what may 
We might be able to read 
and understand our own laws 


result? 


All Cats Are Gray 

Printers used to work in an atmos- 
phere as murky as that of coal miners 
This episode may explain why so many 
of them graduated to thick lenses: 
Happened in Huntington, West Virginia, 
in 1905. I was foreman on a daily paper 
and needed some electric bulbs. The 
manager, who thought my request for 
them unreasonable, said, “Heck, any- 
one could print if he had plenty of 
light.” Perhaps he had something there 
I'll bet there is light enough where he 


is now and heat, too! 


We'll bet that there is, too. But 
now we seem to be in the glorious 
age of enlightenment. 


Good and Fundamental 

I have been a reader of “The Proof- 
room” for quite a few years while op- 
erating a small commercial shop. Now, 
however, as a “regular” substitute 
proofreader on the local daily, I am 
greatly interested in furthering my 
know-how in the art of proofreading. I 
would like to purchase some authori- 
tative books to help me in my work. 
Will you furnish me with some titles? 
Apparently, there is a need for a good, 
fundamental book on proofreading (ex- 
clusively) for use by readers in com- 
mercial shops and newspapers. 

Our better half, who is not one 
of the greatest fans of this depart- 
ment,regularly and critically assures 
us that there are times when we don't 
go all out in answering an inquiry 
There are times when we can't. We 
did the best we could on this prob- 
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lem, in a personal answer to the 
writer, but we couldn’t name a vol- 
ume that would contain everything 
he might want to know. The litera- 
ture on proofreading is meager. Do 
you have one volume in your proof- 
room which invariably 
holds every answer (the finding of 
which is not a chore) to every con- 
ceivable tricky nagging problem that 
comes up during the day? What 
books would you recommend as 
“good and fundamental”? 


references 


It Floats 

I don’t know why, but your troubles 
always appeal to me. I have some of 
my own. For instance, I just can’t con- 
vince men in our shop that Procter & 
Gamble is spelled with an “e.” I catch 
them on that every day or two. 

Our sympathies. Proctor & Gamble 
was our first overlooked error. There 
was general unhappiness about it. 
We felt sure that we were going to 
be bounced out of the graphic arts 
before we got all the way in. We 
were young and poor. We needed 
and wanted the job. So we learned 
that it is Procter & Gamble. And 
we owe our lovely complexion to 
Ivory, (free advertisement!). 


Take Off the Caps 

I have trouble with a boss who wants 
to use capitalization “for emphasis” in 
all copy he can get his hands on: “this 
New Policy has been Especially De- 
signed for YOU Finest Service is 
given Free ...” What can I do to con- 
vince him that he’s being ridiculous 
rather than emphatic? Everything that 
emerges from his desk is small-poxed 
with caps and the over-all appearance 
is horrible. 

If one must err, it is best to err 
on the side of too few capitals. Any 
good style book will indicate the 
proper uses of caps. Show him the 
chapter, if you feel brave. One some- 
times wonders how such stupid, stub- 
born employers get to be boss. He 
must have some intelligence and a 
better side, to which you can appeal 
If the angle of final appearance is a 
concern of yours, Which you are ex- 
pected to be responsible for, speak 
to him frankly and softly 





PROOFROOM PROBLEMS 


AND METHODS 
Le 
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THIS DEPARTMENT WELCOMES PROOFROOM QUERIES AND COMMENT 


Doing the Split 

Is it considered good typography to 
have the carried-over syllables of a 
split or hyphenated word occurring at 
the end of a line start with a vowel, as 
in the following words: partic-ular, 
flex-ibility, typ-ographical? Is such 
division permissible at all? 

I am rather new in the proofroom, 
having been a Linotype operator most 
of my life, but I sure come across some 
strange doings in the “typ-ographic” 
realm 

A recent paragraph I read was set as 
per copy, which read: “To any indus- 
trial users . we will gladly send any 
of these factful bulletins.” I queried the 
“factful” and made a notation that the 
dictionary gives no such word. Also 
wrote for the operator: “Set sentence 
also. using the word factual instead of 
factful.” Did I do right? Will greatly 
appreciate your valued comment and 
excellent advice 

You've led a sheltered life as an 
operator; now you know the trouble 
that whimsically divided words may 
cause. Any laxness in word division 
sticks out like a sore thumb in most 
public print and is the major com- 
plaint in proofrooms. It is not “good 
typography” to begin a new line with 
a vowel that forms a syllable of it- 
self. And the part of the word left 
at the end of a line should suggest 
the part commencing on the next 
line: happi-ness, not hap-piness; 
criti-cism, not cri-ticism. 

When possible to avoid, a divided 
word should not end a page, nor 
should only two letters be carried 
over into the next line. In the “Man- 
ual of Style” of the University of 
Chicago Press, some rules on division 
are deemed unbreakable; others are 
subject to the requirements of good 
spacing. The quality desired in the 
job at hand would have some bearing 
on the matter. 

We applaud your handling of “fact- 
ful.” It’s a rare genius who can get 
by with the coining of words. As in 
this case, one starts out to be clever 
and winds up sounding ignorant. Per- 
haps “coining” isn’t the proper word: 
“factful” is listed as obsolete in the 
small print at the bottom of the page 
of the unabridged dictionary. The 
principle is the same. 
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McLAURIN -JONES 
FINE PAPERS 


THAT WINS ACCLAIM ! 


WARETONE MIRROR FINISH 

OLD TAVERN METALLICS 

M-jJ POSTCARD 

GUARANTEED FLAT GUMMED PAPERS 
RELYON REPRODUCTION PAPER 


Clarity is important in printing. It gives sparkle, zest and snap to your 


printed piece... makes it come alive! 


Put new life in your printing, label, box covering and postcard work. Win 
new acclaim. 


Print on the one line of fine paper designed to compliment your craftsmanship! 


McLAURIN-JONES COMPANY 


HEADQUARTERS: BROOKFIELD, MASS. 
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Upper, Lower, Offset, Letterpress 

Dear Bumps, is it platemaking, plate 
making, or plate-making department? 
Is it plateman, plate man, or what? Is it 
platemaker, plate-maker, or is it plate 
maker? Talking about offset plates in 
this case. I get more exasperated with 
hyphens every day. Can't you think of 
a way to get rid of them? 

Ek. N. Teall spent most of his adult 
life wrestling with the hyphen prob- 
lem. He wrote several books about 
how, why, when, and where to use 
the hyphen. (These books are now 
print.) He found no magic 
solution. Our idea of how to handle 
the hyphen is to ignore its existence, 
unless the use of one is absolutely 
meaning. We 


out of 


essential to under- 
stand what is meant by platemaker, 
and believe that most people would. 
The hyphen has more “authorities” 
proclaiming more different, conflict- 
ing, and oftentimes silly rules than 
possibly any other punctuation mark 
in the English language.. 

The graphic arts could use a good 
dictionary of technical terms. Then 
one could follow it. Seems to us, 
several years ago, we heard that one 
of the big printers’ groups was work- 
ing on such a project. Surely it wasn’t 
just a good intention that went down 
that old well known road. [Eprror’s 
Nore: The Printing Industry of 
America, Inc., is working on just 
such a project right now. ] 


Good Answer to Good Question 

In regard to “A Good Question” 
(February “Proofroom”)—“tittle” is the 
dot over the “i” or “j” according to 
Webster's New International Diction- 
ary, Second Edition, definition “c.” 

It is a heartening fact that some- 
where amongst our readers is one 
who knows the answer to almost any 
question. We recall an old saying 
about not caring a “tittle” about 
something. And to think that we 
have been referring to the thing as 
a “dot” all these years, except when 
the pen makes a big one! 


Hot Stuff Anyway Taken 

This morning, while otherwise hap- 
pily on my way to work, my car almost 
engaged in a fracas with a huge gasoline 
carrier. All along one side of it was 
painted the warning “Inflammable” but 
at the end, the sign read “Flammable.” 
This seemed to me like the snarling 
dog wagging its tail. Which end should 
be trusted, or do both mean the same 
thing? If so, isn’t one or the other cor- 
rect; if not, isn’t this a silly situation? 

The dictionary defines flammable 
as inflammable, although our desk 
dictionary manages to make inflam- 


mable sound more interesting, 


through the use of several definitions 
(Look it up some dull day.) The 





scholarly boys prefer flammable, but 
few shudder over inflammable. Most 
literate writers and editors abhor 
non-inflammable, we are told, with- 
out reasons given. On a gas carrier, 
we would believe both ends. With a 
snarling tail-wagger, the snarl would 
convince us. Yes, indeed, very silly 
situation. 


Heisting the Elbow 

Thought you might be interested to 
know that I caught myself using the 
word histe or heist in referring to a 
cocktail party. And I believe I was col- 
loquially correct. One would certainly 
never use the word hoist in referring to 
the practice of elbow-bending. 

We have heard of people hoisting 
a few, sometimes one or two too 
many. Hoist or histe, moderation is 
the important thing. We are certain 
that anyone who has such a steady 
touch on the typewriter as your 
letter shows would agree with that 
pronouncement. Proofreading always 
requires a clear head. 


Objection Sustained 

First column, your department, Jan- 
uary issue, says that if anyone can find 
sound objection to premakeready, let 
him speak now. I do object. Taken in 
cold blood, it looks like the biological 
description of the animal on the facing 
page, with its clothes off. 

Do we hear any other objections? 
One sheds the hyphen at one’s own 
risk. But, pre-make-ready, ugh! One 
can’t illustrate that. We are glad that 
the “animal on the facing page” was 
a nice one, with blunt teeth. [Eprror’s 
Note: See illustration below. ] 





One reader's idea of ‘Mr. Premakeready” 











Dangerous Territory 

I saw this question in a newspaper 
column on grammar and words. The 
answer was given, of course, but I'd like 
your comment on it. Which is correct: 
It is time I took a good look at my wife’s 
check book; I must take a look at my 
wife’s check book; or It’s time I look 
at my wife’s check book. 

We have a feeling that you knew 
what our answer would be. The 
anonymous guy is going out of his 
way to look for very serious trouble. 


Looking Backward 

In a British magazine I noted 
automatically receive the increase 
which is retrospective from February.” 
Wouldn’t we have used “retroactive” 
instead of “retrospective” and is the use 
of the latter a misuse, or perhaps it’s 
just a Britishism? They often do such 
queer things to the language. 


“ 


Either word is correct. We wouldn't 
call “retrospective” a misused word 
in the example you give. Retroactive 
or retrospective, it’s a nice thing to 
happen to one. But didn’t you mean 
“Briticism”? 


Billion Dollar Error 

I’m afraid I found a billion-dollar 
error on you. Bottom left, page 45, line 
15 from bottom, January issue, the word 
“billion” is omitted after “19.5.” 

Betcha you're right, brighteyes. 
But we can tell you right now that 
you needn’t trouble yourself to sue 
us for that missing billion. We’re 
saving it for a vacation. 


Disagreeable Dictionaries 

As a proofreader I have been trying 
to get the hyphenation of words at the 
end of a line down to a science. Can 
you explain the discrepancy listed in 
several dictionaries between acces-sible 
and compress-ible? 

No, we can’t explain this. Possibly 
life gets dull to the makers of dic- 
tionaries and they throw in a little 
variety for spice. The situation exists, 
and it helps make life hard for proof- 
readers. The only thing to do is to 
be brave and accept it along with 
the other little discrepancies. 


To Mr. Petty via H. B. 

I admired your treatment of the let- 
terhead in the November issue of THE 
INLAND PRINTER. I have one question, 
shouldn’t your “Reupholstering” be hy- 
phenated? 

We apologize to Mr. Petty for not 
only reading his mail but for answer- 
ing it as well. “Reupholstering” does 
not require a hyphen since sense and 
pronunciation are not obscured by 
the lack of one. The prefix re ordi- 
narily joins onto a word nicely with- 
out the use of a hyphen. 
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BY J. L. FRAZIER 


HaBerR TYPOGRAPHERS, New 
York City.—In our opinion 
your new type specimen book 
is excellent in every respect. 
There is nothing about it 
which calls for adverse criti- 
cism, even for any suggestion 
which might possibly result 
in improvement. While we 
realize that to show the com- 
plete alphabets of big sizes 
is often economically out of 
the question, this new book 
shows a sufficient number of 
characters to permit of accu- 
rate layouts. The cover is 
striking and original, but, un- 
fortunately, of such a nature 
that satisfactory reproduc- 
tion in this department is not 
possible or we would show it. 

Cape Times Limited, Cape 
Town, South Africa.—Your 
Protea calendar is one of the 
finest and most impressive 
we have received. The 12- by 
18-inch leaves carry four- 
color process illustrations of 
flowers of your region, these 
being somewhat larger than 
ten inches both ways. Each 
of the four leaves carries cal- 
endar blocks side by side for 
three months. Printed in a 
neutral hue from reverse 
color blocks, these do not de- 
tract from the illustrations 
by their prominence and har- 
monize with the flower pic- 
tures, regardless of their hue. 
The whole treatment is in the 
best taste, which character- 
istic, together with the excel- 
lent layout and presswork, 
make the calendar outstand- 
ing in any company. There is 
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Cover of brochure used in promotion for a leading national magazine, 
one of a number of pieces winning honors in recent exhibit of Direct Mail 
Advertising Association. We like the big picture which on the original 7- 
by 10-inch page is printed in probably the most suitable color, a brown 
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point in giving up the cus- 
tomary practice of a leaf for 
every month when so much 

as is evident—is put into 
such large process plates. 

GUILDFORD SCHOOL oF ART 
of Guildford, England.—Our 
compliments go your way on 
the general excellence of the 
several items done in the 
printing department. They 
are not only interesting and 
effective in design, whether 
of conventional or modern 
layout, but refinements of 
spacing words and lines, and 
of whiting out, are much 
above average of school shop 
work. Indeed, they equal 
what’s done by journeymen 
in the better-grade commer- 
cial plants. We regret colors 
are such and are so used that 
we can not have plates made 
from the printed pieces for 
reproduction of at least sev- 
eral. We're sure a showing 
would be inspiring and edu- 
cational for many of our 
readers. We especially admire 
the chaste booklet on “Wild 
Flowers,” the typography of 
which is beautiful and prop- 
erly in keeping with pictures 
which are featured by deli- 
cacy of line and coloration. 
In black and rose on a warm 
middle gray antique paper 
stock the cover is a delight 
to behold. If we should re- 
produce this in some later 
issue—using ben day screen 
to simulate effect of gray 
stock—it will be but a fair 
suggestion of the original. 
Send us more of your work. 
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Bachelor Apartments 


Necking: KisstPaTion 











Three of a number of loose leaves contained in an attractive and interesting portfolio issued jointly by P. K. Thomajan, versatile New York copy 
writer, and G. H. Petty, ingenious Indianapolis typographer. The 6- by 4-inch originals are in two colors but because of reduction and slight 
contrast in colors we have elected, rightly or wrongly, to show them as we do so the features of their layout and typography may be emphasized 
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1SSUEO IM THE INTERESTS OF 
VME ASSOCIATES AND CLIENTS 
OF SPENCER WALKER PRESS. INC 
SPECIALIZING IM PUBLICATIONS 
52 WARREN ST. COLUMBUS O10 
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Interesting and unusual cover from magazine of the Spencer- 
Walker Press, Columbus, Ohio. The “thumb-nail’”’ silhouettes 
and second color are changed each issue to be appropriate. 
Color on the cover of this issue was not red, but a brown hue 
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The name on this big broadside was lost in the great reduction 
from original, but it was issued by the A. B. Hirschfeld Press, 
Denver, and is the work of Glenn J. Church, art director. We 
can "see" it framed and on the walls of many offices in Denver. 
Original is four times greater each way than our reproduction 
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Cowan Printinc of Bridgeton, 
New Jersey.—The work you sub- 
mit ranks with the finest we have 
received in months, You achieve 
modern effects without going 
overboard in slam-bang fashion— 
as if that were what makes typog- 
raphy modern. We _ reproduced 
your characterful letterhead and 
an equally interesting and im- 
pressive title page in our March 
issue. There are several more 
items we would like very much 
to parade before our readers for 
the practical benefit the showing 
would be, but colors used—and 
overprinting in some instances 
make obtaining plates for our 
purpose impossible. We see much 
fine work which for one reason or 
another is impracticable or im- 
possible to reproduce. There is 
one thing about your work we 
do not endorse. It is the use of 
hyphens and “bullets” between 
the letters of your name, a charac- 
teristic feature. Presumably, the 
effort is to make the line longer 
without the effect of excessive 
letterspacing. In our judgment the 
idea is comparable with “gaining 
at the spigot and losing at the 
bunghole.” That is rather too 
strong talk, but it makes our point 
clear. You recognize the value of 
color; use it often and effectively. 

Birt Actor, Printer of Holly- 
wood, California—Your work— 
on business and professional cards, 
especially—is smart and charac- 
terful. You have the knack of 
creating interesting, informal lay- 
outs without going to extremes 
as some do, and thereby befuddle 
those who see the cards. You do 
it through unusual positioning of 
accents and skillful whiting out, 
off center, unsymmetrical. To us 
the most interesting feature of 
your work is that where printers 
usually employ black you use 
gray ink, often on gray stock. 
This creates distinction, an air of 
class. The use of the characterful 
Grayda for big lines makes a most 
effective contrast with the up-to- 
date sans serif types you largely 
employ. The weight of the types 
compensates for the weakness of 
the gray ink as compared with 
black. The importance of tone is 
indicated by the fact that some of 
your designs would be harsh and 
blatant if printed in black. Much 
work we see would be just about 
invisible if printed in the gray ink 
you employ so much. Finally, we 
note that on most of the envelopes, 
the printing is on the back on the 
flap, or in part on flap and in part 
below it. The idea represents a 
change of pace which has merit, 
also permits of displays impossi- 
ble on the front of an envelope 
where addressing is done and 
stamp affixed. You are no slave 
to tradition 

Maran TyPOGRAPHERS of Balti- 
more.—We thank you for the 


copies of your company magazine, 
“Type Talk.” Covers are of de- 
cidedly original character, most 
of them featured by modern char- 
acteristics of the smashing but 
sound sort. The combination is 
too rarely found. We regret use 
of illustrations is such that we can 
not have two-color plates made 
for our use, also that in some 
cases necessary reduction from 
the original 9- by 12-inch pages 
would result in effects not so sat- 
isfactory. Size is often a factor; 
a design for a small page could be 
unsatisfactory for a big one, and 
vice versa. The inside pages of 
the self-covered pamphlets—well, 





correctly used 
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can be made to run the fulYrang@ Here 





one will find a wide array of type faces 
vith a planning and layout department 
to blend them in harmony, so the work 
of the craftsman truly reflects itself. The 
cost — probably less than you think 
There's no more actual time spent in 
setting a handsome type face than the 


mediocre! Copy has so many words 
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Cecil H. Wrightson, | ng. 
74 India Street biacin 10 HAggtk 6-150 











Obverse side of Government postcard is used 
regularly for advertising Wrightson's typo- 
graphic service. Comparison of typography 
with music is both apt and impressive. Second 
color on original is a pleasing light brown hue 


that’s hardly the right word— 
feature no stunts, but styling is 
in keeping with the cover, partic- 
ularly in the fact that display 
types are new and modern. The 
magazines are printed by offset, a 
natural since many halftones are 
run in the text pages, and since 
you serve lithographers as well 
as letterpress printers with typo- 
graphic service. We'd hazard the 
guess that, not counting the ad- 
vertisements turned out for na- 
tional magazines, you set more 
type for reproduction by offset 
than by letterpress. Anyhow, you 
may all feel very proud of the 
work you do. It gleams. 

A. R. Tommasini of Berkeley, 
California—Thanks for the copy 
of your Christmas keepsake book. 
You didn’t send it for review, and 
if you had, all we could say would 
be “It’s swell,” or something akin 
but stronger. We do want readers 
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Charming calligraphy makes this book 
label for the great library assembled 
by folks of the graphic arts industries 
at Atlanta really distinguished. The 
original is 2!/, by 3 inches in size 


to know about a couple of highly 
interesting stunts you introduced 
in this case bound book which is 
approximately 412- by 512 inches. 
The title, “The Psychology of the 
Printed Page,” is set a word to a 
line flush at start, the group being 
flanked on the left by a long dec- 
orative bracket which extends 
measureably above and below the 
group of the type. What we’ve 
mentioned appears at proper 
height, of course, on the right- 
hand half of the page. The same 
design was zinc-etched in re- 
versed position and this printed in 
the second color. The repeating 
of the form, right and left, results 
in a symmetrical pattern. The 
part in reversed position, reading 
backwards, and in the second 
color should intrigue readers and 
is decorative in a way we have 
not seen. Now for the second 
stunt: The double title page— 
design spread over what would 





Excerpts from 


Christ's Sermon 
on the #iount 


according to the gospel 
of St. Matthew 
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LEXINGTON, VIRGINIA 


Christmas, 1952 











Title page of attractive keepsake book 
issued at Christmas by C. H. Lauck, 
printer for Washington ond Lee Uni- 
versity. Page is 3/4 by 4'/4 inches and 
beautiful Goudytext used throughout 


ordinarily be the title page and 
facing left-hand page, usually 
wasted—is coming into wider use. 
One often sees the idea most ef- 
fectively used on books for the 
University of California Press. 
Here it is different. You made a 
reverse color, reverse position 
plate of the title page and printed 
it in red on the left-hand page 
facing, again with telling effect. It 
all adds up to a good tip, espe- 
cially for those who print books. 

THe Waysipe Press of Vernon, 
British Columbia.—Your blotters 
are excellent, some outstanding. 
Several carry considerably more 
than the usual amount of copy on 
this medium, making presentation 
more difficult, but you have done 
well on even these. The leading 
question is that such are less like- 
ly of wide readership than blotters 
with very little copy. You must 
face the fact that many will not 
read extensive copy and that the 
impact in your favor will be less 
influential. With your name dis- 
played and the blotters used, the 
loss shouldn't be at all total. Most 
effective are the two headed 
“Why Worry?” and “Printing is 
a Sales Tool” one of which, at 
least, seems to utilize copy sup- 
plied for one of the contests of 
THE INLAND PRINTER. You speak 
of getting ideas of various sorts 
from this department, and we ap- 
preciate the implied compliment. 
Our reviews are intended to be 
interesting and helpful to all 
readers, not just to those who 
submit work. Layouts and de- 
signs are also shown with the idea 
of being useful to many readers. 
During his days as a working 
printer your commentator never 
blushed when he got an idea from 
another’s work; in fact, learned 
much from copying work of other 
and, maybe, better men. These 
probably get ideas from still 
others. There is really nothing 
totally new under the sun. That’s 
what examples are for. If memory 
serves us aright, we believe you 
improved on the handling of the 
blotter which won a prize in one 
of our contests. 

THe LeacrAve Press of Luton 
and London, England.—Foremost 
of the features of 1953 calendar is 
the excellence of the printing on 
the halftones occupying the upper 
half of the leaves of approximately 
ten by fourteen inches. We seldom 
see halftones so well printed. 
Then, there is the charm of the 
illustrations themselves, for the 
most part being of homes along 
roads—all with beautiful scenic 
backgrounds—the whole involv- 
ing striking composition, estheti- 
cally speaking. If we did not tarry 
a bit in, or in front of, the building 
pictured on the December leaf 
when there in 1936, it was as- 
suredly very similar to one where 
we did. Worth noting is the fact 





In brighter red than ours this cover from magazine of Honolulu 
Club of Printing House Craftsmen beautifully simulates a 
Christmas box or wrapped package. White lines represent cord 


MASSACHUSETTS INVESTORS 
GROWTH STOCK FUND, INC. 
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Easy, informal layout and interesting distribution of white space 
characterize this cover from booklet of a financial house, It 
has dignity without severity, or without being dull-looking. The 
original is printed in deep blue and red on a cream-toned stock 
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that both sides of each leaf are printed. 
Spiral bound at the top, with an ex- 
cellent hanger of heavier wire in the 
center, the leaves may be turned over 
(or back) at the end of each menth. 
There is the obvious saving in paper, 
but a further advantage in enabling re- 
cipients to keep the calendars, some- 
thing, we believe, most will do. The 
space below the picture on each leaf is 
printed in green, screened to about fifty 
per cent value where the good-sized 
calendar panel appears and solid for a 
space at the bottom where your name 
and address appear in reverse—white 
paper—these two lines flanked on the 
left by a scenic thumbnail sketch and 
on the right by your workmark printed 
in black. Type and figures of calendar 
panel are in a good square-serif face, 
bold enough to be visible at a distance, 
yet good looking—much more so than 
is usual on calendars printed in the 
United States. 

F. W. CiuLtow, Manchester, England. 

Our sincerest compliments are well 
deserved on the Jubilee plastic-bound 
edition of your annual showing of the 
work of students in printing and photog- 
raphy at Manchester Municipal College 
of Technology of which you are direc- 
tor. Craftsmanship throughout is on a 
par with that of the better-grade com- 
mercial product whether the examples 
are of typography, presswork, or pho- 
tography. We are particularly impressed 
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Sectional title page from exceptionally fine 
spiral-bound type book with board backs pro- 
duced by D. W. Paterson Company, of Mel- 
bourne, Australia. Original page is printed 
in olive tint and black on fine toned paper 
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Above, book jacket design printed in black and green on yellow paper 
and, at right, cover stamped with white leaf on red cloth. Produced 
by St. Petersburg Printing Company, in Florida, the heavy volume won 
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by the manner in which some of the 
more sound devices of modern layout 
are reflected in design which is not 
disturbing, and by typography which is 
both pleasing to look at and easy to 
read. The cover is impressive, and if 
there is any way in which we can get 
plates made from the printed page— 
color separation appears at the moment 
to be a stumbling block—the design will 
probably be shown in a later issue. We 
also particularly admire the title page 
which, although set in a_ traditional 
light-face roman face, is no conven- 
tional (centered) arrangement but dem- 
onstrates effective use of the vertical 
axis device in the alignment of some 
lines. There is one thing about this 
page we do not like, and we are sur- 
prised to find coming from England 
where, our experience has shown us, 
folks are less prone to going “over- 
board” on some fad or other than is the 
case in the United States. The main 
title, “A collection of specimens,” is set 
with the important words “Collection” 
and “Specimens” begun with lower-case 
letters. While admitting there are oc- 
casions when—as in the brief head- 
line of an advertisement—the consistent 
use of lower-case is permissible for ef- 
fect, and on rare occasions even desir- 
able, the indiscriminate practice of the 
idea should be avoided. With one other 
line of the page in upper and lower 
case (important words capitalized) and 
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by KARL H.GRISMER ° 
FOR THE SUMAAIT COUNTY HISTORICAL SOCIETY 





high award from The Mead Sales Company, Dayton, Ohio, for excel- 
lence of workmanship on Mead papers. Some benday shading, adding 
much to effect on original, is omitted in our reproduction of jacket 
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the remaining lines all caps, the page 
suggests in a way a man of dignified 
appearance and good dress doing a 
clown act. Doa’t take that remark quite 
as seriously as it seems, but as a rough 
way of impressing a point. Certainly 
the page isn't ruined. 

Lairp Loomis, Columbus, Nebraska.— 
We’re so glad THe INLAND PRINTER and 
this department are helpful to you. We 
wish we could help you more, especially 
to get better prices. Your problem in 
that respect is not different than it is 
practically everywhere. Nice work must 
cost more than ordinary work. About 
all you can do is make customers see 
the light; specifically to point out the 
best is cheapest in the long run in print- 
ing as in everything else. What makes 
the best printing cheapest in the long 
run is the increased sales certain to 
result from its use. That’s your story, 
anyhow. You express regret over hav- 
ing no one to lay out work. It is evi- 
dent that you or whoever designed the 
title pages of the three programs sent 
with your letter has talent for design 
worth cultivating. The static centered 
handling common in work designed as 
it is being set is avoided. Two show 
interesting possibilities, and look to be 
planned even though they were not. 
These are for the Annual Christmas 
Vesper and the Christmas Concert of 
the local Apollo Club. The book which 
we believe would be of most help to 
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a one-line showing of 
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Original and decidedly effective booklet cover 
design from Tilmon W. Farrow, of Indianapolis 
advertising typographic house. Original is print- 
ed in black and light blue on white coated paper 
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This is but a suggestion of cover of booklet by William S. Henson, 
Dallas. On original missal initial in color band and ornament are 
gold, band and letters following initial are pink on white paper 








you as a start is by Charles J. Felten. 
Your study of this book should be ac- 
companied by considering as much fine 
printing as you can errange to get hold 
of. That’s a problem, but net impossi- 
ble. Don’t be afraid to adapt ideas from 
the work of others, with modifications 
to fit your needs. By following such a 
work, the manner of handling is inte- 
grated in your thinking. One of your 
title pages, that of the program “Festive 
Songs That America Sings,” lacks order, 
and there is too much type in the one 
area near the top. With more type on 
the left of the lateral center, this page 
is unbalanced on that side. Weight on 
both sides of a vertical central axis 
should be approximate, even though 
the whole is not symmetrical as a cen- 
tered, long and short line handling, is 
bound to be. Lines of the program 
proper on the inside pages of the An- 
nual Christmas Vesper folder are spaced 
too tight. Almost any face is helped by 
extra leading; it is a must with types 
having short ascenders and decenders. 

Tue Ruopesian of Bulawayo, Central 
Africa.—There are sparkling features 
in your 1952-53 annual of magazine 
format, but first allow us to compliment 
your pressroom staff. Typography seems 
to strike the eye more, and the work of 
pressmen may easily be overlooked 
whether the more visible feature is good 
or bad. Indeed, bright and otherwise 
fine typography may carry along with it 





Striking, yet pleasing and dignified cover from brochure of The Monotype 
Corporation of Great Britain. On the 8!/p by 11'/4 original the background 
color is a deep terra cotta and title label is of a pleasing light yellow tone 
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Annual Report to Stockholders 
and Statement of Condition 






DECEMBER 31, 1952 
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THE NORTHERN TRUST COMPANY 





Northwest Corner La Salle and Monroe Streets 






Chicago 90, Illinois 









One of soundest banks in Chicago, The Northern Trust Company recognizes the value of fine, well- 
planned printed advertising. Conservative type is here arranged most effectively in modern 
fashion. Our light gray represents a third color, warm gray, on original where cut is in a deep red 










HARRBRY THURSTON PECK 





THT THE 
Sf JOIOHIYe4 PSYCHOLOGY 
THT 40 OF THE 
C4TAIA4 PRINTED 
JAY PAGE 











PRIVATELY PRINTED BY A BR OTOMMASINI 





WIZAMMOT AA TH GUTAMIAY TITTAVIAS 









Double title page from one of keepsake books designed by A. R. Tommasini, University of Cali- 
fornia Press, Berkeley, and sent friends in lieu of conventional Christmas greeting. Our light screen 
bordering the pages is a delicate green in the book itself and the red is of a more suitable hue 
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not so fine presswork. While the cover 
in full-color from process plates has 
great significance, combining a small 
outline map of your continent sur- 
rounded by illustrations and _ crests 
pertinent to the issue, the lettering is 
old-fashioned and the arrangement 
rather static. Excellent presswork helps 
save the situation. Most impressive are 
the pages of text, especially in so far as 
the dramatic headings *are concerned. 
In several cases these are accompanied 
by illustrations which add greatly to 
interest and effectiveness some are 
quite dramatic. Bodoni Bold, the head- 
line type, is a good one, and stands up 
when headlines are printed in color. 
Make-up of pages featured halftones, 
with which the issue is replete, is always 
good, sometimes highly effective. While 
in some cases the lines of main heads 
are spaced rather too closely there is no 
objectionable crowding of the elements 
of the pages in other respects. This 
adds a note of class, results in pages 
easy to look at. One striking page is that 
beginning the article, “I’ve Never Been 
Back,” on which title is in odd-shaped 
reverse color band. This, in black, over- 
prints a reverse color illustration print- 
ed in light blue. We regret the picture 
cut was not reversed for the letters 
where part of the title overprints be- 
cause all the letters of the title should 
show white paper. It will do, but it is 
just not best. Incidentally, the figure 
of the illustration should be facing the 
right on the left-hand page. The fellow 
seems to be walking out of the book 
when he should be leading the reader 
on. The page, “Rivers and Lakes of the 
North,” is a sweet one, the modern ar- 
rangement of the three halftones, one 
bleeding off at left and top, being very 
impressive. There being little type in 
this page, the presswork really shows. 
These are just two of a number of pages 
on which articles are started. Merit of 
advertisements varies widely. Some 
seem to have been set up without lay- 
outs and without much planning of any 
kind, even by the man at the case. 
There are some good ones, however. 
Smartest is the page for Ferguson Fab- 
rics, a stylish, up-to-date display. One 
leading fault is the use of so many 
styles of type, especially types of con- 
trasting widths; condensed styles are in 
some instances detrimental to good ap- 
pearance. Skinny types have their place, 
but absolute need is rare. A publication 
looks better when all type faces are of 
the so-called regular shapes, propor- 
tions of the regular Bodoni being about 
ideal. Remember, we say regular and 
are not referring to the bolder versions 
and the Ultra variety which to be made 
so bold must needs be wider than nor- 
mal. The spread about the city of Bul- 
awayo being the exhibition city demon- 
strates a too common error in printing. 
When reverse color plates are printed 
in weak colors on white paper the type 
matter, if at all small, as in this case, 
is difficult to read. Readability is the 
Number One quality of printing, and 
contrast between what is printed and 
its background is essential. 
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Work Relationships Improved 

It was recently my good fortune 
to join with a roomful of guests in 
the pleasurable experience of pub- 
licly honoring a well-known printer 
for his contributions in the field of 
human relations. 

The printer so justifiably honored 
is Alfred B. Geiger, president of the 
W. F. Hall Printing Company, whose 
employees in Chicago and in the 
East produce publications and cata- 
logs by the carload. 

The “Human Relations Achieve- 
Dinner,” which I attended, 
was arranged by the Humanics 
Foundation, Incorporated, Chicago, 
in recognition of the pioneering ef- 
forts of Mr. Geiger and his associates 
in establishing working relationships 
on a very high plane, indeed. In his 
opening remarks, Ralph Haywood, 
director of the Humanics Founda- 
tion, referred to that achievement 
as a monument to the progressive 
management of the W. F. Hall Print- 
ing Company and its subsidiaries. 

In his address, Mr. Geiger said, 
“During the past thirty or forty 
years, there has developed an entire- 
ly new recognition of the importance 
of people—of men and women with- 
in our plants—of the part they play 
in the successful or unsuccessful op- 
erations of our activities. We now 
recognize the proper utilization of 
our human resources as our major 
resnonsibility. 

“Today, we have a much clearer 
understanding of the part men and 
women play in the success of our ef- 
forts. We have come to know that 
we can scientifically measure the 
potential output of a piece of equip- 
ment mechanically, but for the most 
part that piece of equipment is op- 
erated by an individual. The same 
man or woman may produce at a 
prodigious rate today. and tomor- 
row restrict his production to much 
less. The economic problems involv- 
ed in this have become well known 
to all within industry.” 

Mr. Geiger referred to the various 
experiences of his organization in 
approaching the utilization of the 
human element. He mentioned the 
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losses and profit leaks due to what is 
classified as human _friction—dis- 
cord, misunderstandings, and argu- 
ments which negatively affect the 
productivity of individuals. Then he 
described the experience of the 
management of the W. F. Hall Print- 
ing Company and its Chicago sub- 
sidiaries with a new way of working 
called “Humanics.” 

Mr. Geiger explained that “In 
most of the programs and procedures 
which had up to the present been de- 
veloped for dealing with our human 
resources the emphasis had been 
placed on doing something to or for 
the individual. In the present pro- 
gram the emphasis is moved over 
to the relationship that joins indi- 
viduals in a productive effort. 

“This was a new approach to the 
subject. It showed us that human 
friction was not the cause of bad 
productive results—but that these 
bad productive results were caused 
by faulty working relationships. The 
bad productive effort was the cause 
of the human friction. People quar- 
relled their joint efforts 
were improperly related.” 

In his recitation of the events lead- 
ing up to installation of the new 
practices in Mr. Geiger’s organiza- 
tion, Ralph Haywood stated that, “It 


because 





Alfred B. Geiger, president of the W.F. Hall 
Printing Company, Chicago, is conducting ex- 
perimental work in field of human relations 


was necessary to find some top ex- 
ecutive within industry having the 
courage and daring to make the 
application of a new technique. All 
the experimental work had_ been 
done. Someone had to take the ma- 
chine up and see if it would fly. 

“I found the man who had this 
Haywood 
the dinner guests, “in the person of 
Mr. Alfred B. Geiger. You under- 
stand the risk he took—the risk 
taken by any chief executive who 
initiates something new. You know 
that courage is required when a 


courage,” announced to 


chief executive asks his associates 
to use a new method—especially 
when it is impossible for him to re- 
fer to its use in a good many other 
large organizations.” 

According to Haywood, the plan 
followed at Hall’s is a formalized 
way of working, which is based on 
meeting the requirements of any 
jeb. The person responsible for do- 
ing that job continually asks him- 
self this question, “How can I do 
my job so that my work will have a 
favorable effect on the job perform- 
ances of others?” 

In getting answers to this question, 
a man begins to study his job rela- 
The Foundation directed by 


Mr. Haywood provides a systematic 
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method for a person to use in devel- 
oping this new understanding of his 
own job. Applying his new under- 
standing, he begins to work differ- 
ently. This different way of working 
on his part has a favorable effect on 
the way other jobs are done. As a 
result, all of his working relation- 
ships are improved. The vroduc- 
tivity of each person with whom he 
comes in contact is increased. When 
this result is multiplied by all the 
key jobs in an organization, it is easy 
to see the over-all effect on the pro- 
ductivity of any group, department, 
or organization 

Haywood explained to me that the 
plant offers 
many examples of the need for im- 


average graphic arts 


proved working relationships. For 
over thirty years, he told me, the in- 
dustry has tolerated unnecessarily 
the custom of “buck-passing” which 
has been going on between the 
“front office” and the 
tween the composing room and the 


“shop”—be- 


pressroom, between the pressroom 
and the bindery 

With the labor situation and costs 
what they are, whatever improves 
productivity—and | this 
teamwork by key department heads 


cooperative 


can be most potent to that end 
must be studied and applied 


pk Pagin 


59 





 @ ] F F § E T , By Charles F. King 





Various Methods for Testing Paper Stock Analyzed 


*% “You don’t need a laboratory .. .” 
is the prefix to the title of an article, 
“Testing Paper for Offset Lithog- 
raphy,” by William Wass, in the Jan- 
uary 6, 1953, issue of The British 
and Colonial Printer. Although the 
author readily admits that tests such 
as he describes do not give results 
which make it possible for a lithog- 
rapher in London to compare results 
with another lithographer in Glas- 
gow or New York, at least they do 
aid him in telling whether paper will 
work well in his particular shop. 

The tests which he describes are 
intended to show the comparative 
pick resistance, bursting strength, 
paper fluff, acidity, and oil absorb- 
ency of stocks. In each case com- 
parison is made against a stock which 
has been previously accepted as a 
standard, and differences, which do 
not lend themselves to numerical re- 
cording, are observed. 

For example, in determining the 
resistance to picking, the time proved 
thumb method is suggested. This is 
the method many of us learned long 
before we became acquainted with 
such standard methods as wax pick 
tests, Scotch Tape, and the LTF Pick 
Tester. In spite of its having been 
ridiculed in many quarters, there 
are times when no other method of 
testing will show differences, which 
an offset lithographic press will prove 
to exist. The moistened thumb will 
pull off fibers in a manner similan 
to the way they are pulled off by 
the moistened blanket. Of course all 
thumbs are not uniform, and the 
amount of moisture and pressure, 
even when the same man is making 
the test; may vary considerably; 
and many lithographers have become 
quite expert in determining for 
themselves how good a sheet is. 

The method of testing bursting 
strength is perhaps a little more 
crude than the one suggested for de- 
termining picking. The author states 
that bursting strength is directly re- 
lated to the tendency of stock to pull 
out of the grippers or tear when a 
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very large solid is pulled from the 
blanket. In making this test, a stock 
which has withstood printing large 
solids and shown no tendency to tear 
is selected as the standard, and any 
new stock is compared against it. 
The comparison “can be made readily 
with the fingers, after a little prac- 
tice. Pressing the same finger through 
the ‘standard’ and the sample in turn, 
and assessing the effort necessary 
in each case to ‘burst’ through.” 
By “paper fluff,” the author means 
loose fibers on the surface of the 
stock. These are the kind which pile 
on the blanket and require constant 
attention to keep the blanket clean. 
In this test, as in the previous one, 
a stock is selected which has worked 
successfully and shown a minimum 
of fluff present. This stock is then 
used as standard for a visual com- 
parison with samples. Both the 
standard and the samples are rolled 
around a pencil and the tubes thus 
formed are held horizontally in front 
of the observer’s eyes. It takes a few 
minutes for the eyes to become ad- 
justed to seeing the fibers which 


cause the trouble, but once they do, 
he will be able to compare the num- 
ber of fibers on both the standard and 
the sample. The author claims that 
the fibers stand up “like the hairs on 
an angry cat.” 

A number of shops in this country 
test the acidity or alkalinity of all 
stocks received by placing a drop of 
an indicator solution on a sample 
sheet and observing the color of the 
spot when it dries. A pH value cor- 
responding to the color of the drop 
is then assigned to the coating or 
stock (in the case of an uncoated 
stock). Actually the test suggested 
by Mr. Wass is a variation of this 
method. Instead of using one or more 
indicator solutions, he uses indicator 
test papers. The approximate pH is 
first determined through the use of a 
wide range or “universal” paper 
which indicates values between 1 and 
10. A second test is then made with 
a narrow range paper covering the 
portion of the pH scale which the 
first test directs. 

The actual technique of making 
the test calls for dipping the test 





Assuring exact color match when lithographing can labels is the reflectometer, shown in use at 
the Maywood, IIl., research laboratories of American Can Co. Being operated by Paul Hardy, 
chemist, the device is a small-scale version of the spectrophotometer, a large machine permo- 
nently mounted at laboratory. The large machine automatically and permanently records exact 
color with a “reflectance curve’ by which an exact matching color can later be reproduced 
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paper (indicator paper) into distilled 
water. Any “drips” are shaken off, 
and it is then placed on the stock to 
be tested. After a “couple” of minutes 
the test paper is removed and the 
stain on the stock examined. This 
stain is compared against the stand- 
ards for the test paper. Exactly the 
same technique is employed in using 
the universal paper and in finally 
determining the “exact” pH of the 
sheet. 

The author admits this method 
may be far from accurate if exact 
scientific measurements are com- 





pared against the results he finds, 
but he has found that stocks which 
by his method show a pH value be- 
low 5 will give trouble on the press. 
In fact, he claims that anything below 
6 is dangerous and that there is little 
likelihood of trouble with values 
above 6. 

Of all of the tests mentioned in 
this article, the one which was of 
the greatest interest to me was the 
method of measuring “oil absorb- 
ency.” Perhaps this is because I do 
have at my command a laboratory 
which makes routine tests for burst- 


Air Dampening System Developed to Speed 
Map Production for Army’s Engineer Corps 


* Fifty years of the same old prac- 
tices in lithographic printing may 
end abruptly because of a new push- 
button gadget that the U.S. Army’s 
Corps of Engineers Research and 
Development Laboratories, Fort Bel- 
voir, Virginia, has announced. 

The Air Dampening System, in- 
vented by William G. Mullen, now 
associated with the A. B. Dick Com- 
pany, Chicago, is an air-blade that 
cuts water to a uniform thickness. 
The A. B. Dick Company is unde 
contract with the Engineer Research 
and Development Laboratories to 
develop such an experimental air 
dampening system. 

The Army Engineers’ interest in 
lithography is centered on a faster 
method of map printing in the field. 
According to Robert E. Rossell, chief 
of the Map Reproduction Branch, 
“Mr. Mullen’s invention is a poten- 
tially revolutionizing element in the 
industry. The Air Dampening Sys- 
tem will! simplify the process of lith- 
ography. It will eliminate delays 
such as those caused by the adjust- 
ing of normal dampening systems, 
making lithography more econom- 
ical. The quality of the lithographic 
reproduction is improved.” 

The lithographic printing process 
is predicated on the premise that 
water and grease will not mix. The 
grease (ink) is applied to litho- 
graphic plates and received by those 
surfaces not previously dampened by 
water. The theory is sound and it 
works, but in actual practice lithog- 
raphers are plagued with the neces- 
sity of keeping dampening rollers 
clean, adjusted, and in a uniform 
state of dampness. 

The conventional dampening sys- 
tem employs the technique of ab- 
sorptive fabric (Molleton) covered 
rollers having direct contact wth the 
plate. A perfect balance between ink 
and water is required. During ad- 


justments, the dampening rollers 
pick up ink as a result of too little 
moisture or water gets into the ink 
distribution system due to exces- 
sive moisture. Once optimum damp- 
ness is achieved, continued careful 
attention is required to retain it. This 
system is not economical and re- 
quires highly skilled technicians. 

With Mr. Mullen’s air system, a 
chrome-plated steel roller is used 
which does not contact the litho- 
graphic plate. Set at .005 of an inch 
from the plate, the roller applies an 
excess amount of water which is cut 
off to a uniform thickness by the air- 
blade on each revolution before the 
plate contacts the inking system. 

The new invention can be mount- 
ed on standard lithographic presses. 
An air stream, across the entire 
length of the printing cylinder set at 
the proper angle and pressure, re- 
moves excess water automatically 
when the button is pushed to en- 
gage it. 

The Air Dampening System is not 
yet a finished product. A test model 
has been made, but before it goes in- 
to production, exhaustive perform- 
ance tests by the Engineer Research 
and Development Laboratories and 
private industry, must be finished. 
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Air dampening system for offset map work 
said to simplify and speed process for Army 


ing, tearing, and other properties 
which affect the performance of a 
sheet when it reaches the press. 

However, there appears to be no 
completely foolproof method of 
measuring this very important sur- 
face characteristic of a sheet of stock. 
At present there are a number of 
“drop” methods in use. In some of 
these the time required for the drop 
to disappear into the sheet is taken as 
the standard, while in other tests the 
length of time required for a drop 
to penetrate through the stock is 
used as the method of determining 
the relative oil absorbency. Various 
materials such as Butyl Carbitol, 
turpentine, and castor oil have been 
used in these tests. 

However, in each case the test does 
not measure the oil absorptive char- 
acteristics of the surface and the 
portion of the stock immediately 
underlying it. Instead, it measures 
the whole cross-section of the sheet 
or at least to a depth into the sheet 
far beyond that to which a film of 
lithographic ink will normally be 
carried, 

Another test which is in rather 
general usage employs a “testing 
ink” the most popular of which is 
known as K & N Testing Ink. This 
ink consists of an oil soluble dye 
dissolved in a nondrying oily vehicle, 
and with sufficient pigment extender 
ground into this vehicle to give the 
mixture a body similar to a soft let- 
terpress ink. A heavy film of this 
ink is “slicked” over the several 
pieces of stock (including a stand- 
ard sample) and permitted to remain 
for a predetermined length of time 
At the end of the time it is scraped 
off and any remaining ink wiped off. 
The stain caused by the dyed vehicle 
penetrating into the surface of the 
stock is observed and comparison is 
made between the stain on the stand- 
ard and the stains on the samples 
being tested. 

A great many attempts have been 
made to give these stains numerical 
values and record them for future 
comparisons. For the most part these 
attempts have not met with too much 
success. The reasons are as follows: 
In some instances the dyes used in 
the testing ink change shade with 
variations in pH of the surface of 
the stock. When densitometers o1 
other such measuring devices are 
used, they do not compensate for the 
fact that some portions of the area 
on which readings are made may be 
extremely darkly stained while ad 
jacent portions have little or no stain 
Thus a reading on a mottled dark 
and light area might equal that on 
Also smooth 


surfaces Can Cause variations in read- 


a uniformly gray area 
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ings when compared with sheets with 
rougher surfaces 

However, trained observers can 
often pick up differences in stocks 
and at times accurately predict their 
press performance. Too frequently 
the observer is able to interpret these 
differences only after the paper has 
been on the press and given trouble 


This means that up to the present, 
press testing is the only means of 
determining the ink absorbency of 
a sheet of stock. If Mr. Wass’s method 
will work as well as he feels that it 
will, we will all be indebted to him 
for his article. 

As in the other tests, a standard 
sample is selected from stock which 





has run well on a previous order. 
This stock should be unprinted, if 
possible. The only equipment re- 
quired to make the test consists of 
a small rubber roller and a piece of 
plate glass. The oil used is a medic- 
inal grade of paraffin or mineral oil. 
A strip of the standard stock and of 
the unknown stock, each about one 





QULOTATIONS— All quotations are 
hased upon regular straight” time 
hourly rates of wages and conditions 
prevailing at date of quotation and 
are subject to amendment or with- 
drawal at any time prior to the receipt 
and acknowledgment by the printer of 
any acceptance thereof, 

PRICES — All prices are based on the 
written specifications, the work to be 
begun at once and carried on continu- 
ously until completion, Prices on non. 
estimated work and reprints of both 
estimated and non-estimated work are 
subject to change without notice. 
ORDERS Orders received and ae- 
cepted by the printer may be cancelled 
or changed only upon terms that will 
compensate against loss. 
EXPERIMENTAL WORK — Experi- 
mental work performed at customer's 
request such as sketches, drawings, 





composition, plates (including — lith- 
ographie plates, presswork and = ma- 
terials shall be charged for at current 
rates, 

SKETCHES AND DUMMIES 
Sketches, copy, dummies and all pre- 
paratory work created or furnished by 
the printer shall remain his exclusive 
property and no use of same shall be 
made, nor may ideas obtained there- 
from be used, except upon compensa- 
tion to be determined by the owner. 
ART WORK, TYPE, PLATES—Type, 
plates (including lithographic art work, 
key lines and plates), engravings, 
electrotypes, negatives, positives and 
other items when supplied by the 
printer shall remain his exclusive 
property. 

ALTERATIONS OR CHANGES— Pro- 
posals are only for work according to 
the original specifications. Additional 
work done or time consumed by reason 
of author's alterations of copy or 
proofs, changes made in work or ma- 
terials, holding of presses and other 
delays caused by customer will be 
charged for at current rates, 





Printing and Lithographic Trade Customs 


All work shall be subject to the following Trade Customs adopted by the members 
of the Letterpress and Lithographic Divisions of the 


GRAPHIC ARTS ASSOCIATION OF MICHIGAN 


PROOFS—A_ proof sheet or o proof 
such as a silver print shall be submit- 
ted with original copy, when requested 
in original specifications. Corrections, 
if any, to be made thereon and to be 
returned marked “O.K.” or “O.K. with 
corrections” and signed with name or 
initials of person duly authorized to 
pass on same. If additional proofs are 
requested they shall be furnished at 
extra charge. Printer is not respon- 
sible for errors if work is printed as 
per customer's O.K. 

PRESS PROOFS—An_ extra charge 
will be made for press proofs, unless 
provided for in original specifications. 
Presses standing waiting O. K. of cus- 
tomer will be charged at current rates 
for the time so consumed. ~ 

COLOR WORK—Because of the dif- 
ference in equipment and conditions 
between the color proofing and the 
pressroom operations, a reasonable 
variation in color between color proofs 
and the completed job shall constitute 
an acceptable delivery. 

QUANTITY DELIVERED—As it is 
practically impossible to produce exact 
quantities, it is agreed that a margin 
of ten per cent be allowed for over 
or short count, same to be charged 
for or deducted at the per thousand 
production price. On large orders re- 
quiring paper consumption in carload 
lots a margin of five per cent over and 
under shall constitute an acceptable 
delivery. 

DELIVERY Unless otherwise speci- 
fied the price quoted is for a single 
shipment, F.0.B. customer's local place 
of business. All proposals are based 
on continuous and uninterrupted de- 
livery of complete order. 

DELAYS IN) DELIVERY—AII con- 
tracts are made contingent upon wars, 
strikes, fires, floods, accidents, or other 
contingencies beyond printer's control, 
STANDING MATTER—Type_ forms 
and plates will be held only thirty days 
after completion of the order, except 


These trade customs (with minor changes from time to time) have been in general use in 
the printing and lithographic industry throughout the United States of America for 


more than fifty years. 


by special agreement and charge 
therefor. Lithographic plates will not 
be held after completion of order. 
Negatives and positives will be held 
one year. Printer will not be liable 
for loss of or damage to any stored 
material, 

CUSTOMER’S PROPERTY—The 
printer shall charge the customer for 
handling or storing customer’s stock 
or customer's printed matter held more 
than thirty days. All customer’s prop- 
erty that is stored with a printer is at 
the customer's risk, and the printer is 
not liable for any loss or damage there- 
to caused by fire, water, leakage, theft, 
negligence, insects, rodents, or any 
cause beyond the printer’s control. 
PAPER STOCK—Paper stock — fur- 
nished by the customer shall be prop- 
erly packed, free from dirt, grit, torn 
sheets, bad splices, etc., and of proper 
quality for printing requirements. Ad. 
ditional cost due to delays or impaired 
production on aceount of improper 
packing or quality shall be charged to 
the customer. A charge will be made 
for receiving, handling and opening all 
paper furnished by the customer. 
POSTAGE, POSTAL CARDS AND 
STAMPED ENVELOPES—Cash shall 
be paid in advance for postage. Since 
the purchase of postal cards and 
stamped envelopes involves a cash ex- 
penditure, customers must furnish 
these with their order. If they are not 
so furnished, an extra charge of ten per 
cent of their cost will be made to cover 
additional services in securing them. 
TERMS—Net cash thirty (30) days. 
All claims must be made within five 
days of receipt of goods. 
INTERPRETATION—Claims, de. 
mands, disputes, differences or con- 
troversies and misunderstanding aris- 
ing under, out of, or in connection 
with, or in relation to any agreement 
entered into between printer and cus- 
tomer shall be submitted to and be 
determined by arbitration. 
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inch wide, are fastened side by side 
on the glass plate. The small roller 
(the kind frequently used by pho- 
tographers will work very well) is 
rolled up on another. slab or plate 
until it is uniformly covered with 
the mineral oil. It is then rolled over 
the two strips of paper. The time 
required for the oil to disappear into 
each strip is noted. This gives the 
relationship which exists between 
the standard and the sample of the 
stock which is being tested. A stop- 
watch may or may not be used in 
making the test. Timing in seconds 
is helpful in gauging the difference 
between the two strips, but the 
author warns that standards of pen- 
etrating time cannot be set up and 
used for future testing. He states 
that the penetrating time changes 
with the weather conditions and that 
papers change “inconstantly.” It is 
therefore necessary to make the com- 
parison against the standard strip 
each time the test is made. 

Through the use of this test, the 
British writer claims to be able to 
make additions to the ink or take 
other measures which will prevent 
chalking, sticking, and offset. His 
admonition is, “Try this for a few 
months and you will find it quite 
practical to forecast pretty accu- 
rately pitfalls to be avoided, and to 
be able to recognize a paper .unsuit- 
able for the job before time and ma- 
terial have been wasted on the 
machine (press).” 


Few Read Small Type on Labels 

Some recent tests conducted among 
supermarket shoppers reveal read- 
ing habits of interest to the printer. 
Ninety-four per cent of the shoppers 
read the brand name regardless of 
the size. As to the rest of the label, 
54 per cent read everything in 12- 
point type or larger; 22 per cent read 
everything in 8-point type; only a 
few read into 4-point type and no 
one reads anything smaller. Of the 
22 per cent who read the 8-point 
type, the majority were seeking a 
specific piece of information, such as 
ingredients, time required to prepare, 
etc. Keeping the results of this sur- 
vey in mind should be helpful when 
you are called upon to help some 
customer design a label. 


Dull Inks on Coated Paper 

Dull inks for use on dull-coated 
paper may sometimes be used to ob- 
tain a pleasing effect. These inks dry 
rapidly on coated stock, which is not 
too tight and has good absorption of 
ink. In fact, dull halftone ink works 
on bristol, and other stocks which 
are not too tight, and on which a 
mat finish is preferred to glossy. 
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QUESTIONS AND ANSWERS 


Charles F. King will answer questions on offset. Write him in care of The Inland Printer 


This Image Walked Off 

I am enclosing samples from a press 
run on which we are experiencing con- 
siderable difficulty. The samples sub- 
mitted are on an 80-lb. Warren offset 
enamel coated two sides, and are being 
run on a Webendorfer Big Chief 22x 
29-inch offset press. These samples are 
from a job which we run monthly and 
have experienced no particular diffi- 
culty in the past. However, as you can 
see from the samples which I have 
numbered 1, 2, and “last sheet,” we are 
experiencing difficulty with the image 
walking off. We have checked with our 
platemaker and are assured by him 
that the same processes and methods 
were used on this plate as has been 
used in the past. We have previously 
experienced images walking off but 
never before as quickly as has happened 
on this job. 

Sheet No. 1 shows the job as it had 
been running and sheet No. 2 shows the 
very next impression from sheet No. 1. 
The last sheet was perhaps a hundred 
impressions from sheet No. 2. 

Your opinion of these difficulties will 
be sincerely appreciated. 

I am certainly glad you asked only 
for an opinion, for I am afraid that 
is all I will be able to give. 

Apparently, this is a work-and- 
turn job, and if the sheets you sent 
along tell a true story, you apparent- 
ly had no trouble with the plates the 
first time the sheets went through 
the press. In fact, I think the first 
side of the sheets represents a very 
excellent job of black-and-white, 
line-and-halftone work, but what 
happened on the back up is hard to 
figure out since you say that sheets 
No. 1 and 2, are successive sheets. 

In the first place, sheet No. 2 has a 
definite “double from front to back,” 
whereas sheet No. 1, is as sharp as 
the reverse side. Sheet No. 2, also 
does not have a solid impression of 
ink anywhere, and were it not for 
the double would appear to be very 
gray. The double was unquestionably 
caused by the plate cylinder being 
moved forward (I believe) one half 
a row of dots. Whether this shift was 
made intentionally or not, I have no 
way of knowing. However, the “last 
sheet” is printed with the cylinder in 
the new position it assumed when 
sample No. 2 was printed and does 


not correspond to the position of the 
print on sample No. 1. In other words, 
one of the double impressions on 
sheet No. 2 corresponds exactly to 
the position of the plate or plate cyl- 
inder when sheet No. 1 was printed, 
while the other impression of the 
double corresponds to the position 
from which the last sheet was printed. 

It would be my opinion that the 
press was shut down while the cyl- 
inder was shifted or other adjust- 
ments made. Perhaps the plate was 
carelessly gummed up while these 
adjustments were made, and gum 
was permitted to dry over the ink 
The image was thus temporarily 
blinded by this gum, but could have 
been revived had proper measures 
been taken. I am positive that some 
change took place on the press be- 
tween sheets 1 and 2. During this 
interval, the plate was spoiled. I 
would not blame the platemaker for 
what happened. It must have been 
the press or the pressman. 


Lighting Offset Pressrooms 

We are greatly in need of the lighting 
information as discussed in your recent 
article (page 55, January, 1953). Will 
you please tell us how we can get the 
information contained in P. E. Tobias’ 
paper to the Technical Association of 
the Graphic Arts? Or can you tell us 
how to get in touch with “one of the 
lithographic supply firms (that) is now 
fabricating such a fixture according to 
Mr. Tobias’ design.” And we will give 
you all the thanks we can muster and 
all the credit for whatever we find out. 

It is my understanding that Phillips 
& Jacobs, 622 Race St., Philadelphia 
6, Penn., have made arrangements 
with Mr. Tobias to produce lighting 
units such as he described in his 
paper. However, if you would prefer 
to make up a unit, I suggest that you 
write Dr. Paul Hartsuch, 334 South 
Kensington Avenue, La Grange, IIli- 
nois. Dr. Hartsuch is the secretary 
and treasurer of Technical Associa- 
tion of the Graphic Arts, and may 
be able to supply you with a copy 
of the proceedings of the 1951 meet- 
ing of the association in which Mr. 
Tobias’ paper was published. 

If you are unable to purchase a 
copy of the proceedings, I suggest 
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that you write to Mr. Tobias, care of 
Edward Stern & Company, 6th and 
Cherry, Philadelphia. At one time 
he had some reprints of the paper 
available, but I do not know whether 
his supply has been exhausted or not. 

The above is only one of a number 
of requests which I have received 
concerning further information about 
these lights. The TAGA publication 
gives complete information and tech- 
nical data both as to the construction 
and the character of the light 

Incidentally, each member of the 
TAGA is furnished with a complete 
transcript of all the papers read at 
the annual meetings. The next meet- 
ing is April 26, 27, and 28, at the 
Wardman Park Hotel in Washington, 
D. C. Even though a member can 
not attend, he will receive a copy of 
the published reports 


Interested in Dry Offset 

We are interested in learning more 
about dry offset. Is this process adapt- 
able to the standard offset press with- 
out major retooling? 

There is hardly such a thing as a 
standard offset press, and one of the 
non-standard features is the under- 
cut of the plate cylinder. This varies 
from, I believe, as low as 0.010 to at 
least as deep as 0.029. In order to 
use plates thick enough to permit 
etching to a depth of 0.012 inches, 
the undercut should be in the neigh- 
borhood of 0.025 inches. One press 
manufacturer is now making small 
presses with sufficient undercut to 
permit the use of high etch dry off- 
set plates. Although this press is 
especially designed for use as a dry 
offset press, it can also be used for 
offset lithography. In addition to the 
deeper undercut, the water fountain 
can be completely removed, and dy- 
namically balanced rollers are rec- 
ommended to keep the dead metal 
from printing 


Four-Color Process Food Labels 

We are interested in obtaining names 
of a few lithographers who specialize in 
lithographing four-color process food 
labels with varnish overcoating. These 
printers should be located preferably 
outside of the New York metropolitan 
area in New York State, New Jersey, 
Pennsylvania, South or Southwest. If 
you can help us it would be appreciated 

Since I am so closely associated 
with the label industry, and have so 
many friends in it, I do not feel in 
a position to recommend any one 
over another. Therefore, I suggest 
that you write to Oscar Whitehouse, 
Executive Director, National Label 
Manufacturers Association, 1700 I 
Street, N. W., Washington, D. C. He 
will be in a position to furnish you 
with lists of label printers 
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| I DOUBT we're presumptuous to think of eriti- 


cizing the mighty industrial empire of United States 
Steel Corporation. Especially since it’s an official pub- 
lication. But the fact remains that its earnings report 
folder is stuffy, old-fashioned, and completely lacking 
in impact and a suitable impression of wealth and power. 
The figures on the inside of the folder state—-and we 
believe them—that the firm sold over half a billion dol- 
lars worth of products and services in three months of 
1952—during a time when it was crippled by strikes. 

About the only virtue that can be credited to the 
physical presentation of the report is conservatism. The 
type face, composition, size and paper stock show un- 
imaginative conservatism. Money’s mighty handy, even 
in these days of debased dollars, and the officers and 
stockholders who control all that stock, steel, and stabil- 
ity probably want to hang on to it. And who can blame 
them? But, perhaps, if they relaxed just a tiny bit... 
if they would acquire just a touch of humanity and the 
psychology of the common man-—-maybe they would 
have less labor trouble, and in the long run be more 
secure and profitable. 

The nation has come a long way since the days when 
a magnate could say “The public be damned.” The 
American people are conservative-—they want to keep 
their jobs and their homes and their country intact. 
But they don’t want to stifle progress. Today conserva- 
tism doesn’t mean doing things like grandpa did them. 
United States Steel Corporation may have modern blast 
furnaces, but its printing, as shown by this example, 
is at least 30 years behind the times. 

In our revision, no attempt was made to achieve a 
smashing. modernistic effect. We were striving for 
something that was better. yet still reflected conserva- 
tism that wouldn't alarm the stockholders. 

Our first step was to change the dimensions to get a 
more pleasing rectangle. The fact that the old report 
fit nicely into a standard business envelope, thus saving 
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a few dollars, is sheer poppycock for a firm like USS. 
For the new shape, a handsome catalog-size envelope 
could be chosen for mailing, lending an impressiveness 
per se that would be worth the extra cost. Quarterly 
Next we chose a modern sans serif, Bernhard Gothic : 
Medium, to indicate that we are representing a company Earnings Report 
that needs no frills or furbelows to call attention to as of 
itself. Stability, conservatism and power are shown 
by the moderate impact of the capital letters. June 30, 1952 
Our next step was to change the order of the wording. 
Thinking about the dominant interests of the stock- 
holders, we decided to display the words that have the 
most emotional content. What are stockholders think- 
ing about? Earnings mean dividends, and so the word 
earnings is the first word that hits the eye. And yet the 
line is fairly conservative, considering its relative im- 


For Information of Stockholders 


portance to everyone concerned, 

The Caslon italic lines at the right give a little life 
and zest to the cover design, and yet are conservative and 
handsome. Centered on themselves, they are logically 
placed when the sense of the caption is considered. 








The Caslon caps, small caps, and old style figures for 71 BROADWAY 
the address line give a touch of inconspicious ele- — NEW YORK 6. N. Y. 


gance lacking in the exaggerated Jetterspacing of 
the corresponding lines of the original, 

The emblem printed in colors relieves the chro 
matic monotone and also adds just a touch of mod- 
ernism., since color is the dominating character- 


istic of modern printing. EAR 
Although we can not show it, the restyling of IN 
Gs R Quary, 





the report folder would include changes on the 
inside pages. The altered dimensions would 


reduce the length of the hard-to-read 34-pica EPOpr 


lines of the text. 








Most of the changes suggested are obvious J “Sof 
improvements. But would any corporate of- “n¢ 20,7 
ficer of United States Steel Corporation Fc I< 9S > 


dare buy it? We doubt it! 
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BY WARD K. SCHORI 


Use Ligatures for 
Better Quality Work 


Q.—I now believe the f ligatures are 
useful in good composition work, but 
am not sure I understand why 

A.-Newspaper type faces are not de- 
signed for their beauty, but for their 
printing quality under newspaper con- 
ditions, sturdiness, readability, and ease 
Because newspaper 
straight matter (and ad) machines are 


of composition 


often set up so that the special charac- 
ters, such as fractions, advertising fig- 
ures, etc., run in the ligature channels, 
probably the bulk of this type is set 
without ligatures. Most newspaper read- 
ers today are quite accustomed to seeing 
the f and i printed as separate letters. 
Operators trained in newspaper plants 
will use the separate letters even when 
ligatures are available 

This seems like a deplorable con- 
dition to one who is trained to the nice- 
ties of composition, but no doubt we 
As for 
advice, we'd recommend that an ambi- 
tious or beginning operator learn to use 
these ligatures. It will lift his work out 


will become accustomed to it 


of the realm of the “ordinary.” When 
they are not available, he can always 
go back to the separate letters. Indeed, 


separate letters are preferred in some 
fonts, as in the Spartans, where the 
ligatured letters look peculiar. 

The reason why the f ligatures are 
preferred in good composition is that on 
many of the finer fonts the normal shape 
of the f shows quite a flat, long curve at 
the top of the letter. To avoid excessive 
white space, the following letter must 
nestle under that top portion. 

In hand composition, this is accom- 
plished by a kern, or overhanging pro- 
jection. In the newspaper-style fonts 
mentioned above, the letter is distorted 
by making a short, tight curl to the 
upper part of the letter, so that it works 
fairly well with other letters 

With full-kerning hand type, the kern 
will hit against the top of a following i 
or |, and when locked up tight, the kern 
will be broken off. To overcome this 
difficulty, the two letters are made as 
one. In the case of the f and i, the finial 
on the f does double duty as the dot 
(tittle is the word, says Bump) on the i. 

A kern is impossible on machine 
composition because of the nature of 
the process. Therefore, either a speci- 
ally designed letter is necessary or liga- 
tures must be used. On fonts used for 
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advertising composition, book work, etc., 
the Intertype and Linotype companies 
make complete sets of additional liga- 
tured matrices so that the fine, full- 
kerning form of the f may be used with 
any combination of letter without show- 
ing that awkward white space. The 
most used of these special combinations 
are ft, fo, fe, fa, ffe, f., and so forth. On 
these fonts, special ligatured mats are 
made for capital letters, such as WA, 
Wa, Wo, so that when type is composed, 
consistently using these matrices, the re- 
sult gives the beautiful effect of quality 
hand composition. 

If your aim is to bang out a maximum 
quantity of type that will be read to- 
morrow and forgotten the next day, you 
might as well forget about ligatures. If 
you want to do better-than-average 
work, it’s best to use them. If you want 
to join the ranks of typographers, use 
the complete range of ligatured matrices. 

Paradoxically, the use of ligatures that 
run in the regular channels will actu- 
ally speed up composition, since the 
operator gets two or three letters by 
hitting one key 





QUESTIONS WILL ALSO BE ANSWERED BY MAIL IF ACCOMPANIED BY A STAMPED 
ENVELOPE. ANSWERS WILL BE KEPT CONFIDENTIAL UPON REQUEST. 


Lining Up Type and Rules 

When setting forms which comprise 
vertical rules with type running hori- 
zontally across them and _ registering 
with the columns, the following is a 
good method: 

First set the rules and take a rough 
proof. Cut the proof to the measure of 
the type and lay it on the bottom of the 
setting stick. The type can then be 
placed on it and the spacing arranged 
by direct visual inspection. This will 
save all the time usually spent in fold- 
ing the copy and checking the spacing 
by laying the folded copy over the 
typeface. 

German Printers Convert to Roman 

The start of the new year was once 
more the occasion for the changing of 
a number of German newspapers and 
periodicals from the use of the old Ger- 
man (Fraktur) style of type to the ro- 
man. The trend toward the plainer 
roman is rising. Even many of the 
smaller, country printshops are adopt- 
ing the roman, since it is now being 
taught in the schools 
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Cellophane Printing Surface 

Cellophane can be used to put a per- 
fect printing surface on any kind of 
type or tint block large enough to take 
it! We first tried it successfully when 
we wanted to make some battered wood 
type show up better. The surface was 
sanded down until it was smooth and 
the type was built up to type-high. 
Then it was discovered that the sanding 
had opened up the pores of the wood 
so that it printed with a rough, mottled 
appearance 

Laying pieces of the double-coated 
scotch tape evenly over the letter face, 
a piece of cellophane was next applied 
and rubbed down smooth. This was 
carefully trimmed until the edge was 
exactly flush with the edge of the letter 
face. It printed beautifully! 

We later tried this same method in 
making some small tint blocks and 
again it proved successful. Of course, it 
wouldn’t work with any small type or 
screened block. It might be a good idea 
if it were applied to a linoleum block 
before the pattern was cut. Large ster- 
eotype-cast letters or figures such as 
made from cut-and-copy service mat- 
rices would print much better on any 
job printing if cellophane-surfaced. A 
printer with a good saw and a supply 
of hard, smooth wood could make an 
endless variety of tint blocks.—B.V.R. 


Regular Oiling Is Important 

The question as to whom should go 
the responsibility of oiling machinery 
in a printing plant can be argued. 
There is no question that it should be 
done regularly and according to a 
schedule. 

According to one superintendent, in 
the composing room a maintenance man 
should be entrusted and made respon- 
sible for the oiling. A regular schedule 
for checking adjustments and for keep- 
ing all casting machines clean was the 
key to successfully operating slug-cast- 
ing and Monotype machines. In _ his 
opinion, parts catalogs, oiling charts 
and instruction literature should always 
be available and referred to often. 


Type for Reproduction 

New type, such as correction lines or 
price changes, doesn’t always match old 
type that’s had some previous wear. If 
you're rerunning a job with corrections 
or changes, sometimes the difference is 
quite noticeable. 

When the job is to be done by litho- 
offset, there’s a way to get around it. 
Lock up the new type by itself instead 
of inserting it into the old form. Then, 
by varying the impression, pull a proof 
that closely matches the print from the 
old type. It’s an easy matter to make a 
paste-up with the proofs from both old 
and new type matter. The paste-up 
page then has type that is as even in 
tone as possible and is ready for the 
camera. 

One printer, using this method, turn- 
ed out a job that was satisfactory to the 
customer and saved a good deal of re- 
setting, thus turning a potential loss 
into a good profit. 





Technique of 
Angle Cutting 


Fourth of a Series 
By Samuel C. Garsten 
Instructor at the Murrell Dobbins 
Vocational-Technical School 
Philadelphia, Penna. 
Angles With Type Mortises 

When the simple angles have been 
mastered, the next step may well be 
considered as a continuation of what 
has gone before. Layout men often 
designate on their layouts lines of type 
which are very close to the angle. It is 
the duty of the compositor to follow the 
layout and reproduce faithfully what 
the layout man desires. Figure 9 shows 
lines of type where the wood should 
have been. The procedure for removing 
portions of the wood for the purpose of 
inserting type can be accomplished in 
two ways: 

1. Mortise Method—From the layout 
we can determine how far up the type 
line should be placed. In this case we 
have a 12-pt. line of type. To allow for 
some movement, it is advisable to mor- 
tise to a depth of 18 points (See Figure 
10). If the saw is equipped with a gauge 
to set the height of the blade, and it is 
dependable, it is to the advantage of the 
operator to make use of this gauge. Or, 
in this case the height of the blade can 
be adjusted by using an 18-pt. quad. 
With a pica gauge, note that the meas- 
ure from the left (the angle point) to 
the 10-pt. typographical dot is exactly 
11 picas. Set the gauge to a measure of 
11 picas, place the block on the saw 
with the point away from the blade and 
proceed to cut the block. Since this 
makes a cut 18 points deep and the saw 
blade’s thickness in width, it is evident 
that the remainder of the block is cut 
by continually advancing the point 
gauge until the remaining 14 picas has 
been cut through. With a file, any rough 
spots may be easily smoothed down. 
The type which is set within the mor- 
tise is 14 picas, but it is held in 3 picas 
on the end, thereby making the type it- 
self 11 picas wide. 

2. Butted-Angle Method—while the 
mortise method is a tedious one, it may 
be stated that in short measures it has 
merit. But the quickest method is 
shown in Figure 9. It is more maneu- 





Figure 10. Set height of saw blade. To mor- 
tise, move gauge six points after each cut 


verable and has greater latitude if 
changes are to be made quickly. Since 
the width of the original block A is 
25 picas, it is easy to comprehend that 
C and D are composed of two blocks; C 
is 11 picas wide and D is 14 picas wide. 
If the butted-angle method is used, 
however, it is always recommended 
that the compositor cut an extra block 
making a total of five blocks instead of 
four as used for Figure 5. Here, again, 
as in the making of angle block B, the 
point should be removed (see block D, 
Figure 9). The angle block is cut to a 
width of 14 picas. 


Oklahoman Receives Patent on 
‘Mat Seater’ for TTS Linotype 

Recently granted a patent, Fred Sloan, 
Clinton, Okla., is now home-manufac- 
turing his Mat Seater device to prevent 
spilling of assembled lines on Teletype- 
setter-operated machines. 

“It is a flexible cable which is acti- 
vated by a cam,” Mr. Sloan explained, 
“which releases a brake on the Lino- 
type.” He is a machinist on the Clinton 
News. He began working on the Mat 
Seater seven year ago. About 50 of the 
machines are now being used in seven 
states and Hawaii. 


What Causes Type to Wear? 

Under the force of impression, the 
paper is compressed and the type in- 
dents the paper with consequent wear 
on the edges of the type. The wear is a 
grinding off of the edge of the individual 
type character. The grinding is done by 
fine particles of grit always present in 
paper and ink, and in the atmosphere. 

This grinding will round off the edges 
of type on platen, cylinder, and rotary 
presses alike. When a vacuum sheet 
cleaner is used on a cylinder press, the 
amount of dirt collected is surprising. 
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\e The layout man often 











indicates on his layouts lines of type which 
Figure 9 
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BY EUGENE ST. JOHN 


Printing on Cast-Coated Paper 

Would it be possible for you to send 
me information about printing on cast- 
coated stock, and addresses of printers 
of postcards in colors? 

Cast-coated stock is best printed 
with a good make-ready and mini- 
mum squeeze. An ink, suited in 
body to take on this stock, works 
best, and the leading ink makers 
supply it. 

We are sending names of firms 
specializing in color postcards. 


Grain Direction of Paper? 

It is of interest to both the pressroom 
and the bindery to know the grain di- 
rection of paper. We have had argu- 
ments in our plant as to which is the 
best and quickest way to find the grain 
direction. Is there one way which is 
preferred? 

You be the judge. The paper cut- 
ting machine operator in a large 
commercial printing plant requires 
an intimate knowledge of paper since 
the pressroom and the bindery look 
to him for cutting to their best ad- 
vantage. He is the first to work on 
the paper, if it is to be cut, and he 


Eugene St. John, 50 Years a Writer for The Inland Printer, 


Eugene St. John, for 50 years a 
regular contributor to THe INLAND 
Printer, died at the Lakeside Hospi- 
tal in Cleveland, 
Ohio on March 2 
Recognized as an 
expert in the 
field of printing, 
he had held many 
important posi- 
tions, and it was 
often said that 
there was no 
question relating 





to presses or 
presswork that 
he could not an- 
swer correctly 
Born in Hagerstown, Md., in 1876, 
Mr. St. John learned his trade in 
moving to 
He worked 


rotary 


Eugene St. John 


“Answer Man" for 


The Pressroom 


eastern shops before 
Cleveland 35 years ago 
on platen, cylinder, and 
presses in the Crowell-Collier plant, 


Springfield, O 
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looks for the grain direction in the 
mark placed on the container in the 


shipping room of the paper mill. 
Thus, on a 25x38 sheet, the grain 
direction is the 38-inch way; on a 
17x22 sheet, the grain direction is 
the 22-inch way, and so on. The 
longer dimension is preferably 
worked parallel to the journal of the 
cylinder of the flat-bed cylinder 
press. If, perchance, the grain is in 
the other direction, the container 
would be marked 38x25. 

In watermarked papers, such as 
writings, the watermark is placed 
across the grain by the dandy roll. 

Workers who can not easily locate 
the grain direction as above, have a 
choice of three tests: (1) Wet a sheet 
and it will curl with the grain; (2) 
Fold or score a sheet, and the score 
or fold will be smoother with the 
grain than across it. (Some materials 
can be cleanly scored only with the 
grain); (3) Tear the sheet and the 
rougher edges will be across the 
grain. Test number three is the same 
in substance as test number two. It’s 
easy to discover grain direction, and 
may save press and bindery grief. 


He later sold equipment and sup- 
plies to printers and photoengravers, 
and had ample opportunity to study 
all such products in the factories. He 
worked at the Miller Printing Ma- 
chinery plant in Pittsburgh when the 
Miller feeder was at its zenith, and it 
was during this time that the first 
Miller cylinder presses were being 
developed. He demonstrated Miller 
products at the Boston Printing Ex- 
position in 1933. 

He was employed as a pressroom 
superintendent in various plants and 
for four years was business manager 
of the Cleveland Printing 
men’s Union. Besides an amazing 
memory and wide experience and 


Press- 


acquaintance, he had unusual files 
of information and correspondence 
concerning printing. At one time he 
was able to settle a lawsuit which 
hinged on the date when aniline 
called flexographic) 
was first practiced in this country. 


(now printing 





QUESTIONS WILL ALSO BE ANSWERED BY MAIL IF ACCOMPANIED BY A STAMPED 
ENVELOPE. ANSWERS WILL BE KEPT CONFIDENTIAL UPON REQUEST. 


Simulating Gold in Printing 

We are among your subscribers here 
in the Philippines and are pleased to 
say that THe INLAND PRINTER is a great 
help to our printers. We have devoted 
ourselves to the printing business for a 
long time, yet we still don’t have the 
know-how of printing with gold ink. 
We have tried all kinds of gold powder 
but got poor results. Brilliance of luster 
is what we want. 

We are inclosing one proof of ours 
on Cl1S label paper together with one 
U. S.-made “Angel Face” sample on 
boxboard. 

We shall deem it a great favor if you 
can tell us what you do in the States 
to obtain such a brilliantly lustrous job 
as “Angel Face.” 

At the same time, we are interested 
in knowing the following: (1) What 
kind of gold powder should be used; 
(2) What kind of varnish should be 
used as mixture; (3) How to mix them 
and their percentages; (4) Are there 
any other materials required? (5) How 
to print it. 

The “Angel Face” gold decoration 
of a toilet article container is not 
printed in gold ink nor can it be 
matched in this or any other way 
by printing. It is a good sample of 


Died in Cleveland March 2 


He established that it was first done 
by the Thomas M. Royal Co., in 
Philadelphia as early as 1929. 

His first article was printed in THE 
INLAND PRINTER in 1903. He contin- 
ued to contribute from time to time, 
and in 1922 the magazine printed a 
series of feature articles by him. By 
1924 he was conducting the ‘“Press- 
room Problems” department, which 
he continued until his death. Letters 
of inquiry throughout the years have 
poured into the offices of THe INLAND 
PRINTER addressed to Mr. St. John. 

The “Pressroom” department, made 
up largely of questions submitted by 
readers and answers written by Mr. 
St. John, has been one of the popu- 
lar features of the magazine for 
many years. Since he kept a supply 
of manuscript on hand well in ad- 
vance of current needs, the depart- 
ment will be carried under his name 
A new editor for 
“Pressroom” will be named soon. 


for several months 
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The only time you see the back of your head 


Wuy Do you Care whether your hat 
looks well from the back? You’ll 
rarely see it. 

Why do you care whether your 
business letters look their best? You 
won’t receive them. 

The answer to both questions is 
the same. You choose a letterhead 


paper as you choose a hat—to make 


HOWARD PAPER MILLS, INC. 


the right impression on other people. 

Howarp Bonp makes that right 
impression. Its whiteness, its crisp 
crackle, its firm feel, all proclaim its 
quality and the good taste of the 
thousands of firms who use it for 
business letterheads. 

Like the back of your own head, 
you seldom study your own letter- 


head. But remember—you’re after 
the good opinion of those who do. 

And speaking of hats, put this un- 
der yours: your printer or paper 
merchant will be pleased to show 
you samples of Howarp Bono. 

7 v y 

PRINTERS! This message appears in adver- 
tising magazines read by your customers 


¢ HOWARD PAPER COMPANY DIVISION, URBANA, OHIO 


Howard, bond 


Companion Lines: 


Howard Ledger © Howard Mimeograph 


“The Nation’s 


Business Paper”’ 


Howard Writing © Howard Posting Ledger 
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Howard Paper Mills, Inc. / MAXWELL PAPER N DIVISION Franklin, Ohio 


We'd be pleased to send you samples of our seven finishes and two tints 
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gold roll-leaf stamping which, with 
a die, may be executed on a special 
upright roll-leaf machine or on the 
upright bookbinders’ embossing 
presses. It may also be done on reg- 
ular platen printing presses fitted 
with the roll-leaf attachment. The 
work may also be done on platen 
presses by printing an impression in 
gold leaf size, placing gold leaf on 
this print and after slipping a mov- 
able frisket on the grippers, bump- 
ing the leaf firmly on the size with 
the second impression without ink. 

Your print in gold ink on C1S 
label is not up to par. We are send- 
ing you the names of American ink 
makers who have developed gold 
powders and varnishes to be mixed 
before use. They will also furnish 
detailed instructions on how to mix 
these materials and how to print 
with the mixture. When writing to 
them, send a sample of the paper to 


be used. 


Gloss Inks and Production 

Is there any reason why gloss inks 
should slow production? 

It is necessary to make ready with 
regular halftone ink. Gloss ink will 
dry on the press during a lengthy 
make-ready and this makes a press 
washup necessary with consequent 
loss of time. This is true when any 
fast-drying ink must be used. 

After the run in gloss ink is 
started, a normal supply of ink is 
carried. With ordinary care, produc- 
tion should be the same as with reg- 
ular halftone inks. The gloss ink 
must be suited to the paper used; 
this condition is important because 
danger of picking increases with the 
advance in press speed. So, if the 
paper lacks the necessary resistance 
to pick by gloss ink, production may 
be slowed by running the press 
slower. This is not the fault of the 


ink, but is caused by a wrong choice 
of paper, or unsuitable ink. 

As when running varnish on the 
press, the correct supply of ink when 
using gloss ink is important because 
too little gloss ink can cause picking. 


Small, Fast Card Press 

From time to time, I’ve heard of 
small fast card presses. Can you give 
me any information on them? A press 
that would handle cut cards is what I’m 
especially interested in; I suppose a 
rotary type would be more practical. 

The small presses which were for- 
merly used to print cut cards up to 
postcard size disappeared from the 
market with the arrival of the first 
successful self-fed platen presses. On 
cut cards, the modern platen press 
will average better production than 
the old card press, and by combina- 
tion or group forms it is possible to 
obtain a sizeable output, indeed. 

As far as we know, just one multi- 
color rotary card press is on the 
market at present. 


Gloss Inks Affect Register ? 

Can gloss inks be made that will not 
distort the sheet and affect register? 

Gloss inks should not affect regis- 
ter any more than inks of less vis- 
cosity. We assume that the grippers 
are correctly adjusted for register, 
that the correct film of gloss inks is 
carried, and that the ink is not al- 
lowed to begin to dry on the press. 
Too little gloss ink may have a tend- 
ency to distort the sheet. 


Brass Wire Brush on Halftones 2? 

Should a brass wire brush be used 
to clean halftones? 

It is safer not to use any brush, 
much less a brass wire one to clean 
halftones. Clean soft rags and a good 
detergent are preferable. A wire 
brush may injure the very fine dot 
structure of a halftone plate. 
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Thailand (formerly Siam) has had a legal lottery for several centuries, and its State Lottery 
Department supervises the drawings which are run off daily, plus additional lotteries on special 
holidays. To print the huge quantities of tickets, averaging seven million dollars a month, the 
government has recently installed its second American-built specialty press, shown above. Set up 
to print 22,500 tickets an hour, the press was manufactured by the New Era Co., Paterson, N.J. 


Invents New Rotary Press 
For High-Speed Printing 


On its way to market is a new rotary 
press designed for high-speed printing 
of up to 6xi2-inch sheets, folders, 
pamphlets, envelopes, index cards and 
cardboard. The press was invented by 
Albert Chew of Hobson Miller Paper 





Working model of new Hobson Miller Press 


Co., Inc., New York City, and produced 
by its subsidiary, Hobson Miller Ma- 
chinery, Inc. Maximum hourly speeds 
of the working model, according to 
Hobson F. Miller, head of both com- 
panies, are 10,000 to 12,000 on sheets, 
pamphlets and folders; 15,000 to 17,000 
on index stock; 20,000 to 25,000 on en- 
velopes. Maximum envelope speed, Mr 
Miller claims, is faster than any speeds 
which have been achieved by other 
presses handling envelopes. 

The press is six feet long, three feet 
wide, four and a half feet high. It feeds, 
prints and delivers in one operation 
The working model, as shown at Hob- 
son Miller headquarters, is printing 
rubber type, but can be adapted for 
using curved electros. According to 
Mr. Miller, it is the only press where 
the imposition cylinder is part of the 
feeding mechanism. At the base of the 
hopper feed are rotary disks with open- 
ings adjustable to varying weights of 
stock. The disks rotate parallel and in 
the opposite direction to the stock, and 
carry it under the imposition cylinder, 
which has slotted slugs that pick up 
envelopes or other stock and hold them 
firmly. The imposition cylinder has 
three pick-up stations which deliver 
three finished pieces per revolution. No 
mechanism for delivering stock to the 
press is necessary. The press is designed 
for versatility, flexibility, easy and fast 
makeready. 

Mr. Miller believes the press can be 
produced to sell for under $5,000. When 
this was written he had not decided 
whether units for the trade would be 
made by Hobson Miller Machinery or 
by some other printing equipment 
manufacturer 
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IN EQUIPMENT AND SUPPLIES 





English Linotype Company Makes 
Matrices for Gill's Pilgrim 

Pilgrim, a type face created by the 
late Eric Gill, English type designer, has 
been introduced to British printers by 
the English Linotype organization. The 
face will be made available to the 
American trade if sufficient interest in it 
according to Jackson Burke, 
director of typographic development for 
the Mergenthaler Linotype Company 
29 Ryerson St., Brooklyn 5, N.Y 

Originally cast for Gill in the 14-point 
size only by the Caslon Foundry, the 


develops, 


type was made specially for use in a 
book for the Limited Editions Club of 
New York. Gill also used it in a few 
privately printed items. Otherwise, it 
was practically unknown until its re- 
cent revival in a more useful series 
range 

The English Linotype 
made matrices for 10-, 12- and 14-point 
and is now preparing the 8-, 9- and 11- 


company has 


point. Pilgrim is said to have even color 
in mass, with no peculiar or self-asser- 
tive letters. The thick and thin strokes 
are not strongly contrasted and serifs 
are bracketed, with rounded ends to the 
terminals. It is duplexed with its italic, 
in effect an oblique or sloping roman 

Advance specimens of Pilgrim have 
been flown over and will be shown to 
interested American printers and will 
be available if enough interest is shown 


Develop Paper Coating Casein 

A new foam-free casein has been de- 
veloped by the Borden Company’s 
chemical division and is now being 
manufactured at the Bainbridge, N. Y.., 
plant. Said to permit finer printing by 
lithography, the new material is added 
to the usual casein-clay paper coating 


Kidder Gravure Press Given 
Successful Trial Run at Factory 

A new heavy duty multi-color gra- 
vure printing press, manufactured by 
the Kidder Press Co., Dover, N. H., has 
just completed successful trial runs. It 
is said to print web stock at 1,000 feet 
per minute without being bolted to the 
floor 

Uniform register at any given speed, 
plus ability to dry at high speed are 
features also claimed for the new press 
Frozen food stock was printed at 1,000 
fpm and cellophane at 750 fpm in the 
trial. The press is available in 36-, 44-, 
and 54-inch widths, six colors and is 
equipped with Offen dryers. Its constant 
tension unwind and rewind equipment 
is of special Kidder design. Frames are 


solid semi-steel 
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his is a specimen of Linotype PILGRIM, a re-cutting of a face 


designed by the late Eric Gill. The 10, 12 and 14-point founts are 


now available; the 8, 9 and 11-point sizes are in course of manufacture. 


ABCDEFGHIJKLMNOPORSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ 
12346 abcdefghijklmnopqrstuvwxyz abcdefghijklmnopqrstuvwxyz 12346 
67890 ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ 67890 





Graeber tag-wiring device for continuous tags 


Device Handles Continuous Tags 

A new tag attachment for Graeber 
wiring machines has been announced 
by the Graeber Stringing and Wiring 
Machine Co., 371 11th Ave., Paterson, 
N.J. The new device will allow wiring 
continuous tags from sizes 3 to 8. The 
machine will also wire single tags any 
size up to 5x14 inches. The Graeber 
firm is a subsidiary of the New Era 
Manufacturing Co., press manufacturer. 


Invents New Plastic Type 

A new and cheaper way of making 
large type fonts has been announced 
by Henry F. Auger of Bridgeport, Conn. 
His method consists of casting a tough 
plastic type face, much like a shell-cast 
stereotype that can be mounted on a 
wood base. The inventor claims that the 
plastic-faced type wears longer, will 
not warp or split, prints perfectly, and 
can be produced more cheaply than 
wood type. 


Soft-Rubber Roller Available 

A new soft-type synthetic rubber let- 
terpress roller has been developed by 
the Dayton Rubber Co., Dayton, Ohio. 
The firm, which pioneered the first rub- 
ber roller in 1933, claims that the new 
roller prevents ink penetration and the 
formation of build-up glaze, yet carries 
sufficient ink to give a sharp impression. 
The roller is made from blends of new 
type synthetic rubbers, and is available 
for any kind or size of press. It is said 
to be superior to conventional harder 
rubber rollers. 





New heavy-duty, six-color-unit gravure press manufactured by Kidder Press Co., Dover, N.H. 
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Vandercook's new 22 Economy Electric proof 
press will make up to 40 proofs per minute 


Vandercook Electric Galley Press 

Vandercook 22 Economy Electric gal- 
ley proof press is the latest machine to 
be put into production by Vandercook 
& Sons, 900 N. Kilpatrick Ave., Chicago 
51. It is said to be safe, compact, durable, 
and easy to maintain. Speed may be ad- 
justed from 20, 30, 40 or more proofs per 
minute. It is designed for newspaper 
and other composing rooms where a 
fast galley proof press is needed. Bed 
size is 10x25'% inches and the floor space 
required is 23x42 inches. 


Carbon Interleaved Set Forms 

A number of new patents have been 
issued to Frank Hauer, owner of Carb- 
n-set Business Forms, Dayton, Ohio, 
covering a new method for handling 
carbon interleaved set forms. With the 
new system, it will require only one 
second per copy to open the form to 
make corrections, while the form re- 
mains in the typewriter. The typist 
does not need to come in contact with 
the carbon while making erasures, thus 
eliminating carbon smudge. This in- 
creases the efficiency of forms and 
widens the market for their use, Mr. 
Hauer claims. The firm furnishes a 
consulting engineering and materials 
service for the portion of the printing 
trade manufacturing such forms. 


vet Package 


sysstanct 20 


Byron Weston Co. is giving this free package 
of paper to printers through paper merchants 





Jobmaster Designs Improved 
Dry Powder Anti-Offset Device 


An improved model of the Job-Mas- * 


ter anti-offset dryspray unit has been 
announced by the Jobmaster Co., 1016 
First Ave., South, Seattle 4, Wash. Said 
to have greater flexibility of adiuat- 
ment plus lower operating costs, the 
nozzle position of the new unit can now 
be easily adjusted to concentrate the 
spray powder in any desired area of 
the printed sheets, or to disperse it 
evenly over the entire surface at any 
required rate of flow. 

The Job-Master will operate with 
any standard dryspray powder. The 
unit is available for all modern auto- 
matic offset or letterpress equipment, 
and for larger presses. A new descrip- 
tive folder is available. 





Job-Master improved anti-offset spray unit 
gives positive control of dry powder material 


Offers “Press Test’ Package 

A “Press Test” package of 100 sheets 
of Merit Bond is available free through 
paper merchants handling the paper. 
The test sheets are 8x11, white, sub- 
stance 20, and are packed in a folding 
carton. Merit Bond is composed of 25 
per cent rag content, and is said to be 
an all-purpose paper made in a com- 
plete range of sizes and weights in white 
and five colors. The free testing paper 
is furnished by the manufacturer, the 
Byron Weston Co 


Trim Board With Rolling Cutter 

A new type of trim-board has been 
announced by Zeus, Inc., Box 177, Sau- 
salito, Calif. Called the Rolcut, the new 
board has a self-sharpening rotating 
wheel-blade enclosed in a_ protective 
cast-aluminum carriage. The ease of 
operation and accuracy of the board, 
say the manufacturers, make it ideal 
for cutting paper and acetate proofs, 
preparing dummies, making ready for 
press, planning bleed and trim sizes for 
production cutting. It is said to be safe 
and light in weight. The 34-inch base- 
board is ruled in 14-inch grid lines. It 
is available in two sizes—12x12 and 24x 
24 inches. 











New Champlain check imprinting press is 
completely enclosed, has precision control 


Improved Check Imprinting Press 

Designed for precision control with 
minimum requirements of operator 
time or skill, a new check imprinting 
press has been announced by the 
Champlain Co., Bloomfield, N. J. The 
press may be fed manually or auto- 
matically. Various sizes of checks may 
be imprinted three at a time, with suc- 
cessive numbering, up to 180 checks a 
minute. Impression may be controlled 
to thousandths of an inch, while press is 
operating, by means of a hand-wheel. 
Other features include improved ink- 
ing rollers, and rapid type changes to 
minimize loss of time between runs. A 
descriptive folder is available by writing 
the company, 88 Llewellyn Ave 


Machine Produces Blank Tags 
At Rate of 54,000 an Hour 


A new, completely automatic ma- 
chine for producing blank shipping 
tags has been announced by Lock- 
wood’s Inc., 371 11th Ave., Paterson, 
N. J. Handling sizes from 1 to 8, the ma- 
chine is said to have a production rate 
of 54,000 an hour. 

The machine unwinds roll 
cuts tags to size, slits patch stock to 
desired widths, applies glue, attaches 
patch on one or both sides simultane- 
ously, cuts corners, and delivers the 
finished tag in gangs or cut off singly. 
The machine stops automatically when 
flaws in tag stock occur or when patches 
are not applied properly. 

Another new Lockwood development 
is a ticket and label rewinder, which re- 
winds tickets and labels into tighter and 
smaller rolls at high speeds 


stocks, 








Rolcut trimboard has simple roller-cutter to 
accurately trim proofs, film, acetate, paper 
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Halverson Collating Stacker 

A new collating stacker has been in- 
troduced by the Halverson Specialty 
Sales, 1219 W. Chestnut St., Chicago 22. 
Designed for use by printers, letter- 
shops or any place where collating is 
done in volume, the stacker is con- 
structed of steel, with electrically- 
welded joints. Built to accommodate 
8'4xll-inch stock, the sides are 12% 
inches high 


Writing Ink for Smooth Films 

A new carbon suspension ink has the 
covering power of india drawing ink, 
but can be used in fountain pens and 
will write on glass, cellophane, acetate 
films and other similar surfaces. Al- 


Curved film, glass, and plastic Scan-a-graver 
cut marked with new Fearon's drawing ink 


though primarily designed for smooth 
plastics, the ink may also be used for 
general purpose drawing, in which its 
non-clogging quality is advantageous 
Called Fearon’s after its inventor, 
Robert E. Fearon, the ink is manufac- 
tured by Electrochemical Laboratories, 
8 E. 14th St., Tulsa, Okla 


More Troyer Ornaments Issued 
Another group of ornaments has been 
designed by Johannes Troyer and 
brought out by American Type Found- 
ers. They are companions to the Troyer 
ornaments issued for the first time last 
fall. Cast on a 48-point body, they are 
of varying widths and usually have 
some symbolical basis. In the new 
group are fruit and flower, candle, bird, 
bells, and other simplified designs 
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Magazine wrapping, addressing machine recently announced by Magnacraft Mfg. Co., Chicago 


Magic Hand Vacuum Printer 

A vacuum blanket printer called 
Magic Hand has been brought out by 
Peerless Photo Products, Inc., Shore- 
ham, Long Island, N.Y. It was designed 
for easy multi-print operation and for 
replacing the heavy, rigid lid of the 
conventional vacuum printer with a 
light-weight rubber blanket. Accord- 
ing to the manufacturer, the blanket’s 
forward rolling action, squeezing out 
air, helps eliminate register failures. 

The device can be loaded with a 
large number of small prints without 
disturbing the register, since the vacu- 
um pump quickly evacuates the space 
between blanket and glass, assuring 
firm, close contact. Fluorescent lamps 
eliminate the need for diffusing glass 
to avoid hot spots. A new reflector sys- 
tem illuminates the printing surface. 


New Speed-Flex Model C press manufactured 
by Western Gear Works and sold by Orville 
Dutro & Son. Another new model is equipped 
with line hole and filing punches, and is de- 
signed to operate with a new 6-part collator 














Magnacraft Builds Magazine 
Wrapping, Addressing Machine 

High speed and versatility enough to 
accommodate all standard-sized maga- 
zines is claimed for the new wrapping 
and addressing machine recently an- 
nounced by the Magnacraft Mfg. Co., 
3138 W. Chicago Ave., Chicago 22, Ill. 

The machine will flat-wrap, fold-wrap 
or band-wrap magazines, and address- 
ing may be done either on strips or 
labels subsequently affixed as the book 
moves through the machine. 

Little attention is said to be required 
after the necessary adjustments are once 
made, and the set-up is easy enough so 
that short runs may be handled faster 
and more accurately than by hand. 


Western Gear Works Making 
Small Flexographic Web Press 

The Model C Speed-Flex press is a 
new, small flexographic (aniline) press 
now in production by the Western Gear 
Works, and sold by Orville Dutro & Son, 
Inc., 1206 Maple Ave., Los Angeles 15, 
Calif. 

The Model C is designed primarily to 
meet the demand of printing plants that 
find it necessary to produce a limited 
quantity of snapout carbon jobs in or- 
der to protect customer relations, and 
for the small specialty shops. 

The new press is the latest addition 
to a line of flexographic, web-fed press- 
es. The company is also working on the 
development of a number of presses for 
the publication field using a new type of 
printing plate. Preliminary designs and 
engineering are being done by Orville 
Dutro & Son, Inc. 

















Second of Troyer ornaments recently issued in 48-point font form by American Type Founders. The first set of ornaments was issued last fall 
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Supreme Court Says Bogus Work 
Not Banned by Taft-Hartley 

By a six-to-three decision, the 
United States Supreme Court ruled on 
March 9 that the International Typo- 
graphical Union's requirement that 
newspaper publishers pay for setting 
“bogus type” for which they have no 
use does not violate the Taft-Hartley 
Act. Introduction of mats years ago 
threatened to eliminate some printers’ 
jobs. For that reason the union secured 
the agreement of newspaper publishers 
to permit compositors to set up mat 
ads in the same manner as though the 
mats had not been used. Printers re- 
ceived regular pay for this work. 

Justice Harold H. Burton, who wrote 
the majority opinion, called the prac- 
tice wasteful, but noted that it calls for 
payment only for work done by em- 
ployees in the course of their employ- 
ment, as distinguished from payment 
“for services which are not performed 
or not to be performed,” which the 
Taft-Hartley Law bans. So the majori- 
ty opinion was that requiring payment 
for bogus type composition does not 
fall within the kind of featherbedding 
defined in the statute. 

Justice Tom C. Clark’s dissenting 
opinion, in which Chief Justice Fred M. 
Vinson joined, appraised the decision 
as holding that “an anti-featherbedding 
statute designed to hit wasteful labor 
practices in fact sanctions additional 
waste in futile use of labor, lead, ma- 
chinery, proofreading... anomalously, 
the more wasteful the practice the less 
effectual the statute is.” 

Justice William O. Douglas could not 
see the practice as a service to the em- 
ployer. “The employer has agreed to 
pay for it,” he added, “but the agree- 
ment was under compulsion.” 


PIA Control Committee Urges 
Excess Profits Tax Be Dropped 

The Printing Industry of America, 
Inc., has urged all members to write on 
company letterheads to their Senators 
and Congressmen asking them to sup- 
port action to let the excess profits tax 
die automatically on June 30. PIA’s 
Committee on Business Controls, at a 
March meeting in New York City, rec- 
ognized that the national budget has to 
be balanced, but stressed the punitive 
effect of the tax on printing business. 

The tax was designed primarily to get 
additional revenue to support the 
emergency effort from firms whose 
profits increased excessively as a result 
of defense orders. PIA’s Management 
Reports emphasized that the law is now 
inequitable because “businesses which 
have little or no relationship to the 
emergency effort have been similarly 


by a measure that “penalizes 


taxed” 
growth, initiative and enterprise,” and 
is “punitive in its impact on vigorous 
non-defense enterprise.” 


Defense Production Act Expires 
June 30; Records Must Be Kept 

The final step in lifting all price con- 
trols was Office of Price Stabilization 
Amendment 1 to General Overriding 
Regulation 44 exempting sales of all 
commodities and services. Records of 
past price control transactions should 
be preserved. As the latest date beyond 
which records need not be retained, 
OPS specified April 30, 1935. 

If Congress does not pass new legisla- 
tion, the controlled Materials Plan and 
regulations governing civilian use of 
materials will end June 30 when the 
Defense Production Act expires. Legis- 
lation is required to make effective a 
defense material system developed by 
Office of Defense Mobilization to assure 
a sufficient supply of critical materials 
for all defense and military programs. 
At the end of March, the Senate Bank- 
ing Committee was considering bills for 
giving President Eisenhower standby 
price and wage control authority after 
the Defense Production Act expires. 
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Answers 


to lt’s a Quiz 


Here are the answers to the quiz 





on page 43, What is your score? 
1. Goudy Bold, Bold [Italie and 
Oldstyle. 

. M. F. Benton in 1914. 

3. M. F. Benton in 1909, 


1. No: it was L. B. Benton 


tw 


». ¢ Dwiggins. 

6. d--Trenholm. 

7. a—Kaufman. 

8. f—Rogers. 

9. b—Riley. 

10, e—Reiner. 

Il. c—-M. F. Benton. 


}2. a—-Trafton. 


13. d—Riley. 
14. f-—Koch. 

15. e—Chappell. 
16. b—Powell. 
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Printing Plants Pay $75,802 Back 
Wages, Says Department of Labor 

Violations of Fair Labor Standards 
Act overtime pay provisions were the 
chief cause last year of back wage 
liabilities against commercial printing 
firms, according to the annual report of 
the U.S. Labor Department’s Wage and 
Hour and Public Contracts Divisions. 
As the result of the division’s activities, 
employers paid $75,802 in back wages 
to 875 employees. This sum does not in- 
clude amounts awarded to employees 
who sued for back pay and liquidated 
wages. 

Of the 572 establishments investi- 
gated, 39 per cent were found in viola- 
tion of overtime pay requirements, 23 
per cent had failed to comply with the 
statutory minimum wage, and 12 per 
cent had violated the Act’s child labor 
provisions. 

Administrator William R. McComb 
points out that this record does not rep- 
resent compliance by the commercial 
printing industry as a whole. Only a 
small proportion of plants having em- 
ployees covered by the law are inves- 
tigated. The policy is to investigate 
where general information indicates 
that violations will probably be found 

Noting that most violations stemmed 
from mistaken ideas about the Wage 
and Hour Law’s application to some 
employees, and advising all employers 
to make sure they are in compliance, 
Administrator McComb stressed that 
complete understanding of every em- 
ployee’s status would climinate the 
chance of having to make unexpected 
back wage payments. 

The Act applies to employees engaged 
in interstate commerce or in production 
of goods for interstate commerce. Un- 
less covered by specific exemptions, 
such employees are entitled to 75 cents 
hourly minimum wage and not less than 
time and a half the regular rate for all 
hours worked above 40 per work week 
Child labor provisions set a minimum 
age of 16 for employment in general, 
and 18 for jobs rated by the Secretary 
of Labor as hazardous. 

Questions about the Act should be 
addressed to the nearest regional or 
field office of the divisions. There are 
regional offices in Boston, New York, 
Philadelphia, Birmingham, Cleveland, 
Chicago, Kansas City, Dallas, San Fran- 
cisco, and Nashville. 


Civil Service Has GPO Jobs Open 
The U. S. Civil Service Commission 
has announced an examination for fill- 
ing jobs located in the Government 
Printing Office, the Bureau of Engraving 
and Printing in Washington, and vicin- 
ity. The positions and the hourly wages 
are: bookbinder hand work and book- 
binder machine operations, $2.43; cyl- 
inder pressman, $2.64;  printer-hand 
compositor, $2.67; Electrotyper (finish- 
er) and electrotyper (molder), $2.88; 
stereotyper, $2.81; junior hand composi- 
tor, $1.38. Information and application 
forms are available at most first- and 
second-class post offices, and from the 
Commission, Washington 25, D. C 






To 

















4 


Houston Graphic Arts Association recently graduated a group from LTF-PIA foreman training 


course. Second man from right, seated, is William H. Marting, president of the Houston group 






























































Detroit Club of Printing House Craftsmen honored three of its old time members at a recent 
meeting when they were presented with engraved leather-bound honorary membership cards. 
On hand to help with presentation was Gordon J. Holmquist, Los Angeles (left), president of the 
International Association. Richard Cooper and Arthur Fox were honored; Wendell Salmon 
accepted on behalf of his father. Joe Piper (right), Dotroit Club president, made presentation 


































































































The newly-elected board of directors of the Los Angeles Printing Industries Association, Inc., 








met recently. Shown here standing (I. to r.) are Clay Shaw, past president; Pete Fry, secretary- 








treasurer; Wesley Scott; James Lansill; Don McNutt, past board member; Ace Adams; Harold 
Belt. Seated (I. to r.): Sidney James; Doug Daley; Phil Ellsworth, past president; G. Schaefer, 
Jr. and L. Charles. George Rice Ill of George Rice and Sons, new president, was not present 
























































Screen Process Printing Association recently organized a Pacific Northwest chapter in Portland, 
Oregon. John Key, Chicago, past president of International Association (right, seated), was 
present to help form the local chapter. Officers are Robert E. Gillespie, president, Portland; 
Elwood Bagley, vice-president; Eugene C. Ellingson, secretary-treasurer, both of Seattle. Floyd 











Bentley, Portland, is an international director. Membership is from both Portland and Seattle 











Devoted to timely items concerning men and 
events associated with printing. Copy must reach 
editor by 15th of month preceding issue date 


Fifth Annual Meeting of TAGA 
In Washington, D.C., April 27-29 

A number of important papers will 
be presented at the annual meeting of 
the Technical Association of the Graph- 
ic Arts (TAGA) in the Wardman Park 
Hotel, Washington, D. C., April 27-29 
Plant visits are being arranged by the 
Washington committee under the chair- 
manship of Robert E. Rossell. John Mc- 
Master is president and Dr. Paul J 
Hartsuch is secretary-treasurer. 

The press symposium, under the di- 
rection of Dr. Richard F. Shaffer, will 
include the following talks: “The Ef- 
fusor Dampening System,” by J. Muth, 
A. B. Dick Co. “Silk Screen Presses,” 
by Victor Strauss, Pied Piper Press, 
N. Y.; “Design Problems in Press Man- 
ufacturing,” by B. Huck of the Huck Co. 

The photography symposium will 
feature the following talks: “Ball Four- 
and Five-Color Processes,’ by R. M. 
Leekley, Time-Life Laboratories; “Per- 
formance of Carbon Ares,” by W. W. 
Lozier, National Carton Co.; “Tone 
Rendering of the Ideal Photomechan- 
ical Reproduction,” by J. A. C. Yule, 
Eastman Kodak Co. 

At the platemaking symposium will 
be presented “Presensitized Offset 
Plates,” by F. E. Bunnick, S. D. War- 
ren Co.; “Use of Chemical Coupling 
Agents in Lithographic Platemaking,” 
by G. C. Beutner, Western Printing & 
Litho Corp.; “Unit Chemical Operations 
in the Gravure Process,” by J. M 
Dugan, Battelle Memorial Institute. 

At the ink symposium will be “Flexo- 
graphic Printing,’ by J. W. Viner, In- 
terchemical Corp.; a report from the 
Research and Engineering Council of 
the Graphic Arts by E. J. Triebe, presi- 
dent, and a report on “Waste Paper.” 





Eastern Seaboard Conference 
Of Graphic Arts April 30-May 2 
The annual Eastern Seaboard Confer- 
ence of the Graphic Arts Industries 
will be held at Old Point Comfort, Va., 
April 30-May 2. The agenda will in- 
clude a review of advances in processes 
and techniques, trends in labor rela- 
tions and negotiations and comments on 
the Washington scene. A barbecue and 
oyster roast and other entertainment 
will be provided. Registrations are be- 
ing taken by the Graphic Arts Assn., of 
Washington, D.C., 319 Tower Building 
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Blattenberger Nominated 
For U.S. Public Printer 


Raymond Blattenkerger, 
dent in charge of sales, labor and trade 
relations for Edward Stern & Co., Phil- 
President 





vice-presi- 





adelphia, was nominated by 
Eisenhower on March 27 for the post of 
Public Printer. If the appointment is 
confirmed, he will succeed John J 
Deviny, who resigned on Feb. 28 

Mr. Blattenberger was born in Phil- 
adelphia Jan. 19, 1892. He started work 
at the age 12, and when 14 began 
printing work in the pressroom of Wil- 
liam Mann & Co., Inc., Philadelphia 
book and job printers 

He served pressman in 
shops for about six years. During that 
time he took a two-year business course 
at night. He next spent two years in 
sales work for a small printing plant 
while studying at Temple University. 

At the age of 22, he became assistant 
plant superintendent for Keystone Pub- 
He estimating, 









of 
various 


asa 


lishing Co worked in 
















Raymond Blattenberger was nominated by 
Pres. Eisenhower for Public Printer on Mar. 27 


buying, outside contacts and plant man- 
agement. When Edward Stern & Co 
purchased Keystone in 1917, he joined 
the Stern sales force. He sold printing 
until January, 1935, when he took over 
management of the plant. In December 
of the same year, he was appointed vice- 
president in charge of production. He 
served in this capacity until 1938, and 
was then placed in charge of sales, plus 
labor and trade relations. 

He became a member of the industrial 
relations committee of the Typothetae of 
Philadelphia in 1935, and later was vice- 
president and president. He played an 
active part in Typothetae of America 
affairs executive committee 
ber, vice-president, president and gov- 
erning committee chairman. He was on 
the board of directors of the National 
Association of Photo-Lithographers, 
and is still active in Printing Industry 
of America and Printing Industry of 
Philadelphia affairs 


as mem- 
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Hamilton Ad Assembly Cabinet 
No. 4102C01 


assembly cabinets, with storage units especially designed to 
meet today's production needs. These cabinets will accom- 
modate full length strip and base material and have ample 


space for cut-to-measure material and galleys of ad composi- 


tion. 


cabinets precisely to fit your own requirements. 


now how these new cabinets can increase your compositor 


this new line and the possibilities it offers you. For your free 


copy see your Hamilton Dealer or send the convenient coupon 


provided below. 


Hamilton. 


PEAK’* 


PRINTING EQUIPMENT DIVISION 





Hamilton Manufacturing Company + Two Rivers, Wisconsin 


Hamilton Manufacturing Company, Two Rivers, Wisconsin 


Send your new Ad Assembly Cabinet folder 
Have your representative call 

Name 

Firm 

Address 


City State 


Hamilton presents a new and greatly improved line of ad- 


Interchangeable storage units permit you to tailor 


eficiency by 10% to 15% and save up to 30% in floor space. 


Hamilton has a handy folder which completely describes 
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Pusey Appointed Chairman of 
PIA Convention Committee 

Elmer M. Pusey, Judd & Detweiler, 
Inc., Washington, D.C., has been ap- 
pointed chairman of the Graphic Arts 
Association’s committee for making 
preparations for the annual convention 
of Printing Industry of America, Inc., to 
be held in Washington, D.C., Nov. 16-19. 

Mr. Pusey, who is treasurer of PIA, 
and a member of its executive com- 
mittee and board of directors, is also 
a member of the board of directors of 
the Graphic Arts Association. 

Other committee members named to 
serve on the committee are: Peter Beck- 
er, Jr., Arrow Service; Dial H. Elkins, 
Batt, Bates & Co.; Edwin H. Evans, Law 
Reporter Printing Co.; Clarence E. Har- 
lowe, Harlowe Typography, Inc.; Joseph 
Marshall, Stanford Paper Co.; Edward 
McArdle, McArdle Printing Co.; Charles 
E. Murray, Potomac Electrotype Co.; 
Gertrude G. Murray; T. G. Parkman 
of Webb & Bocorselski; Robert Price 
of Byron S. Adams; Wayne Tyler, Lan- 
man Engraving Co. 


Craftsmen Move Main Offices 


The offices of the International Asso- 
ciation of Printing House Craftsmen, 
Inc. have been moved from the old lo- 
cation at 18 E. 4th St., Cincinnati, Ohio. 
The new address is: Rooms 806-807, 
Transportation Bldg., 307 E. 4th St., 
Cincinnati 2, Ohio 


Carnegie Alumni Hold Seminar 

The Carnegie Institute of Technology 
will hold its Annual Alumni Printing 
Management Seminar April 24-25 on 
Tech's Pittsburgh campus. One of the 
largest groups in the Printing Depart- 
ment’s history is expected to attend. 
Program chairman Frank Sloan of Her- 
bick and Held, Pittsburgh, has planned 
three major topics, printing production 
problems, what's new in the graphic 
arts, and management problems. At the 
annual banquet, students will receive 


printing, advertising 


production and 


other awards. Regional vice-presidents 
of the alumni group include Henry F. 
Brayer, Rochester, N.Y., William M. 
Angus, Chicago, and William H. Egan, 
Dallas, Texas. 


Approve Preliminary Plans for 
34th Annual Craftsmen Convention 
Program plans for the 1953 convention 
of the International Asseciation of 
Printing House Craftsmen, Inc., were 
approved by the board of governors at 
its mid-winter meeting in Cincinnati. 
The program was submitted by Homer 
L. Green, general chairman of the com- 
mittees for the convention which will 
be held in Dallas, Sept. 13-16. 





Homer Green (left), vice-president and gen- 
eral manager of the Wilson Engraving Com- 
pany, Dallas, is general chairman of the 34th 
annual Craftsmen's convention to be held in 
Dallas Sept. 13-16. C.M. Gober (right), vice- 
president and mechanical superintendent of 
Bennett Printing Co., is program chairman 


Since the majority of the printing es- 
tablishments in the United States and 
Canada are relatively small, the com- 
mittee has designed the program to pro- 
vide the type of program that firms of 
the smaller type need. 

Because of the wide-spread interest 
in the fast-growing silk screen industry, 
a clinic on this subject has been sched- 
uled for the first time in the history of 
the International. Another special clinic 
has been arranged on air-conditioning, 
important in combination plants. 





Members of committee on business controls of the Printing Industry of America at the March meeting to review PIA management service program. 


Printing Plates Research Group 
Elects Officers for New Year 

Printing Plates Research, Inc., spon- 
sor of research on improved methods 
for electrotyping at Battelle Memorial 
Institute, has recently elected new of- 
ficers. Trustees are Dennis Hoynes, 
Cleveland; Raymond Kreber, Colum- 
bus, Ohio; C. H. McNellen, Toronto; 
Lloyd Partridge of Chicago; Joseph 
Schwartz of Philadelphia; Howard 
Schwarz, Cleveland, and G. C. Scott, 
Boston. 

Joseph Schwartz was elected presi- 
dent; Dennis Hoynes, vice-president; 
Lloyd Partridge, second vice-president; 
and Raymond Kreber, secretary-treas- 
urer. J. Homer Winkler, Battelle Insti- 
tute, Columbus, Ohio, is manager. 


Daily Newspapers Submit Issues 
For Ayer Cup Award Judging 

The 23rd annual exhibition of news- 
paper typography, sponsored by N. W. 
Ayer & Son, Inc., is being held with one 
issue from the week of March 3 being 
selected by lot for judging. Over 800 
English-language dailies entered. 

Men prominent in the fields of print- 
ing, art and public affairs will judge the 
entries this month. The F. Wayland 
Ayer Cup will be awarded to the news- 
paper considered best in typography, 
presswork and make-up. 


Paper Men Celebrate First 
Fifty Years of Association 

The National Paper Trade Associa- 
tion held its golden anniversary con- 
vention March 16-18 in New York City’s 
Waldorf-Astoria Hotel. One of the as- 
sociation’s largest gatherings of paper 
merchants, manufacturers and conver- 
ters attended from all parts of the 
country. More than 130 exhibits on three 
floors set a new record. 

A number of addresses and panel dis- 
cussions were held. Harold L. Zeller- 
bach, president, Zellerbach Paper Co., 
San Francisco, reviewed the associa- 
tion’s first 50 years. 


Seated (I. to r.) J. M. K. Davis, Connecticut Printers, Inc., Hartford; Harold W. Braun, Fetter Printing Co., Louisville; E. F. Rawcliffe, 
Case-Hoyt Corp., Rochester; Louise Reese, PIA; Robert G. Kelley, Columbus Bank Note Co., Columbus; PIA President John M. Wolff, Western 
Printing and Lithographing Co., St. Louis; Committee Chairman Kenneth P. Morse, Standard Register Co., Dayton; Donald L. Boyd, Standard 
Printing and Publishing Co., Huntington, W. Va.; Joseph Chanko, Conde Nast Press, Greenwich, Conn.; Joseph Steir, Alfred Allen Watts Co., 
Belleville, N. J.; Samuel F. Chernoble, Comet Press, N. Y.; Richard Chamberlin, E. A. Merkle, Inc., Washington, D. C. Standing (I. to r.} 
Noel Rippey, Printing Industry of Philadelphia; H. M. Kessler, Standard Printing Co., Louisville; L. W. Ford, A. L. Garber Co., Ashland, 
Ohio; Francis N. Ehrenburg, Blanchard Press, New York; Howard Turner, Hambleton, Wilmington, Del.; Horace Hart, Leo Hart Co., Rochester; 


Bie el 


Robert H. Caffee, Wm. G. Johnston Co., Pittsburgh; R. L. McClenahan, Rand McNally Co., Chicago; Alexander Paul, and Bernard Taymans, PIA 
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Research and Engineering Council 
Membership Meeting May 14-'5 


On this year’s program of the Re- 
search and Engineering Council of the 
Graphic Arts Industry are the annual 
membership meeting May 14 and 15 
in St. Paul and two conferences planned 
in response to the demand for sessions 
devoted to discussion of the application 
of latest technical and engineering 
knowledge to printing plant operation 
problems. 

First technical conference, slated for 
Oct. 1 and 2 in Cincinnati’s Hotel Shera- 
ton-Gibson, will treat in detail par- 
ticular aspects of make-ready, based on 
discussions at the premake-ready and 
make-ready conference staged in Chi- 
cago last December. According to Lee 
Augustine, the Make-ready Conference 
Committee chairman and president of 
Printing Machinery Co., of Cincinnati, 
speakers will come from plants which 
have made exhaustive studies of make- 
ready problems and spent thousands 
of dollars for research to perfect their 
techniques. In the fall will come a Los 
Angeles conference on color photog- 
raphy and color separation. Chairman 
of this conference committee is George 
C. Schaefer of George C. Schaefer En- 
graving Co., Los Angeles. 

The year’s program will continue 
work on many projects but center at- 
tention on those showing possibility of 
an early completion. Elliott Donnelley, 
vice-president of R. R. Donnelley and 
Sons Co., and chairman of the planning 
and ways and means committees, ex- 
pects the Council to expand its mem- 
bership by at least two-thirds this year. 

For release before July, the publica- 
tions committee, headed by John Davis, 
Jr., Judd & Detweiler, Inc., Washington, 
D. C., has scheduled four publications: 
proceedings of the Chicago conference, 
rubber and plastic plates in the print- 
ing industry, paper handling, and a 
supplement to the 1952 report on re- 
search and engineering problems. A 
committee consisting of Mr. Donnelley, 
C. M. Flint, American Newspaper Pub- 
lishers Association research director, 
and Wade E. Griswold, Lithographic 
Technical Foundation executive direc- 
tor, is surveying the Council’s possible 
activity in encouraging fellowship 
grants for basic research in the graphic 
arts industry. 


New Columbia Graphic Arts Center 

Columbia University announced a 
new $750,000 graphic arts center March 
24. The announcement was made by 
Dr. Grayson Kirk, Columbia president. 
Thomas R. Jones, president, Daystrom, 
Inc., made public plans for obtaining 
the endowment funds. Roland Baugh- 
man, head of the university’s special 
collections, set up an exhibit of materi- 
als and a demonstration of equipment 
contained in Columbia’s graphic arts 
holdings, largest in the world. Dr. Kirk 
and Mr. Jones printed an announce- 
ment on paper manufactured by hand 
at Columbia, using a press and type 
from the collections. 





Prof. Richard H. Shaffer (left) shows some of the laboratory facilities at Pratt Institute, 
Brooklyn, N. Y., to members of Research and Engineering Council of the Graphic Arts Industry. 
The Institute is doing research on solvents. Left to right are: Shaffer, J. G. Strobridge of the 
Strobridge Lithographing Co., Cincinnati; C. M. Flint, ANPA research director; Louis Pollner, 
Consolidated Lithographing Corp., Long Island, N.Y.; Edward Triebe, council president; Joseph 
Schwartz, treasurer. Strobridge and Pollner represented Lithographic Technical Foundation 


Packaging Exposition April 20-23 
The National Packaging Exposition 
will be held in Chicago April 20-23. It 
is sponsored by the American Manage- 
ment Association, and is being held at 
Navy Pier. It is held in conjunction with 
the National Packaging Conference. 
Every state and 30 foreign countries 
will be represented by 25,000 visitors. 


ATF Educational Department Head, 


John Backus, Retires from Post 

John A. Backus retired March 31 as 
manager of American Type Founders, 
department of education, but continues 
to serve on a consulting basis. Succeed- 
ing him is John T. Porter, formerly 
Pacific Coast representative of the de- 
partment. With the company for 28 
years, Mr. Backus had a wide back- 





John T. Porter 


John A. Backus 


ground in education and _ business. 
Books he has written include, Education 
Through Printing, Graphic Arts—the 
Foundation of a Liberal Education, Cur- 
ing by Printing, Why Teach Printing? 

Mr. Porter was formerly an indus- 
trial education instructor at Santa Bar- 
bara College, University of California 
During World War II he was a Navy 
lieutenant commander in charge of 
production for the Navy News, Philip- 
pines edition 





Research Group to Make Study 
Of Graphic Arts Solvents 


The Research and Engineering Coun- 
cil of the Graphic Arts Industry has an- 
nounced a research project to expand 
the knowledge of fire hazard and other 
actions of solvents, detergents and 
cleaning fluids on type metal, litho- 
graphic plates, engravings, stereotypes, 
electrotypes, press rollers and offset 
press blankets. Research will be con- 
ducted as a senior student laboratory 
project at Pratt Institute, Brooklyn, 
N.Y., under the supervision of Prof 
Richard F. Shaffer, curriculum chair- 
man, head of the Department of Chem- 
ical Engineering, and an industrial con- 
sultant for the graphic arts 

The Council and the American News- 
paper Publishers Association mailed a 
questionnaire last month to a selected 
group of members to determine types 
of cleaning solvents they use and their 
experience with them. First phases of 
the research project are expected to be 
completed by this June, when the di- 
rection of additional study will be de- 
termined. Final report will serve as the 
basis for a manual for the guidance of 
printing and newspaper plant managers 
in buying and using cleaning solutions 


Electrotypers to Meet April 13-14 

The International Association of Elec- 
trotypers & Stereotypers, Inc. has sched- 
uled a spring conference for April 13-14 
at the Hotel William Penn, Pittsburgh, 
Pa. A. P. Schloegel is executive secre- 
tary, with headquarters at 701 Leader 
Bldg., Cleveland 14, Ohio. 


Hand Lettering Exhibit Until June 12 

The Alphabet Gallery in New York 
City is displaying until June 12 letter- 
ing done by Ed Benguiat, including 
hand-lettering for advertising agencies, 
preliminary sketches and finished type 
designs 
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Officers of the Union Employers Section of Printing Industry of America and the International 
Printing Pressmen's and Assistants’ Union of North America (AFL) sign a five-year arbitration 
agreement at Pressmen's Home, Tenn. Left to right: Matthew Kelly, New York Employing Printers 
Association; A. J. DeAndrade, vice-president, IPP&AU, Boston; Walter F. McArdle of McArdle 
Printing Co., vice-president, UES, Washington; William McHugh, secretary-treasurer |PP&AU, 
Pressmen's Home, Tenn.; Harold D. Ross of Kable Brothers, vice-president UES, Mt. Morris, IIl.; 
Arthur Snapper of Milprint, Inc., president, UES, Milwaukee; Thomas E. Dunwody, president of 
IPP&AU, Pressmen's Home; George Googe, vice-president, IPP&AU, Atlanta and Washington 


Pressmen Agree on Arbitration 
Procedure in Handling Contracts 

Officers of the Union Employers Sec- 
tion of Printing Industry of America 
and International Printing Pressmen 
and Assistants’ Union of North Amer- 
ica (AFL) have signed a five-year in- 
ternational arbitration agreement which 
establishes the uniform procedure and 
standards for conducting arbitration in 
the commercial printing industry. Ac- 
cording to PIA, the agreement is unique 
because it provides for arbitration not 
only of disputes stemming from current 
agreements, but of differences concern- 
ing terms of new collective bargaining 
agreements, thereby removing _ the 
prime source of industrial conflict 
Union president Thomas E. Dunwody 
and Arthur Snapper, heading the em- 
ployers’ group, expressed confidence 
that the agreement will help promote 
good labor relations. 

Practices established by the 1947 PIA- 
IPP&AU agreement have been incorpo- 
rated in collective bargaining contracts 
throughout the country. As a result, 
said PIA, strikes, lockouts and other 
work stoppage devices have been re- 
placed by voluntary arbitration. Na- 
tional officers of both organizations have 
pledged their efforts to promote adop- 
tion of the new agreement in all areas 
under their respective jurisdictions 

Participating in a two-day conference 
at Pressmen’s Home, Tenn., where the 
agreement was signed, were Mr. Snap- 
per, UES vice-presidents Harold D 
Ross of Mount Morris, lll. and Walter 
McArdle of Washington, D.C.; Mat- 
thew A. Kelly, New York Employing 
Printers Association, and Cully A. Cobb 
of Atlanta, Ga. Joining with President 
Dunwody were IPP&AU vice-presidents 
A. J. DeAndrade of Boston and George 
Googe of Washington and Atlanta; and 
William H. McHugh, Pressmen’s Union 
secretary -treasurer 

Manpower and other industry prob- 
lems were discussed, The meeting rep- 
resented continued affirmation of both 
groups that sound industrial relations 
can be developed by exchange of ideas 
and between labor and management. 
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Materials Handling Show May 18-22 

The Fifth National Materials Han- 
dling Exposition will be held in Phil- 
adelphia, May 18-22. It is expected to 
attract 25,000 visitors from 40 countries 
Six halls in Convention Hall and a cov- 
ered railroad siding will be used to 

from 250 companies 
Eleven companies will have large ex- 
hibits from 3,000 to 7,000 square feet 
Advance registration and information 
may be obtained from Clapp & Poliak, 
341 Madison Ave., New York 17. 


house exhibits 


Printing Exhibit at British Fair 

An enlarged section will be devoted 
to machinery and supplies for the print- 
ing, packaging and bookbinding trades 
at the British Industries Fair from 
April 7 to May 8. One hundred indus- 
tries will exhibit. Most of the displays 
will be in London, while a substantial 
portion will be in Birmingham. 


Books by Western Printers Now 
Being Seen in Public Display 

Forty-three books v.ere chosen for 
awards in the 12th Western Books Ex- 
hibition, it has been announced by the 
Rounce & Coffin Club, with headquar- 
ters at the Huntington Library, San 
Marino, Calif. Twenty western printers 
are represented in the show, which in- 
cludes 13 books from the Anderson & 
Ritchie Press, Los Angeles; five books 
by Adrian Wilson of San Francisco; 
four books from the University of Cali- 
fornia Press, and three books from the 
Grabhorn Press, San Francisco. 

Judges this year were Theodore M. 
Lilienthal, San Francisco book collec- 
tor; Marcus E. Crahan, Los Angeles 
book collector, and Richard J. Hoffman, 
Los Angeles printer. 

Books went on display in Los Angeles 
and San Francisco in March, and the 
exhibit will travel to 30 libraries in the 
West during the coming year. 


Florida Graphic Arts Congress 
To Be Held in Orlando May 2-3 
Second annual Florida Graphic Arts 
Congress will be held in Orlando, May 
2-3, according to Tyn Cobb, Jr., gener- 
al chairman. Sponsored by the Graphic 
Arts Association of Central Florida, the 
event will include exhibits from supply 
houses and manufacturers, a program 
of panel discussions, and the showing 
of a number of educational films. 
Presentation of Craftsmen’s certifi- 
cates to at least two Florida craftsmen 
is on the program, as well as the an- 
nouncement of the 1953 winners and 


‘ presentation of awards in the Printed- 


in-Florida contest. 

The annual meeting of Printing In- 
dustries of Florida, Inc., will be held 
at the same time. This group will elect 
officers, according to President Al Cody. 





J. L. Frazier, consulting editor of The Inland Printer, was a speaker at a meeting of the Los 
Angeles Rounce & Coffin Club recently. Shown here (I. to r.) are: Richard J. Hoffman, president 
of the group; Gordon J. Holmquist, president of the International Association of Printing House 
Craftsmen; Mr. Frazier; Cyril C. Stanley, president of the Los Angeles Club of Craftsmen, and 
Perry Long, Los Angeles typographer. Mr. Frazier has been on a three-month vacation in West 
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New General Manager Appointed 
For Illinois Graphic Arts Assn. 

Frank J. Bagamery, Jr., has been ap- 
pointed secretary and general manager 
of the Graphic Arts Association of Illi- 
nois, Inc. He succeeds the late S. Frank 
Beatty, who served in that position for 
26 years. 

Another appointment is that of Arthur 
W. Brooks, superintendent of the Inland 
Press, Inc., who has taken over the post 
of director of technical service and edu- 
cational activities 

Mr. Bagamery was born in Chicago, 
entered Michigan State College to take 
an engineering course under U.S. Army 
sponsorship, and then served three and 
a half years with the Signal Corps in 
the South Pacific and Japan. He later 
received a degree in business and eco- 
nomics from the Illinois Institute of 
Technology. He has been in personnel 
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Frank Bagamery, Jr. Arthur W. Brooks 











and administration work in industry, 
including work for a printing company. 

The last two years he has been as- 
sistant general manager of the Franklin 
Association of Chicago. He was organ- 
izer and director of the recent nine 
conference groups under the LTF-PIA 
Foreman’s Management Program in 
Illinois, sponsored by five trade associa- 
tions. He has lectured on human rela- 
tions and is familiar with graphic arts 
administration and promotion. 

Mr. Brooks was born in Chicago and 
is a World War I veteran. He served an 
apprenticeship in printing with the 
Rosenow Company and during his 15 
years there rose to be general superin- 
tendent. He was production manager 
of American Colortype and of Blakely 
Printing Co. When that firm merged 
with the Inland Press, Inc., he became 
general superintendent. 

During the war he was on the print- 
ing and publishing division of the War 
Production Board. He is a past presi- 
dent of the Chicago Club of Printing 
House Craftsmen. 


2nd District Craftsmen to Meet 
Featuring the annual conference of 
the second district of the International 
Association of Printing House Crafts- 
men April 24 in Albany, N. Y., will be a 
“circles of information” session during 
which delegates will have an oppor- 
tunity to discuss their problems in- 
formally with experts seated at tables 
representing various phases of craft 
work. Harry Shaughnessy of Williams 
Press, Albany, will be general confer- 
ence chairman 





Southern Graphic Arts Assn. to Meet 

The Southern Graphic Arts Associa- 
tion will stage its 32nd annual conven- 
tion April 23-25 in Jung Hotel, New 
Orleans. Featuring the convention will 
be the 14th Annual Exhibit of Southern 
Printinz. Louisiana Printers & Station- 
ers Association, meeting in the same 
hotel April 24-25, will join with SGAA 
in a banquet. 


Direct Mail Meeting May 6 

May 6 will be Direct Mail Day in New 
York City. Sponsoring all-day sessions 
on copy, lists, testing, research, con- 
sumer attitudes and sales promotion 
are 34 graphic arts, local and national 





advertising groups, with Frederic H 
Gamble, American Association of Ad- 
vertising Agencies, honorary chairman 

John J. Patafio, Ambassador Letter 
Service, is general chairman, and Ed- 
ward N. Mayer, Jr., James Gray, Inc., is 
program chairman 


Paper Mill Host to Chicago Men 
Thirty-four members of the Chicago 
Club of Printing House Craftsmen were 
guests of the Kimberly-Clark Corp. at a 
one-day meeting in the company’s 
sales promotion center in Neenah, Wis., 
Feb. 27. The men toured the Kimberly 
and Lakeview Mills and visited the re- 
search and development laboratories 
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Nine supervisors or supervisor-trainees from Los Angeles printing plants are participating in 
Foreman’s Management Training Program conducted by Andy Forbis for Printing Industries, Inc. 
The group shown here is completing the course and will receive graduation certificates in April 
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Taymans Heads Educational Council 
Of The Graphic Arts Industry 

The Education'Council of the Graphic 
Arts Industry has established head- 
quarters in Washington, D. C., and is 
now manned for full-scale operations 
toward its objective of establishing a 
broad coérdinated educational system 
for the industry. Top executives are 
Bernard J. Taymans, managing direc- 
tor, and Samuel M. Burt, executive sec- 
retary. Mr. Burt, formerly assistant 
managing director of the Research and 
Engineering Council of the Graphic 
Arts Industry, is also assisting Fred J. 
Hartman, educational director of the 
International Graphic Arts Education 
Association, with services offered by the 
Education Council to the IGAEA. 

The Education Council has set its 
sights on 12 projects for this year. 
Scheduled for early publication is a 
safety manual covering all printing 
plant departments and processes. This 
manual, a joint project of the Education 
Council, the National Safety Council 
and other graphic arts organizations, 
will be the basis for inaugurating a 
widespread safety education program 
within the industry. 

Another project is a survey of schools 
and colleges providing graphic arts in- 
dustry training and education. Also on 
the list are a book designed for indoc- 
trination of industry personnel; a book 
of information for use in industrial arts 
programs and_ vocational guidance 
courses; presswork and screen process 
manuals; a survey of equipment man- 
uals issued by manufacturers; and the 
initial work toward recommended cur- 
ricula for courses associated with and 
required by the graphic arts. 


Inland Printer Editor Elected 
Vice-President of ABP Group 

Wayne V. Harsha, editor of THe IN- 
LAND PRINTER, has been elected Western 
vice-president of the Associated Busi- 
ness Publications’ National Conference 
of Business Paper Editors which has its 
headquarters in New York City. Roger 
Barton, editor (jointly) of the Ameri- 
can Printer and Advertising Agency 
and Advertising & Selling, is Eastern 
vice-president. New ABP president is 
S. O. Kaylin, editor of the Administra- 
tion Edition of Chain Store Age. 

Ruth Hahn, managing editor, Sales 
Management, is the new _ secretary- 
treasurer. Retiring president is L. C. 
Morrow, consulting editor of Factory 
Management and Maintenance, who 
held the post for two years. 


Canadian Exhibit of Graphic Art 


The fifth annual exhibition of Canadi- 
an advertising and editorial art will be 
held April 1-26 in the Print Room, Art 
Gallery of Toronto, Toronto, Canada. 
Work done by Canadian artists and art 
directors for commerce and industry 
will be shown. The exhibit covers ad- 
vertisements, booklets, direct mail 
pieces, posters, street car cards, photo- 
graphs, paintings and drawings from 
any periodical. 
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To have the right paper on hand to fill your customers’ needs: 


STOCK AND SELL ALL 


It’s smart business to have all four distinctively 
different Hammermill bond papers stocked on 
your shelves. First of all, they are all easy to 
sell, because Hammermill is truly ‘‘the best 
known name in paper,” not only known but 
also respected for sound values by businessmen 
and printing buyers from coast to coast. 

What’s more, these four Hammermill sheets 
are easy and profitable to print—run smoothly, 
provide trouble-free pressroom performance. 
Why not simplify your buying, stocking, print- 
ing and selling? Stock all four profit-making 
Hammermill bond papers. 


Remember—it PAYS TO DO BUSINESS ON 


THE HAMMERMILL WATERMARK IS OUR 
WORD OF HONOR TO THE PUBLIC 





BOND PAPERS MADE BY HAMMERMILL 


WITH NEW--1953— QUALITIES 


1. Luxurious Cockletone Bond. This 
handsome letterhead paper prints as 
well as it looks. A distinctive paper but 
moderate in cost. An excellent choice 
for use by businessmen in offices where 
decisions count. 


2. Versatile Hammermill Bond. Here's 
real good news. To please your cus 
tomers, this famous paper is now avail 
able in a brand-new and more brilliant 
white, with greater snap and crackle, 
with increased bulk and strength—a 
winning combination to help you sell 
even more of this standard of quality 
for the letterheads and printed forms 
of American business. 


3. Management Bond. This low-cost 
watermarked bond is now available in 
a more pleasing white with new bright 
ness plus higher bulk and strength 
These new qualities are all “pluses” 

in a paper which maintatns excellent 
printability, feeds smoothly at high 
speeds, comes off presses crisp and clean 


4. Fast-running Whippet Bond. All of 
the new qualities you have been 
asking about are now available in 
‘his unwatermarked bond. It has 
strength characteristics that really 
tand out” and assure trouble-free 
feeding on automatic equipment, 
rat r opacity, a new popular 
blue-white 
—_ 


@ 
Increased production makes it easy for you to stock and sell all\' * 
four of these fine Hammermill bond papers. If you'd like a sample 


packet of Hammermill's “Efficient 4,” 


Hammermill Paper Company, 


1601 East Lake Road, Erie 6, Pennsylvania 


mail the coupon below. 


Please send me—free—a sample packet showing the four 


Hammermill bond papers. 
Name _ 


Position____ 





30 Years’ Collection of Books 


Presented to Columbia University 
The American Institute of Graphic 
Arts is presenting to Columbia Univer- 
sity’s graphic arts center all 
institute’s 50-Books- 
during the past 


volumes 
selected for the 
of-the- Year 
three decades 
The official presentation was sched- 
uled for an Institute dinner in New 
York City April 7, the date for a pre- 
view of the Fifty Books of 1952. The ex- 
hibition was to continue through April 
19 and then to be taken on a tour of the 
United States, Canada and Europe. It is 
understood that Columbia will retain the 


hows 


thirty-year collection as a permanent 
exhibition and will arrange to supple- 
ment it annually 


Show Collection of Swiss Books 

An exhibit of books made in Switzer- 
land is being shown in various Ameri- 
can cities, and is now at the galleries 
of R. R. Donnelley & Sons Company, 
Chicago. Collected by Stefan Salter, 
American designer, the exhibit 
has previously shown at the 
American Institute of Graphic Arts, 
New York, and the Free Library, Phil- 
adelphia and consists of 210 trade and 
limited edition volumes 


book 
been 





Buy Fox RiVer 


FROM THESE DISTRIBUTORS 
a ona 


ALABAMA 
Montgomery 

ARIZONA 
Phoenix Butler Paper Co 
Tucson Butler Paper Co 

CALIFORNIA 
E| Centro 
Emeryville 
Fresno 
Long Beach 
Los Angeles 

Paper Co., 


5. P Richards Paper Co. 


W A. Schenimon Paper Co. 
Pacific Coast Paper Co 
Sierra Paper Co 
Sierra Paper Co 
American Paper Co., Columbia 
lo Salle Paper Co., Sierra Paper Co 
Sacramento Pacific Coast Paper Co 
Son Francisco Pacific Coast Paper Co., 
Seaboard Paper Co 
COLORADO 
Colorado Springs Butler Paper Co. 
Denver Butler Paper Co 
Pueblo Butier Paper Co 
CONNECTICUT 
Bridgeport Equity Paper Co 
Hartlord Geo. W. Millar & Co., Inc 
Madison Geo. W. Millar & Co., Inc 
New Haven The Arnold Roberts Co 
OISTRICT OF COLUMBIA 
Washington — John Floyd Paper Co. 
GEORGIA 
Atlanta 
IDAHO 
idaho Falls 
Pocatello 
ILLINOIS 
Champoign 
Chicago 
Paper Co 
Whitaker Paper Co 
Peoria Butler Paper Co 
Rock Island —C J. Duffey Paper Co 
INDIANA 
Evansville — Butler Paper Co 
Fort Wayne — Butler Paper Co 
indianapolis — Crescent Paper Co 
Terre Haute Mid States Paper Co, 
1OWA 
Cedar Rapids 
Des Moines 
KANSAS 
Witchita 
KENTUCKY 
Louisville 
LOUISIANA 
New Orleans — Butler Paper Co. 
MAINE 
Augusta — The Arnold Roberts Co. 
MARYLAND 
Baltimore The Mudge Paper Co. 
MASSACHUSETTS 
Boston The Arnold Roberts Co 
Holyoke — Judd Paper Co 
Worcester — Geo. W. Millar & Co., Inc 
MICHIGAN 
Detroit Butler Paper Co., The Whitoker Paper Co 
Flint Beecher Peck & Lewis 
Grand Rapids Central Michigan Paper Co 
MINNESOTA 
Minneapolis 
Paper Co 
St Paul . 


~§. P. Richards Paper Co 


American Paper & Supply Co. 
Consumers Paper Corp 


~ Crescent Paper Co 
Berminghom & Prosser Co., J. W Butler 


Butler Paper Co 
Bermingham & Prosser Co 
Butler Paper Co., Southwest Paper Co. 


— Superior Paper Inc 


Butler Paper Co., C. J. Duffey 
The Paper Supply Co 
J. Duffey Paper Co 





la Salle Paper Co., Murnane Paper Co, 
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MISSISSIPPI 
Jackson Central Paper Co 
MISSOURI 
Kansas City 
Paper Co, 
St. Louis 
Paper Co. 
Springfield — Butler Paper Co 
MONTANA 
Billings — Yellowstone Paper Co, 
NEBRASKA 
Lincoln Schwarz Paper Co. 
NEW JERSEY 
Jersey City — Gotham Card & Paper Co., Inc. 
Newark Newark Envelope Co 
NEW MEXICO 
Albuquerque — Butler Paper Co 
NEW YORK 
New York City Geo. W Millor & Co, 
Paper Center Inc., Saxon Paper Corp 
Rochester —— Hubbs Paper Co 
NORTH CAROLINA 
Charlotte Charlotte Paper Co. 
NORTH DAKOTA 
Fargo — Fargo Paper Co. 
Minot — Fargo Paper Co 
OHIO 
Cincinnati — General Paper Corp 
Cleveland — Chas. A. Koons & Co 
Cincinnati Cordage & Paper Co. 
Hull Paper Co 
The Cannon Paper Co 


Berminghom & Prosser Co., Butler 
Weber Paper Co 
Bermingham & Prosser Co., Butler 


Columbus 
Dayton 
Toledo 
OKLAHOMA 
Oklahoma City — Oklahoma Paper Co 
Tulsa Beene Paper Co 
OREGON 
Portland — Fraser Paper Co , 
PENNSYLVANIA 
Philadelphia — A. Hartung & Co., The J L N 
Smythe Co 
Pittsburgh — Brubaker Paper Co. 
York The Mudge Paper Co 
RHODE ISLAND 
Providence — The Arnold Roberts Co. 
TENNESSEE 
Chattanooga — Bond Sanders Paper Co. 
Knoxville Southern Paper Co 
Memphis Western Newspaper Union 
Nashville — Bond-Sanders Paper Co 
TEXAS 
Abilene — Southwestern Paper Co 
Dallas E. C. Palmer & Co., Ltd 
Paper Co 
Fort Worth — Southwestern Paper Co 
Houston — Southwestern Paper Co 
UTAH 
Salt Lake City — American Paper & Supply Co. 
WASHINGTON 
Seattle —- West Coast Paper Co 
Spokane — Independent Paper Co 
Tocoma Allied Paper Co 
Walla Walla Snyder-Crecelius Paper Co. 
Yakima General Paper Co 
WISCONSIN 
Appleton Woelz Bros 
Milwaukee Nackie Paper Co 
EXPORT AGENTS * NEW YORK 
New York City Butler American Paper Co., 
Elof Hansson, Inc 


West Coast Paper Co 


Southwestern 


Standard Paper Co 
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Virginia Printers Elect Dietz 
New President for 1953-54 

August Dietz, Jr., president of Dietz 
Press,- Inc., Richmond, - was elected 
president of the Virginia State Printers 
Association at its 
annual meeting 
Feb. 20-21. Ben H. 
Cooper of Cooper- 
Trent, Arlington, 
was elected secre- 
tary - treasurer; 
Edwin O. Meyer 
was reappointed to 
the post of execu- 
tive secretary. 

More than 150 
printers and their 
wives attended. 
Speakers included 
H. J. Ward and W. L. Carr of Porte Pub- 
lishing Co., Salt Lake City, and Howard 
N. King, vice-president of Craftsmen 
International. 

The group voted to sponsor a graphic 
arts building at the 1957 International 
Exposition commemorating the 350th 
anniversary of the first English-speak- 
ing settlement in the New World at 
Jamestown. 


August Dietz, Jr. 


Cherry Opens New Design Studio 

Burton Cherry has resigned as direc- 
tor of design and typography at the 
Cuneo Press, Inc., and has organized 
his own design and typography studio 
at 209 E. Superior, Chicago. Operating 
as Burton Cherry & Associates, he will 
serve printers and buyers of printing 
in the preparation of books, brochures, 
booklets, catalogs, magazines and com- 
mercial printing. 


CONVENTIONS 


WHAT - WHERE - WHEN 


Spring Conference of International As- 
sociation of Electrotypers and Stereotypers, 
Inc., William Penn, Pittsburgh, April 13-14 

Eighth District Conference of Printing 
House Craftsmen, Tulsa, Okla., April 17-18 

American Management Association, Na- 
tional Packaging Exposition, Navy Pier, 
Chicago, April 20-23 

Southern Graphic Arts Association Con 
vention, Jung Hotel, New Orieans, April 
23-25 

Second District Printing House Crafts- 
men, Ten Eyck Hotel, Albany, N.Y., Apr. 25 

Technical Association of the Graphic 
Arts, Washington, D.C., April 27-28 

Eastern Seaboard Conference of the 
Graphic Arts, Chamberlain Hotel, Old 
Point Comfort, Va., April 30-May 2 

First District Printing House Craftsmen, 
Sheraton Biltmore Hotel, Providence, R. L., 
May 2 

International Typographic Composition 
Association midwestern conference, Mil 
waukee, May 8-9 

Research & Engineering 
Paul, May 14-15 

Third District Printing House Craftsmen, 
Hamilton, Ont., May 15-16 

Typographers Association of 
New England, Hotel Taft, New 
Conn., May 15-16. 

Fourth District Printing House Crafts- 
men, Yorktowne, York, Pa., May 15-16. 


Council, St. 


Southern 
Haven, 
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) py a REGULAR, QPAQUE and TRANSLUCENT BONDS 
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0 Insurance 
Policies, Letterheads, 
Legal Invoices, and 
rf Documents Statements, with 
Matching 
Envelopes 






Direct Mail 
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WATERMARKED BY 









Translucent master-sheets for 
direct-copy office machines. 


* 
oX R iV E R ONION SKIN LIGHTWEIGHT BONDS 


Four Classes of Fine Papers to Serve 
Your Customers in Many Ways 





















Price Books 





Office Forms 





Plan for extra sales — and count cotton-fiber 















. : ; Overseas and 
paper, by Fox River, into the picture! Extra-long Domestic 
It’s the versatile paper . . . look at all its Alr at Loters 
applications! 

7 . nt, . . ca OS Order Lightweight 
It commands attention . . . crackles like new aed Cliculers that 
money. Save Postage 
It lends itself to fresh ideas in printing... 
try, sometime, a french-fold circular on light, 
colorful, strong Fox River Onion Skin! ANNOUNCEMENT PAPERS 
When there must be permanence — such as 
with legal documents and other valuable rec- 
ords — there is no substitute for cotton fiber! i=} 
Plan for extra sales! 
’ eae ee ‘ , Hi Rov River! Business 
You have lots to sell when you sell Fox River ! be Table Tent tvtbedtens 
Buy from the merchants listed on the opposite s Ads 
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LEDGER 


Fox River 
SatinTone 


The Premium Sulphite 
...in Letter, 
Vellum, and Bristol 













The influence of workers, machines, and skills ac- ; 
customed to the careful pace of making cotton-fiber 
papers is now available in a modestly priced sulphite Fox RIVER PAPER CORPORATION 
— Fox River SatinTone. Compare with what y 

‘Tone. Compare with what you are APPLETON, WISCONSIN 


now using, 





















WILLIAM F 


Rrecker, Lenz & Riecker, 
Inc., New York printing company, has 
been appointed chairman of the Print- 
ing Industry Division for the 1953 Can- 
cer Crusade, to be conducted in April 


Mr. Riecker is past president of the 
New York Employing Printers Assn 


Cuartes W. Pitkin has been named 
a vice-president of Doubleday & Co., 
Inc., New York book publishing firm. 
He is director of book manufacturing 
in charge of the Country Life Press in 
Garden City, N. Y., and the Doubleday 
Press in Hanover, Pa. 

Joun F. McQueeny, Strawberry Hill 
Press, Inc., is chairman of the Graphic 
Arts Committee of the current appeal 
of the New York Catholic Charities. 
Assisting him as vice-chairmen are 
ANTHONY J. Matu, Sinclair & Valentine 
Co.; CuHartes A. Powers, Powers En- 
graving Co., and Epwarp H. REILty, 
Reilly Electrotype Co. Inc. In addition 
a 2l-man committee is working 
























































The BANTHIN 
13 x 20 
Horizontal Cylinder Press 


you can lower your production costs 


Printers all over America acclaim the Banthin for dependable, low 


cost production. They like the simplicity of design, the ease of 


operation, the profitable performance of this 13 x 20 Horizontal Cylinder 


press. Judge it on specifications, performance and value. You'll agree 


the Banthin is the most versatile performer in the field . . . it’s 


designed to handle 90% of run of the hook jobs. 


1849 MAIN STREET € 


SEND FOR FREE LITERATURE 


THE BANTHIN ENGINEERING COMPANY 


BRIDGEPORT, CONNECTICUT 












CHARLES B. STRONG has been appointed 
general sales manager for the General 
Multi Forms Co., Nashville, Tenn., 
manufacturer of snap-out style one- 
time carbon interleaved business forms. 

Joun J. Fitzceratp has been appoint- 
ed manager of the Eagle-Tribune Print- 
ing Co., Boston. He was circulation 
manager of the newspapers for a num- 
ber of years and five years ago joined 
the staff of the printing company. 

Ev_mer M. Pusey of Judd & Detweiler, 
Inc., and treasurer of Printing Industry 
of America, heads the committee set up 
by Graphic Arts Association of Wash- 
ington, D. C., to plan the association’s 
role as host to the annual PIA conven- 
tion November 16-19 in Washington's 
Hotel Shoreham. 

FRANK Frazier, until recently execu- 
tive director of the Direct Mail Adver- 
tising Association, is now a principal 
of Specialized Business Services, New 
York City advertising and promotion 
consulting firm. DMAA members ten- 
dered Mr. Frazier a farewell luncheon 


March 9 in New York’s Waldorf-Astoria. 


Stanton Saunders Albert Halstead 





STANTON C. Saunpers has been elected 
vice-president and director of sales and 
advertising for the C. B. Cottrell & Sons 
Co., Westerly, Rhode Island. Albert Hal- 
stead was elected vice-president and 
sales manager. He will have charge of 
all sales activities here and abroad, 
with offices in Chicago and New York. 
Joseph E. Meyer was elected vice-presi- 
dent and chief engineer. 

CHARLES F. BANNAN, vice president, 
Western Gear Works, who has been on 
assignment with the National Produc- 
tion Authority in Washington, is re- 
turning to Los Angeles to resume his 
duties on the executive staff of the 
company. THomas J. BANNAN, company 
president, has also announced that a 
number of other management changes 
are being made to implement the inten- 
sive engineering development program 
now in progress in the firm’s six West 
Coast plants. 

Leon SHIMKIN, president of Pocket 
Books, Inc., publisher of the famous 25- 
cent paper-bound whodunnits, has an- 
nounced that two top executives have 
been elected vice-presidents of the 
corporation. They are Epmonp P. Joy, 
director of purchasing and manufac- 
ture, and HerBert M. ALEXANDER, editor. 
Mr. Joy has spent many years in print- 
ing and publishing, having worked for 
W. F. Hall Printing Co., Esquire maga- 
zine, and as plant manager for the Re- 
gensteiner Corp., all of Chicago. 
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Why traveling is 
second nature to Americans 


Land, sea and air carriers have revolutionized the ways 
and comforts of travel. And by word and picture they 
paint new horizons — tell of modern services and facilities 
to carry you there. Today’s American passenger-mile 
score is beyond reckoning. 

. Countless appealing travel brochures and folders 
appear on Oxford paper. When brilliant color 
reproduction and accuracy in the finest detail are essential 
Oxford grades are fit foundation for pages that sell. 
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For your next letterpress job 
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Polar Superfine Enamel 


you 





OXFORD PAPER COMPANY 


RUMFORD, MAINE 





This finest of Oxford enamel papers has unexcelled 
gloss, bright white color with no undertone and excep- 
tionally pleasing appearance. It provides maximum 
smoothness and a superb printing surface. Polar 
Superfine is admirably suited for highest quality color 


process and black and white halftone reproduction. 


*WESI 


CARROLLTON, OHIO 








COATED PAPERS 


Polar Superfine Enamel! 
Maineflex Enamel! 
Maineflex Enamel Cover 


Mainefold Enamel 
Mainefold Enamel Cover 
North Star Dull Enamel 
Seal Enamel 
Engravatone Coated 
Coated Publication Text 





ORPORT AND 


Maineflex Enamel, Coated One Side 


OXFORD 


MIAMI PAPERS 


UNCOATED PAPERS 


Carfax English Finish 
Carfax Super 

Carfax Eggshell 

Wescar Offset 

Wescar Satin Plate Offset 
Wescar Gloss Plate Offset 
English Finish Litho 

Super Litho 

Duplex Label 
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* OXFORD MIAMI PAPER COMPANY, 35 Fast Wacker Drive, Chicago 1, 


Joun B. Nico: has been appointed 
superintendent of the printing, paper 
box and paper stores division of Parke, 
Davis & Co., Detroit, succeeding Gust 
A. Hofmann, who retired recently after 
more than 50 years with the pharma- 
ceutical firm. The Parke-Davis print- 
ing department claims to be the largest 
private printing plant in the country. 
RIcHARD H. Bovarp, assistant general 
manager and industrial relations di- 
rector of the Los Angeles Printing In- 
dustries Assn., Inc., has been named 
general manager of Pacific Neo Gra- 
vure Corp., Los Angeles. His new firm 
is a subsidiary of Cuneo Press, Inc. 
LeonarRD S. FLORSHEIM, JR., has re- 
cently purchased control of the R. R. 
Robertson Co., Chicago manufacturer 
of graphic arts cameras and allied equip- 
ment. He will become president and the 
former president, D. FRANKLIN KELLER, 
becomes chairman of the board. The 
company’s name has been changed to 
Robertson Photo-mechanix, Inc. 





L. S. Florsheim, Jr. 


Hy Vile 


Hy Vie, Kansas City printer, was 
recently honored by the Kansas City 
Branch of the Friends of the Seminary, 
affiliated with the Jewish Theological 
Seminary of America. He was named 
“Man of the Year,” for his contributions 
to the community, seminary, and Beth 
Shalom Congregation over a period of 
many years. He is a partner of the Vile- 
Goller Printing Co., and secretary- 
treasurer of the Fine Arts Litho Co. and 
the Packaging Products Corp. 

FRANCIS G. BLACK, secretary-treasurer 
for the Photoengravers and Electro- 
typers, Ltd., Toronto, Canada, and JOHN 
C. YENCIK, assistant to the comptroller 
for Daystrom, Inc., Elizabeth, N. J., have 
been elected to membership in the Con- 
trollers Institute. 

Leon E. SEttTzer has been appointed 
sales promotion manager for the 
Columbia University Press. He will 
head the combined departments of sales 
and advertising. Mr. Seltzer has been 
editor of a number of special projects 
at the Press and under the name of 
Eugene Leigh writes verse and fiction 
for The New Yorker. 

Roberts Numbering Machine Co., 
Brooklyn, N.Y., has appointed N. M. 
Otney plant superintendent. Formerly 
Western Electric Co. manufacturing en- 
gineer, Speed Products Co. chief en- 
gineer, and Rex Products Corp plant 
manager, he has had more than 20 years 
of tooling and production experience, 
and has written a number of technical 
articles on those subjects. 





New president of Young Lithogra- 
phers Association, New York City, is 
Kurt E. Hernrtcu, D'Arcy Printing & 
Lithographing Co. 

A. J. Gross, formerly Remington 
Rand, Inc. advertising production man- 
ager, is now managing the New York 
sales office of A. D. Steinbach & Sons, 
Inc., New Haven, Conn., color printers 
and offset lithographers. 

MaJ. JOHN R. Gorvon of the Air Force 
Missile Testing Center, Patrick Air 
Force Base, Fla., has been separated 
from active duty, and is back with the 
Winston Printing Co., Winston-Salem, 
N. C. Major Gordon was elected presi- 
dent of the company in 1951. 





Epwarp Mauer, recently named vice- 
president of O. B. Johnson Press, Inc., 
New York City letterpress and lithe- 
graphic house, was formerly a publish- 
ing executive and editor. For the past 
five years he has been director of pub- 
lications for the National Association 
of Manufacturers. 

Lester BENNETT, Mission Engraving 
Co., has been appointed chairman of the 
Los Angeles PIA lithograph group for 
1953. He succeeds Scotr MartrTraw. 

FREDERICK S. WILson, formerly asso- 
ciated with the Osborne Co., calendar 
and advertising publishers, is now sales 
promotion manager for Davis, Delaney, 
Inc., New York City. 





UNWINDERS 
Hamilton self-contained 
unwinder stands, with 
automatically maintained 
back drag, are available 
for 40” maximum diam- 
eter rolls, and may be 
equipped with hand crank 
or motor driven roll lifter 
arms. These unwinders 
may be applied to any 
make of web processing 
machine and are standard 
equipment on all Hamil- 
ton Rotary Web Presses. 








900 HANOVER ST., HAMILTON, OHIO 








REWINDERS 


The Hamilton Unitension Magnetic 
Rewinder (patent applied for), 
which is used on all Hamilton Ro- 
tary Web Presses, gave to the web 
printing industry its first really suc- 
cessful uniform tension, core-type 
rewinder, It is entirely self-con- 
tained and self-powered, and is now 
being used in an ever increasing 
number of other roll rewinding ap- 
plications. 


We will be glad to discuss the 
application of either or both of 
these units to your particular use. 


it will pay you to own a HAMILTON 


dhe HAMILTON root company 






The M. L. Abrams Co., dealers in printing machinery for over 25 years, held open house in new 
quarters at 1841 Prospect Ave., Cleveland, Ohio, April 9-11. Working demonstrations of many 
of the industry's newest machines were made for visitors by a number of factory representatives 





Be proud of your printing! 
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* Folds and die cuts 

















% White and 12 colors | 








% Four finishes 








* Four weights 


ASK YOUR WHEELWRIGHT 
MERCHANT FOR THE 
NEW SAMPLE BOOK eeeeeeeeeeeeeeeeeCeeseeeeseeeeeeeeeeeeeeeseee 


SPECIFY 


Wheelwright Papers 


COVERS BRISTOLS BLANKS INDEXES 
BLOTTINGS VELOURS CUT CARDS 
STANDARD PRODUCTS OF THE MEAD CORPORATION 
WHEELWRIGHT PAPERS, INC., LEOMINSTER, MASS. 
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STEINWAY Press, Inc., New York City, 
celebrated its silver anniversary Feb. 
20 at a hotel party. 

The business of Storrs & Bement 
Company and the Paper House of New 
England has been purchased by Carter, 
Rice and Company Corp., an affiliate of 
Bulkley, Dunton & Co., New York. 

Louis Caper, president, Perkins- 
Goodwin Co., international paper and 
pulp marketing management organiza- 
tion in New York City, has announced 
the appointment of CHARLES PATON as 
paper department sales manager. 

Witt1am H. Teter, who has headed 
paper making at the Kingsport Divi- 
sion of the Mead Corporation, Kings- 
port, Tenn., has been promoted to the 
new post of corporate director of plan- 
ning for the Kingsport Division. 

J. A. QUINLAN, vice-president, St. 
Regis Paper Co., is now chairman of 
the traffic committee of the American 
Paper and Pulp Association. He suc- 
ceeded W. L. Tuornton, Jr., general 
traffic manager, Kimberly-Clark Corp. 

Victor W. MEeEtvitte has been ap- 
pointed Milwaukee representative for 
the McIntosh Paper Co., 111 N. Canal 
Street, Chicago 6. He has been associ- 
ated with the printing and lithograph- 
ing industry for the past 20 years. 

GeorcE Firmes, New York plant man- 
ager for Alfred Allen Watts Co., Inc., 
has been named general manager of 
Multi Color Lithographers, Inc., New- 
ark, N.J., the company’s litho division. 
Extis Weis, production manager, be- 
comes manager of the New York plant. 

RicHarp H. LEBERMAN has been ap- 
pointed secretary-treasurer of the Fak- 
ler Printing Co., Milwaukee. Leberman 
will direct operations of the company’s 
new offset lithography department. With 
new Miehle offset presses, Fakler now 
offers a complete printing and bindery 
service, 

An “efficiency committee” of em- 
ployees has been formed for Paper 
Manufacturers Co., Philadelphia makers 
of Perfection gummed papers. Chair- 
men are Howarp BEALS, production and 
scheduling; JAMES PEOPLES, waste and 
quality control; Harry McC .intock, 
office and accounting procedures. 

F. J. GAERTNER was recently named 
executive vice-president of Graphic 
Arts Engraving Co., Minneapolis. L. H. 
WESLEY was elected executive vice- 
president of Bigelow-McGill Co., St. 
Paul. Both firms are subsidiaries of 
Brown & Bigelow, calendar printing 
company. 

Jupson A. V. Hyatt is now assistant 
to C. A. Harrison, vice-president in 
charge of commercial sales, Fairchild 
Camera and Instrument Corp., Jamaica, 
N.Y. Mr. Hyatt is studying applications 
for new models of the Scan-a-graver 
electronic machine for making plastic 
halftone photoengravings. 

ArtHurR M. Bean of the Chicago sales 
staff has been appointed manager of 
the St. Louis branch of the Ideal Roller 
& Manufacturing Co., Chicago. He re- 
placed Wiitt1am E. Murpnuy, who will 
take charge of the sales territory in 
northern Illinois and part of Chicago. 
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GerorGE TALBOT is now sales manager 
of the Roberts Numbering Machine Co., 
Brooklyn, N. Y. He has been with the 
company for several years, and was 
formerly associated with the Reeves 
Instrument Co. and the Sperry Gyro- 
scope Co. The Roberts company has 
been in operation at its present location 
since it was organized in 1889 by Thomas 
A. Edison and associates. 












George Talbot Charles Barr 











The F. B. Repincton Co., Chicago 
manufacturers of counting machines, 
has appointed its second president in 
its 56-year history. The new president 
is CuHartes L. Barr, who succeeds the 
company’s founder, FRANK B. REDINGTON. 
Barr has been with the company since 
1920, and vice-president since 1937. 

JEROME B. Hamsurcer has been elected 
a vice-president and director of Allen 
Watts Co., New York City printers and 
manufacturers of carbon interleaved 
business forms. He continues as sales 
manager of Multi-Color Lithographers, 
Inc., Allen Watts subsidiary. 

Harry L. Leyianp has been elected 
vice-president in charge of southern 
sales for the Witt1am C. Herrick INK 
Co., Inc., East Rutherford, N.J. With 
the company for 15 years, Mr. Leyland 
was formerly manager of the Jackson- 
ville, Fla., branch. William V. Jacobson 
has been appointed to the sales staff. 

Henry F. MELEN, a practical printer 
and formerly associated with Western 
Newspaper Union, is now Metropolitan 
New York sales and service representa- 
tive of the Banthin Engineering Co., 
Bridgeport, Conn., manufacturers of 
the Banthin automatic cylinder press. 
His headquarters are in Great Kills, 
Staten Island, N. Y. 

INTERNATIONAL Paper Co. has opened 
a consolidated sales office in Dallas to 
serve Texas and the Southwest. The 
new office is located in the new Fidelity 
Union Lift Building, 1511 Bryan Street. 
J. W. Dennett, formerly of the Chi- 
cago office, will represent Southern 
Kraft division, and H. T. Patron will 
be in charge of the Bagpak division. 

FRANK BetiLock, former manager of 
the San Francisco office, has been pro- 
moted to assistant sales manager of the 
Miller Printing Machinery Co., Pitts- 
burgh. T. F. DeNormanpiz, who has 
been with Miller in the Cincinnati area, 
has been promoted to branch manager 
of the San Francisco office to take Mr. 
Betlock’s place. A new branch office has 
also been opened in Los Angeles and 
C. C. Kouter is the manager. 


C. I. McNarr, Jr., has retired as vice- 
president and manager of the North- 
west Paper Co., Cloquet, Minn. Widely 


known in the pulp and paper industry, 


Mr. McNair has served the company in 


various capacities throughout his entire 
business career since July, 1914. Mace 
V. Harris, formerly assistant manager 
assume the 


of manufacturing, will 
managership. 

H. F. (Bup) Monnicu has been ap- 
pointed manager of the Denver branch 
of the Ennis Tag and Salesbook and 
American Carbon Paper Manufactur- 
ing Co., Ennis, Tex., and Chatham, Va. 
He was previously district representa- 
tive for Standard Register Company. 





Joun W. AsHtey has been appointed 
manager of the offset equipment de- 
partment of Type & Press of Illinois, 
Inc., Chicago equipment dealer. 

Artuur B. Davis, 75, retired authority 
on printing processes, died at his home 
in Fort Lauderdale, Fla., March 14. He 
was inventor of the more modern types 
of rollers for printing presses. Born in 
Decatur, Ill., he worked for the W. B. 
Conkey Printing Co., Hammond, Ind., 
and for more than 30 years was in 
charge of mechanical operations in the 
Crowell-Collier Publishing Co., Spring- 
field, Ohio. A son, E. B. Davis, is vice- 
president of Ideal Roller & Manufactur- 
ing Co., Chicago. 








































































































GLAZCOTE 
23" 
*9.33” 
600” 


Adjust your inks to varying 
pressroom conditions and get 
uniform ink consistency with- 
out adjusting ink flow. In- 
crease affinity of ink to paper, 
improve the quality of your 
finished product! 


TRIAL ORDER 


Send for an 8 lb. Trial Order on 
our unconditional guarantee of 
complete satisfaction or your 
money back. Specify litho or 
letterpress. 


CENTRAL COMPOUNDING CO. 


1718 N. Damen Avenue « Chicago 47, Illinois 
IN CANADA: Canadian Fine Color Co., Ltd. « Toronte 
EXPORT DIV.: Guiterman Co., Inc., 35 S$. William St. « New York 4 


Ink Conditioners 















Ricnuarp W. Baron, Lzonarp Baron 
and Rosert BAMMAN have been named 
vice-presidents of Royal Paper Co., 
New York City. 

Rosert Burke has been appointed 
sales representative for the Pennsyl- 
vania-West Virginia territory of the 
Ink Division of J. M. Huber Corpora- 
tion. He has been with the firm for the 
last three years. 

Noian Corporation, Rome, New York, 
has recently appointed two new fac- 
tory representatives in the southern 
territory. They are Ricnarp W. RIcHarps 
for Florida, Georgia and Alabama, and 
James M. Smiru, Jr., for North Carolina, 
South Carolina, and Tennessee. 


C. Brenton Cook, designer of the first 
mobile industrial type revolving crane, 
and the first electric-powered fork 
truck in 1915, has recently retired from 
the Elwell-Parker Electric Co., Cleve- 
land. He assisted in the development of 
a number of other important items in 
the field. 

KENNETH J. Moore & Co., 1778 W. 
Estes Ave., Chicago, manufacturers of 
gluing, labeling and coating machinery, 
has recently become sole agent in the 
United States for Beasley, French & Co., 
Ltd., of Bristol, England. The latter firm 
manufactures “Befanco” paper convert- 
ing devices, which are claimed to be 
the fastest in the world. 





and quality of reproduction 
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... But for maximum economy 
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For 23 years leading supplier to the rubber plate maker 





MATERIALS ond METHODS for BETTER PRINTING 


Products, Tue. 


FROM MOLDED RUBBER PLATES 


132 Humboldt Street Rochester 10 New York 





















Joun B. Grpert has been appointed 
general sales manager of the Zellerbach 
Paper Company, with headquarters at 
San Francisco. Previously he was as- 
sistant to Kinc Wirxm, the executive 
vice-president. 


















































John B. Gilbert Morris W. Rice 





Morris W. Rice has been appointed 
sales representative in the Great Lakes 
territory for the Matrix Contrast Corp., 
with headquarters at the western dis- 
trict office of the firm in Chicago. He 
will cover Michigan, Indiana, Ohio and 
Kentucky. 

The Neenah Paper Co., Neenah, Wis., 
at its recent annual meeting, announced 
a new lineup of management execu- 
tives. Leo O. ScHUBART, executive vice- 
president, has been elected president 
and general manager. D. K. Brown, re- 
tiring president, was elected chairman 
of the board. I. J. Srarrorp, director of 
mill operations, has been elected vice- 
president for manufacturing. DANIEL 
Harp, sales manager, is now vice-presi- 
dent for sales. D. H. Severson, treasurer, 
is now secretary-treasurer. FrRepD LEECH 
has been appointed sales manager. 

James F. BRANNIGAN, JR., has been 
named St. Louis branch sales manager 
for the Harris-Seybold Co., Cleveland 5, 
Ohio. He has been with the company 
since 1939 except for several years in 
the Army during World War II. 
























R. W. Reed 





James Brannigan, Jr. 


R. W. Reep has been appointed con- 

verting sales manager for the Rhine- 

lander Paper Co., Rhinelander, Wis. He 

joined the firm in 1948 as research di- 

rector and was later promoted to tech- 

nical director. ‘ 
The line of Ropertson photomechan- 

ical equipment has been added to the 

items sold by the special products di- 

vision of Harris-Seybold Co., 4510 E. 

71st St., Cleveland 5, Ohio. The equip- 

ment includes cameras, arc lamps, 

printing frames, whirlers, tables and 

camera and plate-making items. 
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YOve company 










SUPPORTING 
THE PRINTER 
WITH 
ADVERTISING 













MODERN BUSINESS REQUIRES 





Regular scheduled messages like 
this, addressed to your customers, 
Lape aay Two Letterheads... or more 
NATION'S BUSINESS 
DUN’S REVIEW 
THE REPORTER 






In the competition for business and prestige, the company 






letterhead can play an important part, when management recognizes its 
ADVERTISING REQUIREMENTS various objectives. Certain of its elements—illustrations, slogans, guar- 
BURROUGH'S CLEARING HOUSE antee symbols, ete. —would be out of place on the president's letter, but 


ROUGH NOTES they step up the results from sales letters. Engineering, accounting and 








THE INSURANCE SALESMAN service departments find different items effective on separate  letter- 
heads, impossible to include on a general letterhead. 
Let the Neenah portfolio, The Psychology of 


Business Impression, show you the many ways in 








Special selling advertisements are 







running in 


which letterheads can express business character, 


JOURNAL OF ACCOUNTANCY 
[ THE OFFICE 
OFFICE MANAGEMENT 





Included are 24 specimen letterhead treat. 






ments with type and production specifications. 





The coupon below, attached to your own letter- 





head, will bring you a free copy. Just. sign 





and mail. 





Selling Ideas Before Your 
Customers Continuously 





COURTESY COUPON 


The printer sells his product ee ee reer ns VEE are Ee —.. 
by selling Neenah’'s product, so ‘ 
Neenah helps the printer sell. The 
theme presented on this page, 
which runs in the consumer maga- 
zines, is an example of that team- 
work. 





‘ 
' 
‘ 





| e The Psychology of Business Impres- 

sion, with letterheads on Neenah 
Bond Papers (rag-content 25% to 
100% new cotton fibers). 


Neenah Pattern Kit, a guide to the 
four grades of Neenah Ledger, 


The idea of multiple letterheads for with punching, perforating, and 


all but the smallest’ businesses ruling guides, for use in designing 


leads readers naturally to requests special forms. 
for The Psychology of Business Im- 
pression, which does a big selling 
job. It wins its way into the front 


offices even of large businesses. 


The printing salesman can follow 


\ and get the benefit. 
To get the most out. of this idea, eee eoeeee 
write for the full story from our 
Printers’ Service Department. : 
. NEENAH PAPER COMPANY NO. PRIS VONTIS 


Neenah, Wisconsin 











f. IN ORDER TO COMPETE ON LABELS, 
MUST | USE LOW-PRICED GUMMED PAPER ? 


2. 1S IT NECESSARY TO ASK. “WHATS 
IT GOING TO STICK 102” 


3. CAN GUMMED PAPER BE RUN 
SATISFACTORILY ON AN OFFSET PRESS ? 


PERFECTION has the answers! 


(and they’re yours for the asking) 


Request ‘Helpful Hints about Gummed Paper”’ 
from your Fine Paper Merchant. If he doesn’t stock 
PERFECTION, ask him to write us for information 
about the ‘Helpful Hints" for printers. 


PAPER MANUFACTURERS COMPANY 
Main Office: PHILADELPHIA 15, PENNSYLVANIA 
Sales Branches: Atlanta * Chicago * New York + Cleveland 
Pacific Coast Warehouses: Los Angeles * San Francisco 
Plants: Philadelphia, Pa. + Indianapolis, Ind 








@ MARCO (Soil resistant) 
@e MARVELHIDE 
@ MARVELLEATHER 


Sample books, dummies and test 
run sheets furnished promptly 


THE MARVELLUM COMPANY 
Saprers Listinelive 
Holvoke, Mass. 


ed and Coated Specialties including: Coated Covers, Box 
erings, Greeting ird Papers, Gift Wraps, leatherettes, Photo 
Checkbook Covers, Barrier and Rust Preventive Papers 





‘NEW. 
LITERATURE 


Those interested in literature described are asked 
to write directly to company listed in the item 


Restaurant Guest Check Prices 

Ennis Tag and Salesbook Co., Ennis, 
Texas, has just issued a new descriptive 
price list giving its prices on a special- 
ized line of restaurant guest checks. 
The firm produces stock guest ehecks 
and also prints them to order. 


Bulletin on Imprinting Press 

A new bulletin on its redesigned 
check imprinting press has been pre- 
pared by the Champlain Co., 88 Llewel- 
lyn Ave., Bloomfield, N. J. The bulletin 
is illustrated with photographs of the 
press and gives detailed information on 
type changing, automatic sheet delivery, 
and servicing. 


Making a Perfect Impression 

How to make reproduction copy by 
means of the IBM electric typewriter is 
the subject of a new instruction booklet 
published by the International Business 
Machine Corp., 590 Madison Ave., New 
York 22. The booklet has an explanation 
of proportional letter spacing, and 
gives procedure for preparing copy with 
a flush right-hand margin. 


Circular on Lithograph Inks 

A new circular describing its Insta- 
Lith inks has been issued by the How- 
ard Flint Ink Co., Detroit. Lithographed 
with Insta-Lith inks on heavy enamel, 
the circular demonstrates the fine qual- 
ity of four-color process work possible 
today. The inks are said to be a new 
type with such features as fast-setting 
and drying and water-resistance. 


Business Forms Sample Folder 

Users of business forms may secure a 
specially designed sample file folder 
from Alfred Allen Watts Co., Inc., 216 
William St., New York 38, N.Y. Illus- 
trated with reproductions of sample 
forms, it also has a list of things to do 
and not to do in designing printed busi- 
ness forms. On the reverse is a list of 
instructions and suggestions on how to 
secure more functional forms through 
careful design. 


Color Standards and Research 

A small booklet giving a listing and 
short description of all known materi- 
als on color standards has been pub- 
lished by Faber Birren & Co., 500 5th 
Ave., New York 18. Valuable for those 
dealing with colors and color matching, 
the book will be sent free to those re- 
questing it on a company letterhead. It 
is said to be the only complete review 
of available color standards having a 
substantial interest to U.S. industry. 
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Catalog of Portable Elevators 

Bulletin 5211, a catalog of its portable 
elevator line, has just been issued by 
the Barrett-Cravens Co., 4609 S. West- 
ern Blvd., Chicago 9. In the 36-page 
publication, various models of hand- 
and electrically-operated devices are 
shown, including a number specially 
adapted to handling of heavy paper 
loads in printing plants. 







Materials Handling Equipment 
A 12-page manual, illustrating and 
describing its line of platform and fork 
trucks, and floor cranes is now avail- 
able from the Elwell-Parker Electric 
Co., 4205 St. Clair Ave., Cleveland 3, 
Ohio. With many illustrations of the 
various models, the book contains a 
number of general operating photo- 
graphs and complete specifications. 





Estimator’s Guide, Price List 

A newly-designed catalog has been 
published by Reinhold-Gould, Inc., 535 
5th Ave., New York paper merchant. 
Combined with the price list is an “esti- 
mator’s guide,” which includes special 
tables, packing schedules, lightweight 
differentials, mill stocking data, tips on 
ordering paper and other practical 
answers to paper-buying problems. 





Cut-Out Folder on Litho Specialty 

Goes Lithographing Co., 42 W. 61st 
St., Chicago 21, lithographic specialty 
printing firm, is sending out a folder 
containing a sample of an “automobile 
license” blotter. The suggestion is made 
that a printer can buy these and im- 
print his own name for self-advertising, 
or imprint them for a customer. The 
lithographed blotters carry the designs 
for the license plates of 48 states, the 
District of Columbia, and 10 Canadian 
provinces. 
















Case of Vanishing Profits 

The Case of the Vanishing Profits is 
the title of the April, 1953, issue of 
Graphic 6, published by the Harris- 
Seybold Co., 4510 E. 71st St., Cleveland, 
Ohio. Written in the form of a one-act 
play by Jack Kromberg, the text gives 
a complete explanation of the problem 
of taxes in running a business. Mr. 
Kromberg is a New York City CPA 
specializing in the graphic arts indus- 
try. His “mystery” gives authentic in- 
formation and was reviewed by the 
Bureau of Internal Revenue in January. 














What Printers Shouldn't Copy 

What Uncle Sam doesn’t like to have 
reproduced is detailed on a 9x12-inch 
wall chart that can be obtained free 
from Peerless Photo Products, Inc., 
Shoreham, Long Island, N. Y., manufac- 
turers of photocopy equipment. Among 
the items listed as illegal to copy are 
obligations, paper currency and securi- 
ties of the United States government, 
various types of certificates, coupons, 
notes, checks and drafts, etc. Printed on 
a four-ply cardboard, it’s punched to 
hang in a handy spot for reference. 




























] OPERATOR 
DOES THE WORK 
























with a 


Roshack 


With a Rosback Auto-Stiteher you 
can enjoy the faster production and 
all the other advantages of automatic 
stitching and do so at a 500) saving in 
labor costs as compared to ordinary 
hand stitching. 


The Auto-Stitcher saddle-stitehes fold- 
ed sizes up to 10” x 14”, any number 
of pages from two single 4-page sheets 
or single signatures up to booklets 
316” in thickness (34” folded). Machine 
is equipped with two standard quar- 
ter-inch stitcher heads, to place either 
one or two stitches using round wire 
from No. 25 to No. 30. 


Operator gathers signatures and places 
the collated booklets on the Auto- 
Stitcher saddle. Booklets are auto- 
matically conveyed to the  stitcher 
heads and one or two stitches, as re- 
quired, are automatically placed. 
Stitched booklets are then automati- 
cally ejected into an adjustable stacker 
delivery (or onto a continuous belt 


delivery as mentioned at right.) 


Other outstanding advantages include 


(Stagger the stitches if desired with _ 
optional built-in accessory attachment. 


AUTO-STITCHER 


Patented Oct. 28,1952 


variable speed control that enables 
operator to stitch at any desired speed 
up to 68 booklets per minute; adjust- 
able height of collating table to suit 
convenience of operator; foot control 
treadle for stopping and starting at 
any point of the stitching cycle; auto- 
matic brake to stop machine instantly 
when operator removes her toe from 
the treadle; and an accessory attach- 
ment, built into the machine at small 


extra cost, for staggering the stitches. 


If you are looking for important ways 
to cut costs, or for new ways to make 
substantial extra profits on a small in- 
vestment, ask your Rosback Dealer 
for full details of the Auto-Stitcher. 
Or write us for complete descriptive 
bulletin. 








Continuous Belt Delivery (patent applied 
for) now also available for the Auto- 
Stitcher as opti | extra equip t at 
extra cost. Write for special bulletin. 





If you now own an Auto-Stitcher, ask 
your Rosback Dealer how you can add 
the new Continuous Belt Delivery te 
your present machine. 




















F.P.ROSBACK COMPANY « Benton Harbor, Mich. 


WORLD'S LARGEST MANUFACTURERS OF PERFORATORS 
GANG STITCHERS AND PAPER PUNCHING MACHINES 













MAXIMUM 
PRODUCTION 
at 

MINIMUM 
COST use... 


HURON 


ONE-TIME CARBON 


Avoid costly collating delay in the 





















































production of carbon interleaved 











forms by using HURON one-time car- 











bon. Whether you use roll carbon or 





ready-cut sheet carbon in your busi- 








ness, you'll recognize at once the 
superior performance of the HURON 











line. It handles perfectly — jogging, 








collating or gathering — without tack 





or curl. 


HURON roll carbon is precision 
wound to eliminate machine slowdown. 
































Ready-cut sheet carbon is dimension- 








ally accurate to facilitate proper 








jogging and insure true alignment 














with the manifold sections in any form. 

















For maximum efficiency and pro- 
duction economy try HURON one- 
time carbon in your next order for in- 
































terleaved forms. 





























Ask your paper supplier 
or write for pattern folder 
and samples. 




































































ONE - TIME 
A MARK OF QUALITY 























PORT HURON SULPHITE & PAPER CO. 
PORT HURON, MICH. 
. 
NEW YORK 
CHICAGO 
SAN FRANCISCO 































































Kimberly-Clark 


COATED PRINTING PAPERS \\" 


Kimberly 
Clark 
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Distributed by 


ALABAMA 

Ds cbs beau seeseres ese Sloan Paper Company 
ARIZONA 

PE Ressesasecwasevedseneese Blake, Moffitt & Towne 
Phoenix. . rb aus Shawnee Zellerbach Paper Company 
CoG Sagien aps dobea we Blake, Moffitt & Towne 
ARKANSAS 

TO” Pre rer ri y Arkansas Paper Company 
CALIFORNIA 

Emeryville Oakland Division. .Zellerbach Paper Company 
or rrr re Zellerbach Paper Company 
FUEGO ccocccssscoscccenssee# Blake, Moffitt & Towne 
FUGIND . oc cencscssovvccees Zellerbach Paper Company 
long Beach. cocccccccescessees Blake, Moffitt & Towne 
168 RAGES. 0c cc ccceccteseees Blake, Moffitt & Towne 
BOE GREE s cccccccccseces Zelierbach Paper Company 
Ss 00 00 000nh 000 insatas Blake, Moffitt & Towne 
Dkchbieseseateas ees Zellerbach Paper Company 
CID, oc ccaseccecvennss Blake, Moffitt & Towne 
DOOD. cccnsceccesee Zellerbach Paper Company 
er rere Blake, Moffitt & Towne 
Ge DUO so cc cscccccseeenes Blake, Moffitt & Towne 
BOW DG cc cvcccovescodes Zellerbach Paper Company 


San Francisco. 
San Francisco.... 


\eeuwonn sores Blake, Moffitt & Towne 
...++...Zellerbach Paper Company 
verre. . Blake, Moffitt & Towne 

Son Jose... , Zellerbach Paper Company 

Santa Rosa.. ‘ieee Blake, Moffitt & Towne 


Stockton... Blake, Moffitt & Towne 
Stockton..... Zellerbach Paper Company 
COLORADO 

PM svineess Carpenter Paper Company 
PORNO. cccescccce Carpenter Paper Company 
CONNECTICUT 

ee The Rourke-Eno Paper Company, Inc. 
New Haven........ oe Bulkley, Dunton & Co. 
DELAWARE 

Wilmington.........+.+. Whiting-Patterson Company 


DISTRICT OF COLUMBIA 
Washington The Barton, Duer & Koch Paper Co. 


FLORIDA 

Jacksonville. .... .....Knight Brothers Paper Company 
Migtthoscscscvces .Knight Brothers Paper Company 
OrtenG0sccccccccs . Knight Brothers Paper Company 


Tallahassee. . Knight Brothers Paper Company 


Tompo.... ‘ ... Knight Brothers Paper Company 
GEORGIA 

Atlanta. ...e.eceeeceseeeeesss Sloan Paper Company 
Pre T err err. Diliard Paper Company 
HAWAII 

DD. > rissewedaneuundan® Honolulu Paper Co., Ltd. 
IDAHO 

Beledeccccccesccccecscess . Blake, Moffitt & Towne 
Boise. . .ccsccccscvesccees Zellerbach Paper Company 
...... PETE Te ..Carpenter Paper Company 
ILLINOIS 

CRICRGO > cc ccsccvsccee ; Berkshire Papers, inc. 
CHONRG sod s0cvcvceres . Chicago Paper Company 
PTET TT ETT TT Midland Paper Company 
Chicago. . Swigart Paper Company 
INDIANA 


Indianapolis..... Crescent Paper Company 
10 


Des Moines................Carpenter Paper Company 
Sioux City. .ccsccesees ... Carpenter Paper Company 
KANSAS 

Topek@sccccscccccseces . Carpenter Paper Company 
Pi ccene sso cccecessus Western Newspaper Union 
KENTUCKY 

Lovisville..... The Chatfield Paper Corp. 
LOUISIANA 

Baton Rovge...... . .Lovisiana Paper Co., Ltd. 
New Orleans. ......5+5 The D and W Paper Co. 
ee Eee Lovisiana Paper Co., Ltd. 
MAINE 

Augusta. ...-ceseeceees Carter, Rice & Company Corp. 
MARYLAND 

Baltimore... 6.6 e eee eee Baltimore Paper Company, Inc. 
MASSACHUSETTS 

ey Carter, Rice & Company Corp. 
Springfield...... see eeceveveeves Bulkley, Dunton & Co, 
Worcester. Pee rrery TS its Esty Paper Division 
MICHIGAN 

Detroit. .... oeawe ...Seaman-Patrick Paper Co. 
Grand Rapids... Quimby-Walstrom Paper Company 
lansing. . .Dudley Paper Company 
MINNESOTA 

Minneapolis. . . Carpenter Paper Company 
St. Pawl...s Carpenter Paper Company 
MISSISSIPPI 

JekeOReccccvesccccvscvcsese Jackson Paper Company 
DUAMIGR oo cvcrscccsvesee ...Newell Paper Company 
MISSOURI 

Koneas City. ...esecesees . Carpenter Paper Company 
BP. bathe. oc csaveseveces ....Beacon Paper Company 
St. Louis ... Shaughnessy -Kniep-Hawe Paper Co. 
SP. howls. .ccccccccccccsvvcess Tobey Fine Papers, inc. 


MONTANA 

| EAR eee eS Carpenter Paper Company 
Geant Falbe sco cvcccceseses Carpenter Paper Company 
EE re Carpenter Paper Company 
NEBRASKA 

Pt. wedewukaxeasets Carpenter Paper Company 
J RES eres Carpenter Paper Company 
NEVADA 

BEBecccececcovvceseossvesend Blake, Moffitt & Towne 
cidete kas wW06aeas.cuu Zellerbach Paper Company 
NEW JERSEY 

PPT PET TT Tee J, E. Linde Paper Company 
NEW MEXICO 

Albuquerque. sccccescccse Carpenter Paper Company 


Hudson Valley Paper Company 
pope vecceeseeneaseus Hubbs & Howe Company 





pam sossbenaes Baldwin Paper Company, Inc. 
vay hioes . Bulkley, Dunton & Co., Inc. 
ik cnhenknas te ... The Canfield Paper Co. 
. .Forest Paper Company, inc. 
FO VU bcccncnescvesssen J. E. Linde Paper Company 
SE I ae Gig 5 sk pat :6a¥os ee Royal Paper Corporation 
DAONE scesccccvccssereess Hubbs & Howe Company 
OO ETE Hubbs & Howe Company 
OES OP ORY re errr Troy Paper Corporation 
NORTH CAROLINA 
Charlotte... .csccccvccvcsccces Dillard Paper Company 
SREP PEEL EET ee Dillard Paper Company 
Raleigh... .ssscccsscscccsees Dillard Paper Company 
WHRAGIOR . 6 oc ccccsecceceses Dillard Paper Company 
OHIO 
Pegi dtaseearicecauee The Millcraft Paper Company 
FERRE ee The Chatfield Paper Corporation 
Cincinnoli....scscocceves The Johnston Paper Company 
SPRUE TERT Ee The Millcraft Paper Company 
Cleveland 0. ccescsccces The Petrequin Paper Company 
NS 6 5455604 05:-<00000 The Scioto Paper Company 
Reb ankaeeeenssne The Ohio & Michigan Paper Co. 
OKLAHOMA 
Oklahoma City............-Carpenter Paper Company 
Pee Tayloe Paper Company of Oklahoma 
OREGON 
Dba 0 s'o.00s ae esanedee Zellerbach Paper Company 
PME cv eeccecncvocvesesen Blake, Moffitt & Towne 
PONURNB 606000600 20000002 Zellerbach Paper Company 
PENNSYLVANIA 
Ln PPE Pe eT CEP eLTTT ery. Penn Paper Co. 
Phi ace ee ides 4500s Paper Merchants, Inc. 
PRURDOB ce ccicccccscveevonves D. L. Ward Company 
PRMD NG sos 00000000008 Whiting-Patterson Company 
Pitteburgh.ocsccscses The Chatfield & Woods Co. of Pa. 
RHODE ISLAND 
PIOVIGONEE 0.06 0ccccsees Carter, Rice & Company Corp. 
SOUTH CAROLINA 
ee OC TTT Eee Palmetto Paper Company 
GHOORMD so cccccrsccsessces Dillard Paper Company 
TENNESSEE 
CHOMGNOOGO s 6 ccc ccssennncn Bond-Sanders Paper Co. 
RNs <b5eNs00eeaass Southern Paper Company, Inc. 
Mam, vccccnvsecececscs .Tayloe Paper Company 
PR Rsebsnccsccvnessne . .Bond-Sanders Paper Co. 
TEXAS 
PELE EEE P ETO Carpenter Paper Company 
BOMB rs cascrvesccrecesvens Carpenter Paper Company 
DeMstsccoccccesccvvccesss Carpenter Paper Company 
El Paedscesccccecccecccees Carpenter Paper Company 
it Sisbnsisc0s enone ea Carpenter Paper Cempany 
Harlingen. ...cccccccccsces Carpenter Paper Company 
Houston. ..scccccccccccecs Carpenter Paper Company 
ee SEVETERE ETE ELE Carpenter Paper Company 
Son Antonio... 1.6.6.2 eeee Carpenter Paper Company 
UTAH 
Ogdehseccccccccccscceses Carpenter Paper Company 
eet Os 0 4004000 c0.08 Carpenter Paper Company 
Soll take Cily...cscccccvvss Zellerbach Paper Company 
VIRGINIA 
Richmond... 6.6650 e eee Cauthorne Paper Company 
WASHINGTON 
Da 2 00 eda dee s.066 ...Blake, Moffitt & Towne 
INS 6:6 dns wed b a0 Zellerbach Paper Company 
Spokene...ccccccccsess ..... Blake, Moffitt & Towne 
SaekONO.ccccsccessvess .Zellerbach Paper Company 
TOMO vocccccescvcves -.++Blake, Moffitt & Towne 
a OOPLTTELULEL LE Zellerbach Paper Company 
WS WR ices nncsssse Zellerbach Paper Company 
Voie. occ ccccccccsvcess Zellerbach Paper Company 
WISCONSIN 
ARMOR. cc cccccevsverssess Universal Paper Company 
SIDS 6 nw see ones ease The Bover Paper Company 
ee, SOUET CTL ETETE TOLLE Sensenbrenner Paper Co. 


EXPORT AGENTS 
American Paper Exports, Inc., New York, U.S. A, 
Cable Address: APEXINC—New York 





KIMBERLY-CLARK CORPORATION - 


250 Park Avenue, NEW YORK 17 
155 Sansome Street, SAN FRANCISCO 4 





NEENAH, WISCONSIN 
8 South Michigan Avenue, CHICAGO 3 
900 Peachtree Street, N. E., ATLANTA 5 
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Let's swap 
ideas 


Match your printing 
ideas with these — 
and win a $50 Bond! 


TIP O' THE MONTH 
from Kimberly-Clark 


Printers call themselves ‘“‘the world’s 
worst advertisers’ because they usually 
fail to promote themselves adequately 
We heard of a printer who knew he need- 
ed to advertise his business, but didn’t 
know the best way to do it. So he visited 
his best customer, who had an advertising 
department, and explained his problem 
He also indicated he was willing to pay 
for any time they put on the job. Soon 
the customer had a list of plus-factors 
which highlighted the printer's strong 
points, then a rough dummy, then some 
copy and further sales features. It wasn't 
long before the printer had a small book- 
let, written from a customer's viewport, 
about his business. It was far more suc- 
cessful than if he had written it himself! 
And when giving out a book he never 
fails to comment, "A customer of mine 
wrote it for me.’’ Why don't you ask a 
client how to advertise your business ? 


Acetate sheet speeds booklet preparation 


In the preparation of booklets and pamph- 
lets we save considerable time and trouble 
through the use of an acetate sheet as 
follows. The acetate is cut to the full size 
of the page, the trim size marked in ink 
showing trim margins in their correct 
size and position. Corners are notched 
between the full size and the trim size 
(allowing us to mark proofs to trim size 
without measuring). The type page size 
is then marked on the trim page, again 
with che proper position and with mar- 
gins as they are to appear on the printed 
sheet. The proper identification is marked 
on the sheet on the correct side to enable 
the compositor, makeup man and loc kup 
man to determine overhanging indenta- 
tions, run-ins, bleeds, etc., and to give 
page size proofs —— proper mar- 
gins without having to lock forms on the 
press. This also helps the lockup man to 
figure gutter and trim margins. 


Robert Graf, Superintendent, Printing Industry, 
Wisconsin State Prison, Waupun, Wisconsin 


Holds type in mortise 


Very often a cut has to be mortised and 
lines of type (hand-set or machine set) 
“plugged” into the mortise. To hold the 
type, undercut the wood base of the en- 
graving in a few places and cut a few six 
point slugs a little under regular height. 
Place the slugs in the undercut grooves 
and allow them to protrude perhaps a 
fraction of a point. This will afford suf- 
ficient pressure to hold the inserted type, 
even in a platen press form 


Rumsy Payne, Printing Division, 
Gates Rubber Co., Denver, Colorado 

































Read about a new way for printers to promote extra business, in column at left. For 
a sure way to produce better printing, read below about HIFECT ENAMEL. 


Labels help printer three ways 


To help prevent rush orders for forms 
we place a label on at least one or two 
packages in every order. The label says 
“DO NOT OPEN this package until all 
other packages of this form have been 
used THEN when you open this 
package, reorder from Stark-Rath Print 
ing Company, Duplicate Order No . 
The use of these labels has increased our 
repeat orders, decreased our rush jobs, 
and helped our customers keep up to 
date on their stock 
Henry M. Bettman, Sales Manager, 
Stark-Rath Printing Co., San Francisco, Cal. 


It pays to advertise —on 


Aside from the obvious fact that it 
gives you sparkling reproduction—there 
are many press room reasons why print- 
ers everywhere are talking about Kim- 
berly-Clark Hifect Enamel. Here's a pa- 
per that’s excellent for work and turn 
multicolor printing —that holds staples 
well and folds in either direction with- 
out cracking. Hifect is a clean sheet with 
good trapping qualities. It registers 











Do you have an item of interest? 
Let’s swap ideas! 


All ideas contributed become the prop 
erty Of Kimberly-Clark for use in any 
printed form. For each idea used in our 
magazine advertising we will give the 
sender name credit and a $50 Defense 
Bond. In case of duplicate ideas, only 
the first received is eligible for the award 
This ofter supersedes any offer published 
in previous advertisements, and contin 
ues for two months only. Address ‘Let's 
Swap Ideas,"’ Room 4436, Kimberly-Clark 
Corporation, Neenah, Wisconsin 


HIFECT ENAMEL! 


“dead on" and jogs well on delivery. 
With Hifect, your form stays clean, and 
there’s never a worry about picking. If 
you haven't had the pleasure of working 
with a quality sheet that handles beauti- 
fully, now is the time to try Hifect Enam- 
el. Recommended for school annuals, 
colorful mailing pieces, catalogs, recipe 
books—all fine printing jobs where 
distinctive quality is your goal. 


Products of 


SAFETY INKS MAKE CHECK PRINTING 


pouBly opi TABLE 


When a Lithographer or Printer manufactures his own safety paper 
by printing plain stock with Siebold Safety Inks, he can offer his 
customers Check Paper with distinctive individual pantograph de- 
signs — which offer an added protection against alteration by 
YOU MAKE AN EXTRA PROFIT chemicals or erasures. 
by printing the specially designed 
SAFETY PAPER that makes checks 
TAMPER-PROOF. 


Siebold Safety Inks can be run successfully from any type of litho- 
graphic plate or letter press electrotype. They are priced F.O.B. 
New York at $3.50 per single pound, $3.00 per pound in lots of 5 
Ibs. and over. One pound will print 5 to 10 reams of paper—based 
on a 22 x 34 sheet printed 24 up. 





Here is a Sales Tool that can help you win old or new customers 
Sie and keep old ones happy. 
pain 5 THE MemEE COMPANY 


Write for the Siebold Safety Ink Sample Book showing the 19 colors 
available. Do it today. 


ial 


a 


YOU MAKE YOUR REGULAR PROFIT J. H. 
é 


on printing the face of the check. GB. 
INCORPORATED 


CTURERS OF 
LITHOGRAPHIC 


“OVER A 
HALF CENTURY” MANUFA 
OF SERVICE machines PRINTING, 


MEMBER: Lithographic Technical Foundation— National 

Association of Photo Lithographers-—National Agsociation AND SUPPLIES 

of Printing-ink Makers--National Printing-Ink Research 
Association--N. Y. Employing Printers Association 


Write Dept. A 150 VARICK STREET + (Dept. A) * NEW YORK 13, N.Y. 








Sterling Toggle Hook = Base System 





in magnesium. The first lightweight Sterling Toggle Register 
honeycomb base offered to the printing Hooks with measured 
industry. It provides easy accurate ne aid . obtain- 

ing hair-line register — a 
register on solid, level forms. Make- quarter turn of the wing 
ready holds up throughout the run— key advances the hook 1 
no shrinking, warping or rocking cuts. —_ point—printers' measure. 


LIGHTER WEIGHT 
@ EASIER HANDLING 
@ FASTER CHANGEOVER 
@ AVAILABLE NOW! 


Write today for our brochure ‘Profitable Letterpress Printing” 


THE PRINTING MACHINERY COMPANY 
436 Commercial Square « Cincinnati 2, Ohio 
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Third in a series of tributes to American Advertising 


AGENCY 
4 Batten, Barton, Durstine 
& Osborn, Inc. 


ART DIRECTOR 
UT ae 


PRODUCTION MANAGER 
Harry D. Thorn 


GENERAL MANAGER 
4 Cream of Wheat Corporation 
D. F. Bull 

















QUALITY CONTROLLED 


COLOR PROCESS 


ENGRAVINGS 


By © black & white 


© color process 
for letterpress reproduction 


Chicago's largest fine photoengraving plant... | © color offset 


reproduction 


JAHN & OLLIER ENGRAVING COMPANY 


817 West Washington Bivd., Chicago 7 + MOnroe 6-7080 
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MAYVILLE GALLEYS are in a 
CLASS BY THEMSELVES! 


Rust Resistont Black Beauty Steel — plus 
Available in exclusive, construction features like re-en- 
x forced corners and safety rolled edges 
12 stock sizes make Mayville galleys your best buy. They 
stay cleaner and last longer, because they 
can't rust—and because the re-enforced 
corners and heavy duty rolled edge give 
them longer life! Write for literature on 
galleys, galley cabinets and stock racks. 


Specials on 
Request 


Reenforced 
Corners 


STOCK 
RACKS 


give you 30 sq. ff. of portable 
shelf space. 16 removable ma- 
sonite shelves, 13'/,x20". Rigid 


construction —ballbearing cas- 
ters. Only $72.00 complete Order from 
Save Space. Save Money 

your dealer 


MAYVILLE METAL PRODUCTS CO. NOTE” Sefoy fuer 


MAYVILLE, WIS. Duty Rolled Edge. 

















(O 


| i, 
2 AUCK sd tinek with the original 


’ ROMAN 
FLIZABETH | =: 
q : ITALICS 
ti | a a their yelotion of fine typies 
FUTURA WEISS CORVINUS CARTOON 


BAUER TOPIC LUCIAN Htradivariu ) fn Gothic 
FUTURA DISPLAY BAU 0 Divahard ( UrsiVe me Geno 

i~ © ike 7 - : 4 
BETON Lilith Taithin: S ceipt BALLE INITIALS 


See and compare, then specify Bauer Types ) 

for outstanding compositions. FP ane r ALPHABETS. INC. 

For complete specimens, see your nearest 235 East 45th Street, New York 17, New York 
Bauer type dealer or write on your letterhead to: DISTRIBUTOR OF ORIGINAL BAUER TYPES 
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DIALECT?... No, just a 

smart pressman who used GBW 
ink talking about the sharp, crisp 
pattern on his try-sheets. 

After all, those little marks 
determine the quality of the job— 
and his reputation. That’s why he 
uses GBW —the quality ink of proved performance. 

But he doesn’t need that magnifying glass to see our 
service. Every customer is important—every ink problem is 
important. Submit your ink problems to us. 






ia | WRITE 


FOR THE 
PRESSMAN'S 
POCKET 
MANUAL 


more than 50 pages crammed 
with suggestions to help you 
solve your problems on ink 
handling, drying time, trouble 
shooting, dampening control, 
etc. Just ask for “Using Ink” 
and it’s with our compliments. 





ea ois 





GEW 


_ em a See 


FOR OFFSET - LETTERPRESS - DIE STAMPING 























GAETJENS, BERGER & WIRTH, INC. 


GAIR BLDG., 35 YORK ST. 215 S. ABERDEEN ST. 
BROOKLYN 1, N. Y. CHICAGO 7, ILL. 








SPEEDINX 


A superior ink for Letterpress 
and Offset. Uniform from 
batch to batch—color by 
color. They set up quickly and 
dry so rapidly that they can 
usually be backed up in an 
hour. 








Ant! 
asuecves 
caacuto 
pay vies 





FALPACO 


COATED BLANKS 


add 


extra sales punch 





Falpaco Coated Blanks assure finest 
reproduction, greater contrast in 
color, and perfect register-al/ very 
important factors in sales etfective- 
ness of a point-of-sale display. 
For more attractive and effective 
point-of-sale displays, car cards and 
calendars, standardize on Falpaco 
quality. 
These two outstanding point-of-sale 
displays were produced by Chittum- 
Kidd Company of Baltimore, for 
Vick Chemical Company and the 
Chap Stick Company, on 10-ply 
Falpaco coated blanks, coated one 
side for letterpress 
Specify Falpaco on your next point- 
of-sale display 
Distributed hy 
Authorized Paper Merchants 
from Coast-to-Coast 


FALULAH °" 
COMPANY 


New York Office—500 Fifth Avenue, New York 36 ¢ Mills: Fitchburg, Mass. 
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Inflation... LICKED! 


Dear Graphic Arts Industry: 


YOU made it possible. You mailed . . . wired or phoned countless orders, 
eliminating all sales costs and enabling us to ship over $9,000,000 worth of BAUM- 
FOLDERS the past three years, at the Miraculously-low .. . Pre-Korean 1950 prices. 


Since 9/1/49 we have given five wage increases totaling 42¢ an hour 
and have absorbed 20°/, to 35% increase in cost of aluminum ... steel . . . motors 
... pumps, etc. So, today, some models are being sold for less than actual cost... 
and (regretfully) a moderate increase is inevitable . . . to take effect, without further 
notice, in April. Therefore ...DO order YOUR "'Gold-Mine for a Life-Time'’ NOW. 
As low as $100 initial . . . balance 30 months out of increased "Velvet'' PROFITS. 
No finance charge . . . just simple interest. 








talk it over. Thanks a million. 








PHONE: LOMBARD 3-8164 








Phone me NOW ... collect ...Lombard 3-8164 . . . Philadelphia. Let's 


Russel Exnest Gaum 


615 Chestnut St.. Philo. (6) Pa. 











FORGET THE OIL! 


GAST rotary 
Oil-less AIR PUMPS 
never need it! 


Original 
equipment 
manufacturers 
for over 


25 years 





YOU CAN FORGET pump oiling problems — if your equipment 
manufacturer has provided Gast Oil-less Air Pumps. 

THEY RUN ENTIRELY without oil in the pumping chamber. Carbon 
rotor vanes lubricate themselves — through thousands of hours’ use. 
Ball bearings are sealed outside the air chamber — and greased 
for life. 

THEY DELIVER AIR that's absolutely oil-free! Stock can't be con- 
taminated with oil droplets. Use either— or both vacuum and 


pressure ports. No oilers or oil filters needed. 


PRECISION-BUILT for high-performance and dependability. Sizes 
from 3.5 to 24 C.F.M., 3 to 10 Ibs. pressure, 10 to 20 in. vacuum. 


LAST. ww MOTORS - COMPRESSORS - VACUUM PUMPS 
7 KOTMRY cast manuractonne Ga. set tate St, pease tieten Mick, 
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COMPLETE SERVICE IN 
RUBBER FOR THE PRINTER 
BY WILSOLITE 







LUUUD Ueber: 
@ 
3S 
= 
s 
my 


-_ e Plat 


\\VVUVMU Nan 





WILSOLITE CORPORATION 


1827 Niagara St., Buffalo 7, N.Y. 


Wilsolite Canadian Limited, 






Fort Erie, Ont 


THE INLAND PRINTER for April, 1953 





Announcing The NEW | WESEL FLAT Way 


4 


SHAVES EVERYTHING 
INCLUDING OVERHEAD! 


Shaves Plastic, Metal and 
Wood To Tolerances of + .001” 


THE FIRST 
DESIGNED EXPRESSLY peri exacting requirements of —_ plate- 
makers, electrotypers, stereotypers and engravers, 
FOR PLASTICS Shaver produces plates with parallel printing sur- 
faces and backs. The vertical milling head insures 
/ smoother ridge-free backs than are attainable 
by any other cutting method. Maximum plate 
& Provides Quicker size 21” x 30”. Get complete information today 
More Accurate on the shover that increases efficiency and re- 


Smoother Shaving duces overhead. 


% Roughs and Finishes Write For Literature patnd 
Up to «” in One eee APPLIED FOR 
Operation 

& Uses Inexpensive 
Carbide Cutters 


Cutters Can Be Sharp- - MANUFACTURING CO. 
ened in your Plant PLANT AND SALES OFFICE 


% Down Time is Almost = ‘ 1141 N. Washington Ave., Scranton 9, Pa. 
Negligible 








LIMINATE YOUR MAILING PROBLEMS! 


CHESHIRE MACHINES NOW AVAILABLE 
IN FOUR MODELS TO MEET YOUR NEEDS 


Cheshire offers the modern answer, re- 
gardless of the size of your mailing job. 
From the largest, high speed machines 
used for mailing mass-circulation peri- 
odicals down to low-cost semi-automatic 
equipment for fast mailing of letters, 
folders, pamphlets, etc. There’s a size and 
speed to fit your needs. All automatically 
cut and attach addressed labels at higher 
speeds and lower costs. There’s flexibil- 
ity, too—can be used with Addressograph, 
Speedaumat, Elliott, Pollard-Alling and 
other roll strip methods, as well as with 
Continuous Pack form labels. 





Let Us Survey Your 
Mailing Machine Needs— 


Write Your Requirements TT 


heshire Mailing Machines, Inc. 


“BUILDERS OF THE MACHINE WHICH MADE MAILING OF MASS CIRCULATIONS PROFITABLE.” 
1417 W. ALTGELD STREET CHICAGO, ILLINOIS 








Your key’ 


to faster, 
easier make-up 


Design’s the thing that makes Blatchford Base unique. 

It’s your key to faster, easier, more accurate make-up. 
Here’s why... 

In the Blatchford honeycomb pattern, there are 864 
holes per square foot. This means you can mount plates 
of any size and shape anywhere and be sure of ample 
anchorage on every part of every plate. 

Blatchford’s carefully engineered pattern of “one- 
line” and “two-line” holes also makes plate-spotting 
extremely easy. 

Moreover, the versatile Blatchford Catch (it won’t 
wobble or work loose because of its positive action ) 
gives you registration speed and flexibility. 

As a team, the Batchford Base and Catch assure uni- 
form plate support, permanent plate anchorage... less 
chance of slippage and uneven wear. 

Users of the Blatchford plate mounting system find 
it invaluable in everyday use. And for special work, it’s 
often the only system in the shop that can do the job. 

Investigate the many other advantages of the Blatch- 
ford Base. Write today to nearest office for additional 
information, 

Blatchford Division NATIONAL LEAD COMPANY 

Chicago, Cincinnati, Cleveland, Dallas, St. Louis; 

New York: E. W. Blatchtord Co.; Pacific Coast: Morris x | 


P. Kirk & Son, Inc., Los Angeles, Emeryville (Calit.), 
Portland, Seattle. 


*Reg. U.S. Pat. Off. 


Magnesium or Standard Metal 
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WESTERN 
HONEY- 
COMB 
Cylinder 


Better Printing On Curved Plates 


® Uniform foundation gives plates proper support 

® This prevents plates from cracking 

® Thousands of holes allow you to hang plates closer 

© Register is improved—there is less paper wastage 
Permits faster press preparation and better printing 


In many cases we can honeycomb your old cylinders 


WIRE, WRITE OR PHONE TODAY 


WESTERN 


PRINTING MACHINERY CO. 


3519 N. SPAULDING AVE. 
CHICAGO 18 


manufacturers 

of 3rd and 4th color 
units for all Miehle 
flat-bed 

presses 

















Headquarters for 


CEN TAUK 


...and many others of the most desirable 
type faces in the world. Send for the C entaur 
Broadside, desioned for us by Bruce Rogers All 
may be had at the famous type foundry of 
MACKENZIE & HARRIS, Inc. 
659 FOLSOM, SAN FRANCISCO, CALIFORNIA 
OPPO PPP PIPPI III IIIS ~~~) 
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Mee bane 


NUMBER 114 This tall thin gentlemam 


is a recent newcomer to 
the growing family of 
Baltotypes. He has al- 
ready earned a place 
in many composing 
rooms, that feature 


creative typography. 


Available in 14 to 72 point from your dealer or write direct. 


15 S. FREDERICK ST. BALTIMORE 2, MD. 


422 S. PLYMOUTH CT. CHICAGO, ILL. 





Fine 
COLOR PRINTING cechrances 


Hess & Barker's 4 to 8 color letterpress 
advances the art of fine color printing to the high 
speed production classification. Feeding from a 
roll, sheets are delivered at the rate of 10,000 an 
hour, rewound rolls 600 feet per minute. Paper, 
plate, makeready, ink and running costs go down, 
enabling you to meet competition, thus increasing 
your sales and profits. 


Write for additional information 


HESS & BARKER 


Printing Press and Equipment Manufacturers 
212-22 South Darien Street, Philadelphia 7, Pa. 
Telephone: PE nnypacker 5-4070 





No Wrong 
Wises 
here | 


because 


WElleR NUMBERING 
WEHIER machines 
give you... 


@ PERFECT NUMBER SEQUENCE through 
jam-proof, non-skip design. 

@ CLEAN SHARP IMPRESSIONS of every number, 
every time—no gumming or smudging. 

@ ACCURATE REGISTER...consistently even 
line up of every number for neatest impressions 
possible. 


Machine Illustrated: PARALLEL ROTARY MODEL 


Cam-actuated and designed for modern rotary presses, 
this sturdy machine prints up to 6 numbers in an 
accurately registered line parallel to the impression 
cylinder. Rugged numbering wheels, equipped with 
heavy-duty ratchets, are mounted in a one-piece, 
curved-base steel frame. Custom-curved number faces 
conform to cylinder curvature. Easily mounted with 
Wetter QUIK-LOK clamp base to save set-up time 
and eliminate mounting-ring adapters. Available in 
either Roman or Gothic style figures. 

Wetter Numbering Machines are precision print- 
ing tools, sturdily made for top performance even 
under heaviest press conditions. Action is designed to 
precise engineering standards; number faces are care- 
fully ground for perfect impressions. 

That’s why — no matter what you try — you can 
always NUMBER IT BETTER WITH A WETTER. 


Write for free descriptive folder today. Qs 


TIT | (3 NUMBERING MACHINE CO. 


ATLANTIC AVENUE & LOGAN STREET - BROOKLYN 8, N. Y. 


* SOLD BY ALL DEALERS 












Get so much for so 
little ALL-SLUG 
(Ludlow) display 

typesetting for 50c 


to 75e per line (22% 





pica ems), Economy 
rates to meet the 
demands of today’s 
competition 
pricewise! Order 
ACME TYPES — morc 
than 200 series of 
ALL-SLUG faces 
Get a catalog 
(illustrated at right) 
Shown are all sizes 
ranges, capitals 
lower case letters, 
and figures 
ornaments and 
borders Keep the 
catalog handy for 
ordering and layout 
Write for a free 
copy ACME TYPE is 


a cross country 





foundry / supplier 
same-day service 
complete 
composition, makeup, 





TYPE 


633 Plymouth Court 
Illinois 


reproduction proofs 
Foundry type 
linotype, monotype 


600 face / Chicago a; 


tl oodtypne 





cs 4 ~ 
NUMBERING MACHINE CO 


SINCE 1689 
100 Jamaica Ave. Brooklyn 8,NY 


Mew BULLDOG 


TYPE HIGH 
Typographic Machine 


TOP QUALITY 
TOP PERFORMANCE 


PRECISION CHARACTERS 
HIGH . SPEED LOCKING DEVICE 
ALL ALLOY STEEL PARTS 
PRECISION CONSTRUCTION 








5 








BUILT @y ROBERTS MASTER CRAFTSMEN 
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Evans GATHERING RACKS 


@ Turn the money you lose on collating into a handsome 
profit! You can earn $.90 per M profit on collating! 
Your list price for collating is $1.25 per M. It costs only 
about $.35 per M to collate from an Evans Gathering 
Rack. This leaves $.90 per M PROFIT! 
@ 3,500 sheets an hour are easily collated by one un- 
skilled worker, standing or sitting. No fatigue. Racks are 
all aluminum, each section holding 500 sheets at inclined 
angle. Use racks singly, or two or more together. Racks 
collapse for setting aside. 
GUARANTEED to produce quicker and more accurate 
results than any other collating aid on the market. 
SHOWN: [8-section TU Rack at $25.00. 

7 other Models, $10.00 to $16.50. 


See Your Dealer or Write: 
Evans Specialty Co., Inc., 419 N. Munford St., Richmond 20, Va. 














Make tough inks dissolve 


Get PHENOID 


TRADE MARK 

















Just pour a few drops of Phenoid on 
any plate, type or press part and you'll 
be amazed—the toughest inks start to 
dissolve instantly. Perfect for getting 
rid of tough quick-drying or red 
process inks. Avoid rubbing or scrub- 
bing—let Phenoid do the hard work! 
Harmless to wool, metal, fabric and 
your hands. Used by leading printers. 














Order from your supplier, Write us for literature. 


CHALMERSCHEMICAL CO., 123 Chestnut St., Newark$5, N. J. 


Se Soe 








PRESS BUTTON 
o SPRAY 





TO REVERSE AND WEUTRALIZE 
STATIC CHARGES 


ELECTRICITY 


$ 32° PER CAN 





| 1) 1220 W. 6th ST.. CLEVELAND,13, OHIO 
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WITH A 
TAYLOR 





MAKE YOUR OWN RUBBER PLATES 
IN THE 


EVA-PRESS 


Men, © EASY TO OPERATE 
e ECONOMICAL 

e PRECISION MADE 
o FAST 


The EVA-PRESS makes it ece- 
nomical for every printer to 
make and print from rubber 
plates. Years of development 
and testing stand behind every 
EVA-PRESS. A quality press that 
makes both matrices and rubber 
plates. Only 4 minutes actual 
operator's time; 20 minutes val- 
canizing while operator does 
other work, Makes rubber plates 
of any desired thickness for 
use in letterpress and offset 
presses. 

















YOU CAN | 
SEE THE | 
PROFITS 


You can see that forms are in register——before 
they go to press—-when you install a Taylor Reg- 
isterscope on your present, semi-steel imposing 
surface. Form Makeup is speeded up. Press 
standing time to secure register is virtually elim- 
inated, You gain extra hours of productive press 
time, 

TRIAL PLAN— Write for details of our trial in- 
stallation plan. Without obligation you can 
prove to yourself how the Registerscope will 
save time and increase production in your own 
plant. We'll show you how its moderate first cost 
can be quickly earned through your increased 
profits. 















Available in 110 volt, 
220 volt, or other 
specifications 







SPECIFICATIONS 
@ Pilaten 11” x 13”, 
@ Inside shase 10” x 12”, 
@ Over 50 tons uniform 
pressure. 
@ Electrically heated— 
thermestaticaily controlled. 
@ Requires 17” x 28” floor 
space 
@ Stands 37” high. 


@ Mounts on bench 23” high. 
@ Shipping weight 600 Ibs. 


AMERICAN EVATYPE CORP. 
DEERFIELD, ILLINOIS 









Other Registerscope models are available for 
smaller presses and for rotaries, 


TAYLOR MACHINE CO. 


Rm. 302, 210 Guilford Avenue Baltimore 2, Md. 






























TheR& B 
EXTENSION DELIVERIES 


for MIEHLE, BABCOCK, PREMIER 
and other presses 


& 
AUTOMATIC PAPER LIFTS 
e 


Special purpose equipment for the 


Graphic Arts Industry 
CONSULT US ON YOUR PARTICULAR PROBLEM 


THE RATHBUN & BIRD COMPANY, INC. 
DESIGNERS AND MANUFACTURERS »* FOUNDED 1898 
DEPT. | NEW YORK 12,.N_ Y 


LITH-KEM-KOTE 
SURFACE COATING PROCESS 






is DESIGNED to: 








> LOWER PLATE COSTS 
ao REDUCE MAKE-OVERS 
> GIVE LONGER RUNS 


ASSURE PERFECT 
REPRODUCTION 
















379 WEST BROADWAY 


JIFFY 


PADDING PRESS 





















Slide-in Door 
(not shown) 









































‘ CHICAGO PRINTERS 


CHICAGO 6 — RA 6-1877 














COUPON 








Stocks Eves FAST, ECONOMICAL rue 
- " 1 uitHo cHEmicaAL ~~ ~~ ~—-~ 
14" x 24" ....$24.00 1 LITHO. cuumic ‘ 
18" x 24" eee 30.00 F ® & E | 46 Harriet Place, Lynbrook, L. I, N. ¥. 
Without obligation please send 
Order Today USE THIS sample and complete information on 


LITH-KEM-KOTE. 
Name 


MACHINERY WORKS dese aon 
609 W. LAKE STREET, SAMPLE City 

















HERE 








vvcmeane roves | UV OLS’ 


wide 


RATES: Ordinary clas:ified, $1.10 a line per 
insertion (figure 38 characters per line); 
minimum $3.30. Used monihly, $35 a year 
for 3 lines; $10 a year for each additional 
line. 


Situation Wanted, 90¢ a line; minimum 


$2.70. 


Display Classified sold by column inch with 
discounts for larger space and three or more 
insertions. 
time, $21; 


Two to four inches used one time, $19 per 


Sample rates: One inch used one 
used 12 times, $16 per insertion. 


inch. Full rate schedule on request. Please 
send payment with order. 


ADHESIVES 


CARB-N-SET PENETRATING GLUE 
(Trade Mark Reg. U. S&S. Pat. Off.) 

Since 1936 — the Special Adhesive that Printers 
ute from coast to coast te pad carbon interieaved set 
forms. It binds the stub ‘‘between the sheets.’’ It's 
ready to use and easy to apply 

CARB-N-SET BUSINESS FORMS 

Engineering Service & Materials 
816 Ferguson Ave. Dayton, Ohio 



























DIVISION OF C. 0. OWEN & CO. 
EDITION BOOKBINDERS 


“Books Bound by Us Are 
Bound to Satisfy.” 


2200 Maywood Dr., Maywood, Iii. 
Telephones: Maywood 9000 and 
EStebrook 8-8787 (Chicago) 











BRONZERS 

e@ MILWAUKEE BRONZERS Forall 
presses. Some rebuilt units. C. B. Hen 

schel Mfg. Co.,, Mineral Street, Milwaukee, 

Wi 


CALENDAR AND CALENDAR PADS 

@ WHOLESALE CALENDARS, MATCHES, 
ADVERTISING NOVELTIES Do your 

own imprinting. Sell your regular printing 

Fleming Calendar Co., 6535 Cot 

tage Grove, Dept. S, Chicago 27, Il 


customers 


e CALENDAR PADS—-67 Sivles and Sizes 

Write for catalog. Calendar backs for ad 
vertising, sheet pictures. Wiebush Calendar 
Imptg. Co., 80 Franklin St 


New York, N.Y 
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CARBON INK 


C4mcoH0T SPOT 
CARBON INK ........ 


not to dry ovt * minimum penefration * Up 
to 12 clear legible copies * available in 
block, blue, red. Write for details, price 

AMERICAN CARBON PAPER MFG. CO. 


Ennis, Texas ¢ Chotham, Va. 





CHASES 





Amsco 
Chases 


* Electric-Welded 


* Square and True 








* Absolutely Guaranteed 
SOLD BY ALL DEALERS 


AMERICAN STEEL 
CHASE COMPANY 


31-31 Forty-Eighth Ave., Long Islend City, N. Y. 











DRILL SHARPENER 







DRILL DULL? 


USE A 


CHALLENGE 
HOLLOW DRILL SHARPENER 


Works quickly and easily. Keeps 
hollow steel drills at keen effi- 
ciency. Self-centering cylinder 
insures proper alignment of 
sharpening tool and drill. Write 
for details. 


© seADE.MARK 
Unig «© «eee 


THE CHALLENGE MACHINERY CO. 
Office, Factories and Show Room 
GRAND HAVEN, MICHIGAN 


Ke 


DRYERS & CLEANERS 








THE DOYLE 
INFRA-RED DRYER* 


for all types of printing machinery 


THE DOYLE 
VACUUM SHEET CLEANER* 
Removes dirt, dust, lint and dry spray 
from paper while printing. 
*Patented 


J. E. Doyle Co., 1220 W. éth St., Cleveland 

















EQUIPMENT FOR SALE 








FOR SALE 


56" 2/0 S. C. Miehle—Pile Feeder, 
ext. del. 

56"' 1/0 2-color Miehle with feeder 
and ext. del. 


No. 46 T. C. Miehle Unit, chain 
delivery 


28" x 41" 4-track Miller C & C 
No. 1 and No. 2 Kelly Presses 

25" x 38" 2-color Miller Press 
38"°—44"" Seybold Paper Cutters 
3 Knife Seybold Trimmer 

41" x 54" 2-color Potter Offset 
Linotypes—Intertypes—Monotypes 


NORTHERN MACHINE WORKS 


(Tel. MArket 7-3800) 
323-29 No. Fourth St., Philadelphia 6, Pa. 








FOR SALE 


Miller Major, 28x41'', auto, oiling system 
22 Kelly with auxiliary roller and reloader 
Model C Kelly 
Style B Kelly Special, 17x22"' 

Miehle Vertical, V-36 
Model £5 Little Giant 
10x15 and 12x18 Kluges 
12x18 Heidelberg 
Southworth Post envelope press 
Chandler & Price and Thomson Universals 
44°’ Seybold Precision with side tables 
44'' Dexter 
38"' Seybold 
38'' Oswego hand clamp 
34'' Chandler & Price hand clamp 
SAWS —PROOF PRESSES—SPRAY GUNS 


PRINTERS SUPPLY CO., INC. 


10 WHITE ST., NEW YORK 13, N. Y. 











OR i Me: SRNR RR 
FOR SALE 


3—Style C Kellys, 18 x 24 
22 Kelly, reloading feeder, 24 x 35 


2—Model K Cleveland Folders 
Brackett Safety Trimmer, Model 4B 


Model 25 Linotype new style 
with Quadder 


Ey NST PaYNE One 


NEW YORK 38, N.Y. 
TELEPHONE BEekman 3-179] 








@ 2-0-MIEHLE Ser. 14458 Dexter Feeder & 

Ext. Del Also 24-4-Roller Miehle Ser 
17981 Dexter Feeder & Ext. delivery. Both 
of these machines are in excellent condi 
tion. Chief Printing Co., 3641 S. Iron St., 
Chicago, Illinois 





@ FOR SALE approximately 3800 Original 
Line Cuts 1” and 2” Square, plus approxi 
mately 3800 electros. Make me an offer 
William Selcon, 51 Elm Street, New Haven, 
Connecticut 
@ AN EXTENSIVE LINE of new and re 
built printing equipment on easy terms 
Write for free list. Missouri Central Type 
Foundry, Wichita, Kansas 
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EQUIPMENT FOR SALE (Continued) 


HELP WANTED 





Direct Line to 
SATISFACTION! 


Lithographic Presses including 
MA Webendorfer, EL Harris, 
3 LB Harris, Model 65 Miehle, 
2 LSB Harris 


No. 3 Miehle Unit 
Miehle 68"' and 62'' Hand Fed 


Model M Cleveland Automatic 


Miller Major and Two Color 
automatic presses, No. | Kelly 


TYPE & PRESS 
of Illinois, Inc. 


3312 North Ravenswood Chicago (13) 
New ROBERTSON Lithographic Equipment 











@ MONOTYPE EQUIPMENT FOR SALE 

Composition Caster £10297 with '» HP 
variable speed motor and Bishop Gas Heat 
Regulator--Style D. Keyboard 25965 with 
one set extra Keybanks and Bars. Scales, 
Mat Cases, Matrices, Wedges and 6-8-10 
and 12 pt. Composition Molds. J. W. Boyd 
Limited, 112 W. Hastings St., Vancouver, 
B.C 
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PRINTING INKS 
Their Chemistry & Technology 
By CARLETON ELLIS 
568 pages of profusely illus- $ 
trated text giving usable in $50 
formation for printers, li 
thographers, chemists. 


THE INLAND PRINTER ® CHICAGO 6 





GAUGE PINS 





Insist on Megill’s 
Remember. ONLY MEGILL MAKES 
SPRING TONGUE ® GAUGE PINS. 


* 
MEGILL'S « a. 
PATENT 


$1.80 doz. with extra Tongues 





DOUBLE GRIP ® GAUGE 
— ~~ 






$2.00 set of 3, for Hand Feed 





Sold by Printers Supply Dealers. 


THE 


EDWARD L. MEGILL COMPANY 


The Pioneer in 1870 
763 ATLANTIC AV., BROOKLYN 38, N. Y. 

















SALESMEN TO PRINTERS 


Strongly financed and well estab- 
lished Chicago company wants side 
line salesmen to sell nationally ad- 
vertised ink additives to printers. 
Tested products with ready market 
and immediate sales potential. Lib- 
eral commission and bonus. Several 
territories open. Phone or write 
for appointment. 


CENTRAL COMPOUNDING COMPANY 


1718 N. Damen Ave., Chicago, Illinois 
Phone: Brunswick 8-8030 











MEN WANTED @ POSITIONS OPEN 


Production Manager Offset-Letterpress - 
8s. WwW $6 ,000-9,000 


Superintendent - Letterpress - West $6,000-9,000 
Superintendent - Letterpress 500 up 
Foreman - Pressroom - South $7,500 
Foreman Pressroom Perfector Press 


and lightweight paper experience neces- 
ry $6,500-7,000 


$a 
Foreman - 


Bindery Fee Paid $6,000 up 
Foreman - Bindery - Florida Fee Paid $5,000 un 
Foreman - Co posing $5,000 


oom 
Letterpress Fee Paid 


Estimato! - Offset - 
$6,500-7,500 
OPEN 


Estimator - Offset - West 
Quality Control Man - Litho OPEN 
Salesman Printing OPEN 


GRAPHIC ARTS EMPLOYMENT SERVICE 

a, 1D-4, 307 E. 4th Street 

Cincinnati 2, Ohio 

Specialists in Placing Key Personnel in the 
Graphic Arts Industry 











e BINDERYMAN with experience’ as 

finisher and ruler or folding and finish 
ing. Capable of handling personnel. Plant 
located in southern city with good fishing, 
hunting, schools and college. Write Box 
M-10. THE INLAND PRINTER 





e PRINTER Experienced with mark-up 
and able to get along with men in letter 
press plant. Plant located in southern city 
with good fishing, hunting, schools and 
college Write Box M-11, THE INLAND 
PRINTER, 309 W. Jackson Blvd., Chicago 





e PRESSMAN~—Not subject to draft, by a 

Commercial Plant specializing in Bank 
forms and located in a small city in South 
ern Michigan. Steady work no layoffs 
Delightful vlace to live with excellent 
hunting and fishing. Box M-41, THE IN 
LAND PRINTER 





e COMPOSING AND PRESSROOM Fore 
man with ability to operate efficiently 
and to produce quality printing. State 
qualifications and experience in detail and 
salary expected in first letter. THE MILLER 
PRINTING COMPANY, Asheville, N.C 





e@ PRESSMEN. Desirable openings in 

Phila., for experienced pressmen & Sr 
Ass't., on cylinder & rotary presses. Send 
brief resume giving age, education & ex 
perience to Box M-42. INLAND PRINTER 





e LINOTYPE OPERATOR for commer 

cial shop. Plant located in southern city 
with good fishing, hunting, schools and 
college. Write Box M-12, THE INLAND 
PRINTER, 309 W. Jackson Blvd., Chicago 





HOT SPOT CARBONIZING 

@ HOT SPOT CARBONIZING ... for the 
trade. The MOST satisfactory process for 

pay roll checks, gummed or plain labels, 

forms, receipts. Permanent and clean. Hot 

wax carbonized on your own stock 

any kind of paper. Hot Spot Carbonizing 

Corp., 1502 North Halsted Street, Chicago 

22, Illinois 





INSTRUCTIONS 
LINOTYPE -INTERTYPE INSTRUCTION 
Ohio Linotype School 
Logan, Ohio 








INSTRUCTIONS (Continued) 





Stuc/y FRANK H. YOUNG'S 
ADVERTISING LAYOUT COURSE 


For Professional Home Training 







Now is the time to make your spare 
time pay. Increase your earning power. 
Mr. Young, international layout auth- 
ority, offers a complete Home Study 
Course to help printers, advertising 
men, artists, etc. Learn by mail how 
to use sound layout principles. Re- 
ceive Mr. Young’s own personal criti- 
cisms. Endorsed by graduates. Write 
to Dept. I.P. for free details. 


AMERICAN ACADEMY OF ART 





” 





e LINOTYPE—Operating practices for the 

beginner. Mechanics for the experienced 
operator. Franklin Linotype School, Dres 
den, Ohio 


LITHOGRAPHED STOCK DESIGNS 

@ STOCK DESIGNS now available. Litho 
graphed Full Color Letterheads, Envel 

opes, Statements, and Business Cards for 

over 100 different kinds of businesses. Big 

profits on this line. Write ADPRINT CORP, 

836 Montgomery St., San Francisco, Calif 








MAGNIFIERS 





Magnifiers 


Photo-Engravers 
Photographers 
Lithographers 
Printers 











210 
9-Power 


$350 
$20 


12-Power $10.00 
Has very flat field and great covering power 


THE DOUTHITT CORP. 


680 E. Fort St. Detroit 26, Mich. 











MOTOR CONTROL AND EQUIPMENT 

e@ CLINE ELECTRIC MFG. CO., Cline 
Westinghouse Motor and control equip 

ment for printing machinery, 3405 W. 47th 

Street, Chicago 32, Illinois 


OFFSET PRESS BLANKETS 


HILL RUBBER CO., wc. 
00H phan pos Rinting 


THE GREATEST NAME IN RUBBER 
2728 Elston Ave. ® Chicago 47, Illinois 
Telephone ARmitage 6-4664 


Now Distributors of 


HILCO 
GOODSYEAR 
VELVA-TONE 


OFFSET PRESS BLANKETS 
* ALL SIZES * 


Prices on Request 
"SERVICE IS OUR BUSINESS’ 
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OFFSET PRINTING WANTED 
@ OFFSET PRINTING WANTED—Lithog 
rapher Since 1926 Quality Black and 
White or Color Work. Operating four (4) 
Offset Presses, Largest sheet 22', x 35. Lo 
cated in Missouri. Box M-38, THE INLAND 
PRINTER, 309 Jackson Blvd., Chicago 6, 
Illinois 


OVERLAY BOARD 


OT Sid eh ah whe oe ee eh ah el oer oh Ao 
= Makereadies 





in less time ...at lower cost! 
Write for free booklet which tells how 


to make your own “Precision” 
lays. Best possible makeready in mini- 
mum time. Manufactured and sold 


exclusively by 
THE MARTIN CANTINE COMPANY 


\ 

\ SAUGERTIES, N. Y. 

'e ‘antine’s PRECISION 
y 
\ 


| OVERLAY BOARD 


AAS. 


Ny 








PLASTIC & RUBBER PLATES 


Ww 
raicPa 


Print better — save money with hand-cut plastic 
and rubber printing plates. Write for samples. 
Ti-Pi, 1000 Broadway, Kansas City, Mo. 


PRINTING SALES AIDS 


"It SELLS printing!" 


That's what printer-clients say about 
The Notebook of a Printer. 


“It brings in business!" 


* It's a SALES house magazine for TOP 
printers, smart, helpful, different. It humps 
its shoulders and works! seats good opinions 
of your printing! increases your standing! 
gets inquiries! and SELLS! 

We plan, write, print it, and deliver to 
you ready to mail, monthly; print your 
firm name all over it... for a fraction of 
the cost of an errand boy. Ask, write fast. 


Oren Arbogust Co., Advertising 
228 N. LaSalle St., Chicago 1, IIL. 








ROLLERS 


AMERICAN 
ROLLERS 


WILL PAY YOU BIG 
IN FINE PERFORMANCE 


SEE FOR YOURSELF. ORDER A SET 


AMERICAN 
ROLLER 
COMPANY 


1342 N. HALSTED ST. CHICAGO 22, ILL. 
225 N. New Jersey St., Indianapolis 4, Ind. 
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ROLLERS (Continued) 


© POOOHHOOOOOSOOOHOSOOOOOHOOSOOOOOOSOOOO? 


SYNTHOX 


ROLLERS 


Always wady 
for actlon 


Hot or cold, dry or damp, Synthox 
synthetic rollers are always ready 
to go! Give your customers fast serv- 
ice by using Synthox rollers on your 
presses. 


IDEAL ROLLER & MANUFACTURING CO 


Pork 





SITUATIONS WANTED 
e@ CYLINDER PRESSMAN-—single, age 30 
14 years experience of letterpress press- 
work. Also some offset. Experience includes 
process, magazine, book, commercial work, 
on Miehle single & two-color Millers, 
Kellys, and vertical Miehles. Desire to lo- 
cate in city of 50 to 60,000 anywhere. Union 
or non-union. Give particulars. Write Box 
M-43, THE INLAND PRINTER, 309 W. Jack- 
son Blvd., Chicago 6, Illinois. 





STATIONERY 

@ WEDDING INVITATIONS and other 
engraved stationery for fine quality. Sie 

grist Engraving Co., 924 Oak St., Kansas 

City 13, Mo 


STEEL RULE DIES 





Sgt 20 Ey” Bes 
RICHARDS’ EXPERIENCE PAYS OFF 
Let us help you sell Die-Cut Printing 
Ask for Goose Book full of ideas 
J. A. RICHARDS CO., Kalamazoo, Mich. 














STITCHING WIRE 

@ SPECIFY PRENTISS Stitching Wire 
Over ninety-three years of wire draw 

ing experience. Supplied in coils or on 

spools. Sold by leading dealers everywhere 





TYPE FOUNDERS 
gown 
HANDY FONT No. 267 





OLLI TAZ 


TT 


@ POSTAL REPLY INDICES, new ottractive 
design, meets regulations. Postpaid $2.00 


@ FREE: New Hondy Font catalog, Write forit. 
PERFECTION TYPE, INC. 


SAINT PAUL 1, MINNESOTA 


@ WRITE FOR LATEST circular showing 

Durable Foundry Type in latest type 
faces Northwest Type Foundry, 6504 
Walker St., Minneapolis 16, Minn 


TRY A 
BUYERS GUIDE AD 
FOR QUICK RESULTS 























RICHARDS’ “Clipper” 


FIRST— 

Rolling Table Sow—Builf in Storage 
Automatic Foot Switch 

Instant change Saw to Saw Trim (PAT.) 
152 Pica Gauge—Two Sizes of Tables 
‘"Bulldog'’ Safety Clamp 

Plus other Richards’ original Feetures 


eae de cone 


J. A. RICHARDS CO. 


The First in KALAMAZOO, Mich. 
903 N. PITCHER ST. 











Two ways you can 
protect your family 
against CANCER 


-.-@ check 
---@ check-up 


Cancer strikes in one of every two 
families. Each year more than 
60,000 American children under 
the age of eighteen lose a parent 
to cancer. 

Yet many cancers can be cured, 
if discovered in time. 
Every man should have a complete 
physical examination once a year. 
Women over thirty-five should have 
a complete physical examination 
twice a year. Patients are being saved 
today who could not have been saved 
even a few years ago, 

The American Cancer Society 
asks your help. 
How soon we find cancer’s cause and 
cure depends on how soon and how 
much helpcomes from people like you. 


Send contribution to Cancer, 
c/o your local Post Office. 


Cancer strikes One in Five 
STRIKE BACK... 
Give to Conquer Cancer! 


THE INLAND PRINTER for April, 1953 
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"| ooks like a Book 
Worth Reading” 


How much would it be worth to you to make that sort of im- 
pression, get that sort of reaction, with your new catalogue or 
other piece of sales literature? 

A great deal, of course. Yet the cost of such waste-basket in- 


Surance is insignificant. It’s the cost of an attractive Cover. 


Your advertising agency or printer can tell you, in dollars 
and cents, how little the cost will be. Only three items enter into 
(1) an attention-getting title; (2) an attractive design; (3) 
good printing on Buckeye Cover—the famous cover stock whose 


texture and color and feel combine to give an instant impression 


THE BECKETT sure 
PAPER COMPANY 


MAKERS OF GOOD PAPER  @aper? 
IN HAMILTON, OHIO, SINCE 1848 


of fine quality. 
































BY WAYNE V. HARSHA, EDITOR 














*% Not that we’re the least bit interested in giving a boost 
to the rubber heel industry, but we were surprised to 
note the other day that a printer was responsible for the 
invention of the rubber heel some 60 years ago. 

A printer named Humphrey O’Sullivan had sore feet 
that ached and fatigued him as he worked at his machine. 
One day he got the bright idea of placing a resilient rub- 
ber mat on the floor in front of the machine. This gave 
his feet much comfort. 

But his fellow workers, as a practical joke, would hide 
the rubber mat from him. Necessity being the mother 
of invention, O’Sullivan countered with an idea. Why not 
nail a piece of the rubber mat to his shoes? And so was 
born the rubber heel, of which some three million pairs 
a year are used today. 

The Russians must have beaten us to it somehow, but 
so far we haven't seen any such claim put forth by 
Malenkov’s indefatigable little inventors. 


*% The next time one of your employees, or your friends 
for that matter, tells you what an easy job executives 
have, remind him that being an executive is just one 
continuous bed of roses and then quote the guy who has 
just come out with the awful truth on the situation: 

“As everyone knows, an executive has practically 
nothing to do—that is, nothing to do except: to decide 
what is to be done; to tell somebody to do it; to listen to 
reasons why it shouldn't be done, or why it should be 
done by somebody else, or why it should be done in a dif- 
ferent way; to follow up to see if the thing has been done; 
to inquire why it has not been done; to follow up a second 
time; to discover that it has been done, but done incor- 
rectly; to conclude that so long as it has been done, it 
may as well be left as it is; to consider how much simpler 
it would have been if he had done it himself in the first 
place, but to realize that such an idea would strike at the 
very foundation of the belief of all employees that an 
executive has nothing to do.” 

And if that isn’t convincing enough, add that an execu- 
tive must figure out how to meet the payroll, how to show 
a profit and keep out of the red, how to keep a jump 
ahead of competition, and how to get the big stack of 
reports into the Government on time. 


*® It strikes us as being directly applicable to the print- 
ing business, not to mention thousands of other indus- 
tries, so we have to tell you about some things Tom 
Hallowell, Jr., told the Society for the Advancement of 
Management, Philadelphia branch, recently. Mr. Hallo- 
well, who is president of the Standard Pressed Steel 
Company, Jenkintown, Pa., warned his listeners that 
hard competition is back and that industry must pro- 
gressively produce more per man hour. 

For more years than we like to think, we’ve been 
hearing management moan about less and less produc- 
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tion for more and more wages, so it was a pleasure to 
note that Hallowell said, “More and more results for less 
and less effort is the trend. Management to survive, must 
fit itself into the pattern. It can’t fight it. If it does, the 
stockholders will get new management.” 

He went on to say that “increased productivity means 
more horsepower and less man power. And more horse- 
power means greater capital investment in new ma- 
chinery and plant facilities.” Then he added that constant 
modernization for productivity is doubly important in 
view of what he said is an expected shortage of man 
power for the next ten years. 

Mr. Hallowell urged management to educate their 
people on a cross-section basis, selling productivity 
directly at all levels rather than allowing it to filter down 
from the top. Various in-between levels, giving the pro- 
gram only lip service, could sabotage it, distorting it to 
the lower levels, he explained. 

“Employees, in many cases, are way ahead of a large 
part of management in intelligence and willingness to 
accept new ideas,” he explained. 


* The printing and publishing industries, long under- 
publicized, seem to be making progress in getting their 
story across to the American public. 

The Ford Foundation’s “Omnibus” show on TV re- 
cently presented a documentary film which portrayed 
the production routine of getting out a country weekly. 
Based on the experiences of Bob and Jane McIlvaine of 
the Downington (Pa.) Archive, the film showed Editor 
Bob setting corrections on a new Comet Linotype. Jane 
Mcllvaine’s book, It Happens Every Thursday, dramatiz- 
ing the rush of weekly publishing, is due for a Holly- 
wood release soon. The movie will have the same title as 
the book, and will star Loretta Young. 

Another movie, “Perk Row,” is now showing in 
theaters across the nation. It dramatizes the story of 
newspaper days in New York during the late 1800's, with 
Ottmar Mergenthaler and his first Linotype portrayed in 
supporting roles. Mergenthaler got another big boost 
in the March Reader’s Digest, in an article entitled, 
“Mergenthaler’s Wonderful Machine.” 

Lionel Barrymore, narrator on CBS radio program, 
“Hall of Fame,” emphasized the role Mergenthaler’s 
invention had taken in the rapid advance of education 
and civilization. 


*% And so we leave you with a look-ahead-and-feel- 
better note in this post-Easter season: The inscription on 
William Bradford’s tombstone in New York City’s Trinity 
Churchyard says he was “printer to this Government for 
upwards of 50 years and being quite worn out with Old 
age and labour, he left this mortal state in the lively 
Hopes of a blessed immortality.” 
And we won't say, “Go thou and do likewise.” 
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